
B ENC HMARK  RE PO RT

S H O P V I S I O N  M A R K E T  I N T E L L I G E N C E  R E P O R T

KNOW YOUR MARKET. OWN THE MOMENT.
SHOPVISION.AI
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E X E C U T I V E  S U M M A R Y

HOME FURNISHINGS
BRANDS

WEEKS TRACKED DATA POINTS ANALYZED OBSERVATION WINDOW
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I N S I G H T  0 1

EARLY EVENT (OPENER) TRUE BF EVENT (DEEPENED OFFER) ESCALATION WINDOW BLACK FRIDAY

OCT 13 OCT 20 OCT 27 NOV 3 NOV 10 NOV 17 NOV 24 DEC 1
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I N S I G H T  0 2

29% 8 of 28

32% 9 of 28

14% 4 of 28

7% 2 of 28

7% 2 of 28

11% 3 of 28
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I N S I G H T  0 3

TOT
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BRANDS 28 20 20 19 12 12 12 7 6 6 5 3 3 3

FEATURED IN BF PROMOTIONS NOT FEATURED
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I N S I G H T  0 4

194 (11.4/day)

106 (6.2/day)

69 (4.1/day)

56 (3.3/day)

47 (2.8/day)

44 (2.6/day)

39 (2.3/day)

30 (1.8/day)

27 (1.6/day)

25 (1.5/day)

24 (1.4/day)

24 (1.4/day)

22 (1.3/day)

20 (1.2/day)

20 (1.2/day)

17 (1.0/day)

16 (0.9/day)

16 (0.9/day)

13 (0.8/day)

13 (0.8/day)

13 (0.8/day)

12 (0.7/day)

12 (0.7/day)

10 (0.6/day)

9 (0.5/day)



13

21 22 23 24 25 26 27
BF
28 29 30

CM
1 2 3 4 5 6 7 TOT

9 9 12 9 9 10 11 12 10 12 16 17 13 12 11 11 11 194

4 6 6 6 6 7 7 10 7 7 7 9 6 4 4 5 5 106

3 4 4 4 4 4 4 6 4 4 4 6 4 3 3 4 4 69

3 3 3 4 3 3 2 4 4 3 5 4 3 3 3 3 3 56

2 2 3 3 3 3 2 4 3 4 3 5 1 2 3 1 3 47

2 2 2 3 3 3 2 4 3 3 4 3 2 2 2 2 2 44

1 1 2 2 3 2 2 3 2 2 4 4 4 1 2 2 2 39

2 2 1 1 2 2 2 2 1 2 2 2 1 2 2 2 2 30

1 2 1 2 1 2 1 2 2 2 3 2 2 1 1 1 1 27

1 1 1 1 1 1 1 3 2 2 2 2 1 1 1 3 1 25

1 1 3 2 1 2 2 1 3 1 2 2 1 1 1 24

1 1 2 1 1 2 1 2 1 2 2 2 1 1 1 1 2 24

1 1 1 1 2 1 1 2 2 1 2 2 1 2 1 1 22

1 1 1 1 1 2 1 3 1 3 1 2 1 1 20

1 1 1 1 1 1 1 1 1 1 2 2 2 1 1 1 1 20

1 1 1 1 1 1 1 1 1 1 2 1 1 2 1 17

1 1 1 1 1 1 1 1 2 1 1 1 1 2 16

1 1 1 1 2 1 1 1 1 1 1 1 1 1 1 16

1 1 1 1 1 1 2 2 1 1 1 13

1 1 1 1 1 2 1 1 2 1 1 13

1 1 1 1 1 1 1 1 1 1 1 1 1 13

1 1 1 1 1 1 1 1 1 1 1 1 12

1 1 1 1 1 1 1 1 1 1 1 1 12

1 1 1 1 1 1 1 1 1 1 10

1 1 2 1 1 1 1 1 9

INBOX TOTAL 40 43 48 49 49 52 44 71 56 60 72 71 48 42 43 44 46 878

1 2 3 4 5 EMAILS / DAY
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21 22 23 24 25 26 27
BF
28 29 30

CM
1 2 3 4 5 6 7 TOT

3 3 6 6 5 4 3 4 5 6 6 8 6 6 4 4 4 83

3 3 3 1 2 3 4 4 3 4 6 5 4 4 5 5 5 64

3 3 3 2 2 3 4 4 2 2 4 4 3 2 2 2 2 47

INBOX TOTAL 9 9 12 9 9 10 11 12 10 12 16 17 13 12 11 11 11 194

1 2 3 4 5 EMAILS / DAY
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Full list of BFCM email sends in Appendix A of this report. Full archive of email creatives available
in ShopVision.
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Y O U R  N E X T  M O V E S

→
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M E T H O D O L O G Y

2modern.com albanypark.com

allmodern.com apt2b.com

arhaus.com benchmademodern.com

bludot.com burrow.com

castlery.com cb2.com

crateandbarrel.com dwr.com

floydhome.com ikea.com

insideweather.com jonathanadler.com

jossandmain.com joybird.com

livingspaces.com lovesac.com

luluandgeorgia.com potterybarn.com

rh.com roomandboard.com

roveconcepts.com serenaandlily.com

the-citizenry.com westelm.com
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A P P E N D I X

Every email's creative snapshot is available to view inside ShopVision Email Explorer.
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