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From wasted ad spend to
2.2% lower cost per lead

How MarketKing rebuilt Aztec Solar's Google Ads account —

turning underperforming campaigns into a predictable, high-
converting lead engine
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Overview

Client: Aztec Solar Inc. — residential & commercial solar company, Sacramento Region, Northern California
Service: Solar PV, battery, and full-service solar energy solutions
Channels: Google Search, Google Performance Max, YouTube — managed via Ellington Manager

Rebuilt Aztec Solar's Google Ads account from the ground up — cutting cost per lead from $135.59 to $30.33 on core search
campaigns, with CTR up to 16.04% and conversion rate up to 35.46%, while total ad spend dropped from $171K to $85K.

The Problem

Aztec Solar was spending heavily on Google Ads with no clear strategy or attribution.
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No ROI tracking High cost per lead

Clicks were being counted but not connected to booked $135.59 average cost per lead with no clear picture of which
consultations or closed deals. campaigns actually drove qualified homeowner leads.
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Wasted ad spend No campaign-level visibility

Budget spread across underperforming keywords and No way to tell which specific campaigns, keywords, or creatives
campaigns with no clear strategy or testing framework. were actually working.

Result: $17IK in annual ad spend with no clear RO, high-cost leads, and no visibility into what was actually working.

What We

MarketKing rebuilt Aztec Solar's entire Google Ads account from the ground up

We didn't just optimize existing campaigns — we rebuilt the accounts structure, tracking, and targeting from scratch, so every
dollar spent could be tied to a real, qualified homeowner lead.

=
TRACKING AUDIENCE
Conversion Tracking Overhaul Search Campaign Rebuild Precision Audience Targeting
Rebuilt Google Ads conversion tracking Restructured search campaigns around Focused targeting on homeowners
to connect every click to real booked high-intent solar keywords, cutting actively searching for solar solutions
consultations, not just form fills. wasted spend on broad, unqualified across the Sacramento Region.
traffic.
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CREATIVE OPTIMIZATION REPORTING
Ad Copy & Landing Page Testing Weekly Bid & Budget Transparent Performance
Continuous testing of ad copy and Optimization Reporting
offers to improve click-through and Ongoing bid management and budget Full visibility into CPL, CTR, and
conversion rate. reallocation toward the highest- conversion rate by campaign, tracked
converting campaigns. continuously via Ellington Manager.

What the numbers look like now

ACCOUNT-WIDE ACCOUNT-WIDE

COST PER LEAD CONVERSIONS

$57.43 +10%

Down From $127.04 More Conversions

Lead volume grew +10%, even as total ad spend was cut

A 2.2x improvementin cost per lead across the entire account. )
nearly in half — from $171K to $85K.

ACCOUNT-WIDE ACCOUNT-WIDE

AVG. COST PER CLICK TOTAL ANNUAL AD SPEND

$8.00 $85K

Down From $12.75 Down From $171K

Cheaper clicks across the account, on top of a lower cost per Nearly half the spend — while total account conversions grew
lead. from 1,349 10 1,487.

Google Ads Results

Real campaign performance — same account, rebuilt from the ground up
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Wanna be our next success story?
Y $57.43

Book a Complimentary Growth Audit — we'll show you

exactly where your marketing is leaking revenue ClEsii[pe B I i HP7E

Get a clear map of what's broken, what's missing, and how 2.2x

to fix it
Lower cost per lead

Walk away with a step-by-step growth plan — whether you
work with us or not
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