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Disruptive Shift of the 21st Century
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2019 s

PERSOMALIZATION

= Type: In-Person Audience

= VIP Dinner+ Full Day Summit

= 27 Speakers: Healthcare, Corporate and Education

= 80 In-person Attendees: C-Suite Executives, Directors,
Managers, Medical Directors, Physicians, Deans and

Professors.

= 7 Hours of Recorded On-Demand Content

Location: Pasea Hotel, Huntigton Beach, CA = 28 ShortHighlights: 1-hour 27min of post-production
— . | content (3 min avg. per episode).
osl Sponsor remier SpONSor Supporting Spons
ity Cityof Hope Nz ==CHULMAN
mCityofHope. 2= T o
cardlnalHea|th Full Service. Business. Lawyers,
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2019 Weltome

TO THE AGE OF
PERSOMALIZATION

Embracing human dignity actually builds more efficiency - long-term efficiency -
which is more valuable than short-term efficiency.

This was the main topic at the 2019 Leadership In The Age Of Personalization
summit, in Southern California.

Topics for Discussion:

Diversity Puts Us in Boxes, Inclusion Lets Us Be Human

From Brand Identity to Individual Identities

How Wall Street Feels About Personalization

From Results to Methods: A Healthcare Perspective on Personalization
All Employers Are in the Business of Health

The Luxury of Time is Over (Closing Remarks)

o0k WONE

Welcoming Speakers from:
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Oct 28-29-30 —
The Collapse of o
2020 Standardization = Type: Online Live Stream
= 3 Days of Online Streaming:
= Day1 - Healthcare
= Day2 - Corporate
= Day3 - Higher Education
= 40 Speakers
= 1000+ Online Registrants

= 16+ Hours of Recorded On-Demand Content

= 18 ShortHighlights: 1 hour 5 min of post-production
content (3:38 min avg. per episode).

Location: Connecticut’s Westport Library, Westport, CT

Hosted By: Baer B Supporting Sponsors:
=] Fairfield ¢ LIGHTSPEEDVT v Banfield  Schneider & WORLD MARKET

S UNIVERSITY

—



Welcoming Speakers from:

Oct 28-29-30
The Collapse of o
- - = Microsoft Cancer Treatment PO
2020 Standardization ms VI &f GO Qle @ Stanislaus
B
: e WCVS  Womans @ HingeHealth % Banfield
In times of crisis, it is important for leaders to take stock and reevaluate what Health. dacapSonsl e
they stand for.
The 2020 Leadership in the Age of Personalization Virtual Summit was held 1@ Keck School of y & New York Blood Center
over three days, with 46 leaders gathering to discuss how they can best Sinai Medicine of USC
navigate the new normal.
chica'sras Pn 252 RIIRINE ¢
, S e @~ BUSINESS ~a
Topics for Discussion: METROPOLITAN MITSUBISHI
MOTORS
1. Healthcare: Telehealth, Digital Therapeutics, Virtual Realities & lgn LSU 2L Walmart
Personalized Care. T NEWoRLEANS
2. Corporate: Transformation, Leadership After the Coronavirus R
Pandemic and Social Unrest, Reinventing Talent Management, ORI AR 3%
Corporate Strategy, DEI. Health NURSES VIACOMCBS FARMERS
3. HigherEducation: Reinvention, Leadership, Student Experience,
Skill Gaps, Community and Corporate Partnerships, Virtual % )K Cityof | Fairfield J e CADEMY
Education. S Hope Se37 UNIVERSITY FOUNDATION

&l RBC %
N Capital Universityof USCMarshall

RBC . Markets Iynchburg School nf Beviness




IN THE AGE OF PERSONALIZATIO!
L SUMMIT OCT 28, 29, 30

LEADERSHIP IN THE AGE OF PERSONALIZATION - : uvg]
2020 VIRTUAL SUMMIT OCT 28, 28 30 o " #ageofpersonalization




;tgzll INDIVIDUALITY

= Type: Hybrid (In-Person Audience + Live Stream)

= VIP Reception + Full Day Summit

= 29 Speakers: Healthcare, Corporate and Education
= 16 In-Person Speakers

= 13 Virtual Speakers

= 45In-personAttendees: C-Suite Executives, Directors, Managers,
Deans, Professors, Students, Medical Directors and Patients.

= 500+ Onlineregistrants

= 8 Hours of Recorded On-Demand Content

- e D LA - o e = 28 ShortHighlights: 1-hour 27min of post-production content (3 min
Location: LightSpeed VT Studios, Las Vegas, NV avg. per episode).

Host Sponsor Premier Sponsor Supporting Sponsors
@ LIGHTSPEEDVT" Do (i
5 K Cityof /3 Banfield CLEMS@N
Hope " PET HOSPITAL U NIV ERT ST

—



Oct 20-21

Welcoming Speakers from:
202 1 INDIVIDUALITY Esp
§) Atrium Health @ m %
You've heard of the great resignation. Several summit participants reject T
that term as backward-facing. . £) v+: Northwell
e pBeEr]Dofslpex!g ‘:}fmz,‘f S+ - Health
Once again, 2021 was a year that required agility. Our annual Leadership in SOt
the Age of Personalization Summit was no exception. RBC
RY-}!;‘&%{ nabas Capital %
Topics for Discussion: 8 Markets 3
1. Access: Student Experience, Patience Experience, Employee }FK Cityof USC Marshall VAT e T“;g
Experience |_l ()p(,‘ Schwolof Business OMMUNITY coLLtat
2. Interrupt: Activating Capacity in a Hybrid Environment, New
Performance Metrics, Skills Sets, Talent Management. chico'sras 990[';'“’ a"o' BUSINESS
3. Pivot: Leadership Reinvention, Corporate Transformation, -
Organizational Culture.
0 W
WESYEMEENGLAND Univmil}f”/ : & :;*I‘ial?seraI
UNIVERSITY Lynchburg

Vot [FFairfield  B|CHICACO

Y UHIVERSITY MEDICINE




.
b
»

lenn Llopis Gr‘p. All Rights Reserved.

© 202

INDIVID
UN,




oo NAVIGATING
2022 U CEITAINTY

Location: Clemson University, Clemon, SC

Host Sponsor Premier Sponsor
“' o .
2 BUSINESS <

AON

e ORAN

Type: In-Person Audience

VIP Dinner + Full Day Summit

21 Speakers: Healthcare, Corporate and Education

45 In-person Attendees: C-Suite Executives, Directors,
Managers, Deans, Professors, Students, Medical Directors and
Patients.

400+ Online registrants

8 Hours of Recorded On-Demand Content

11 Short Highlights: 59 min of post-production content (5 min
avg. per episode).

Supporting Sponsars

Q Principal’

e



Oct 13-14

2022

NAVICATINC

Welcoming Speakers from:

1@ Cityof o7V ¥

W o Cotety;  SYSCO
There is a growing trend among consumers and employees alike to support

businesses that are focused on making a positive impact on environmental United
and social issues. /\XIS AON 'JJ Healthcare

Topics for Discussion: —~ @

PETSMART FISK &
. . . for the love of pets UNIVERSITY NECRESEARCH

1. HigherEducation: preparing students and educators for the future, an et 1 INSTITUTE
increasingly digital and uncertain world.

2. Workforce: the future of the workplace, how to attract and retain @'J'J
talent, the importance of organ.izational _culture and how to create a W“Tﬁ'ﬂ“. 'v“f‘,,’"f',“w‘"" c) Principal’ Toads
workplace that employees feel invested in.

3. Marketplace: Diversity, Equity, & Inclusion (DEI) and Environmental, s o %5
Social, & Governance (ESG) as growth opportunities. nec nuniversar LuftsViedicine Um\gmn o

4. FutureGen: Career Expectations, Social Media, Educational Paths, A Lynchburg
Mental Health and Wellbeing. W

; ) 3 Universi onix
QOBUSINESS  waskingich S oenmetmon
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Oct 16-17 Chasing

2023 RESiEjENﬁE = Type: In-Person Audience

= VIP Dinner+ Full Day Summit
= 22 Speakers: Healthcare, Corporate and Education

= 67 In-person Attendees: C-Suite Executives, Directors,
Managers, Employees, Medical Directors.

= 215+ Onlineregistrants

= 8 Hours of Recorded On-Demand Content

= ShortHighlights: 11 videos

Location: University of Phoenix

Host Sponsor Premier Sponsor Supporting Sponsor
B : o =
= Ityof oz SANTA MARGARITA
N vyt i H Ho\ée W% CATHOLIC HIGH SCHOOL

e



Oct 16-17

Chasing

2023 RESILIENCE

In today's rapidly evolving landscape, he threats we face have become

increasingly volatile. At this year's summit, we will delve into the concept of

resilience and reinvention as key strategies for navigating these
uncertainties.

Topics for Discussion:

1.

SELF - Staying Relevant for Professional Success: Exploring the
Importance of Individual Resilience

TEAM - Leveraging Team Diversity: The Key to Building
Cohesive and Resilient Organizations

UNIT - Rallying the Workforce for Change: Overcoming Identity
Crises to Bolster Resilience

ORGANIZATION - Cultivating a Resilient Culture: The
Collaborative Interplay between Individual and Organizational
Strength

INDUSTRY - Guiding the Shift: Embracing Resilience and
Fostering Evolution in Your Industry Landscape

Welcoming Speakers from:

Y Google Cloud %STARBUCKS"

UNIVERSITY OF /
% TORE)NTO /@';_ University of Phoenix

EPNC

\ 4
& M :;P BLOCK
AON @ Tyson
‘1'7 UW Medicine

¥l CityofHope
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Dignity at Scale

™

Download
2019 Summary

Download
2020 Summary

Executive Summary

Download
2021 Summary

6?‘;:/

#ageofpersonalization ¢

Download

2022 Summary

Chasing

RESILIENCE

Upcoming

19


https://www.ageofpersonalization.com/sites_media/documents/Dignity_at_Scale_Digital.pdf
https://www.ageofpersonalization.com/sites_media/documents/Dignity_at_Scale_Digital.pdf
https://www.ageofpersonalization.com/sites_media/documents/Chaos_Ignites_Agility.pdf
https://www.ageofpersonalization.com/sites_media/documents/Chaos_Ignites_Agility.pdf
https://www.ageofpersonalization.com/sites_media/uploads/The_Great_Unleashing_2022.pdf
https://www.ageofpersonalization.com/sites_media/uploads/The_Great_Unleashing_2022.pdf
https://www.ageofpersonalization.com/documents/107/Change_as_Opportunity_2023_compressed.pdf
https://www.ageofpersonalization.com/documents/107/Change_as_Opportunity_2023_compressed.pdf
https://www.ageofpersonalization.com/sites_media/uploads/Change_as_Opportunity_2023_compressed.pdf
https://lp.constantcontactpages.com/su/FnL0MFB

#ageofpersonalization
Consortium Members

The LAOP Consortium consists an elite group of executives
from different industries, including Corporate and
Healthcare but also Higher Education leadership roles who
have come together for one purpose: To disruptstandards
by redefiningwhat it means be considered 'leadership’.

Together, we are creating a robust content library about DEI,
organizational culture and the future of work. It features
conversations among executives as well dozens one-on-one
interviews to give you insights into what it takes for your
organization thrive in this changing landscape!




#ageofpersonalization
Consortium Members

Healthcare
29%

Corporate
46%

= 100+ SeniorLeaders
= Multiple Virtual Meetings
= Annual Meeting/Summit

Wendy York

Dzt Witrr © and Adn Poeers
Cobege of Buainees, Oemgon

Kristin Gwinner

EVP. Chief Husman Basoutsus Cficer of

Chrcoy FAS, Inc

Tom Jackiewlcz

Prescent, U nos Meaitine

Stephenie Neuvrith
Globsol Vien yesesern. Meap & Reggie Miller
Sogartaatun of Man Vet nary Hewth VP, Gulidd Cluef Depersity, Bty &

Adiai Wertman Richard Greenwaid
Daved €. Butvrmrt! Prodasscr of Socis Coan of me Colege of Arts ara
Ertywgrermursh p ot the USC Marnrwd Lasencen, Farieid Lrevers ty
Serw &

nciusion Offcer. WeDoneids

Teri Fontenot Joe Alvarnas
CEO Ementis a1 Woren's Hospaal Vice Meskaent of Govarnment ATars

and Semior Mectica) Dwwctor for

Emcloyer Suategy st Cry of Hops

SEE ALL CONSORTIUM MEMBERS

CED a1 Amwrican Assaciaton of
Crtics-Comrw Numes [AACN)


https://www.ageofpersonalization.com/thought-leaders/
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Forbes

Glenn Llopis

o)

2019 Weleome

PERSOMALIZATION

Pageviews since Jan 2019

5,151,253

) Contributor since Dec 2010

Post Summit Article

1.Building Economies Of Scale Around Embracing

Publishing Date

Creating Healthy Environments So People Can Thrive

. 1,404 October 23, 2019
Human Dignity
2.Escape_The- Extremes: LearrT To'BaIance 1576 October 30, 2019
Standardization and Personalization
3.Assimilation Dest Individuality, Inclusi
ssimilation Destroys Individuality, Inclusion 3,569 November 5, 2019
Restores It
4. Allow P lized Val To Infl Y Brand
qw ersonalized Values To Influence Your Bran 1216 November 14, 2019
Identity
5.Wall Street Alert: Companies Are Not Prepared For
What Is About To Hit Them 11,270 December 1 2013
With Indivi | C i ion Y C ’
6. |'F out Individual Contribution Your Company’s 1,238 December 12 2019
Mission Is Worthless
7.Healthcare CEOs Address The Age Of
Personalization With New Methods For Care Delivery 4,134 January 52020
L . p .
8.Leadership in the Age of Personalization is About 2,001 January 19 2020

Total Views 26,408

23



https://www.forbes.com/sites/glennllopis/2019/10/23/age-of-personalization-summit-building-economies-of-scale-around-embracing-human-dignity/?sh=190b4a335203
https://www.forbes.com/sites/glennllopis/2019/10/30/escape-the-extremes-learn-to-balance-standardization-and-personalization/?sh=3740d39763ae
https://www.forbes.com/sites/glennllopis/2019/11/05/assimilation-destroys-individuality-inclusion-restores-it/?sh=5b20c9df6b1f
https://www.forbes.com/sites/glennllopis/2019/11/14/allow-personalized-values-to-influence-your-brand-identity/?sh=515faec54e2c
https://www.forbes.com/sites/glennllopis/2019/12/01/wall-street-alert-companies-are-not-prepared-for-what-is-about-to-hit-them/?sh=6c3fa0791bb8
https://www.forbes.com/sites/glennllopis/2019/12/12/without-individual-contribution-your-companys-mission-is-worthless/?sh=50cf0eef581f
https://www.forbes.com/sites/glennllopis/2020/01/05/healthcare-ceos-address-the-age-of-personalization-with-new-methods-for-care-delivery/?sh=6f8c43c217f1
https://www.forbes.com/sites/glennllopis/2020/01/19/leadership-in-the-age-of-personalization-is-about-creating-healthy-environments-so-people-can-thrive/?sh=6d9bea561b5b

Forbes

Glenn Llopis

Contributor since Dec 2010

Oct 28-29-30

2020

The Collapse of
Standardization

Pageviews since Jan 2019

5,151,253

Article Publishing Date
1. New Year, Same Challenges: How To Escape
Traditional Norms That Disrupt Progress 1,213 January 5, 2021
2. Crisis Forces Leaders To Adapt: 3 Most Time
Critical Innovations The Pandemic 1,094 January 9, 2021
Accelerated
3. Our New Realities Demand New Leadership
Skills — And They Are Easier Said Than Done 2,068 January 16, 2021
4.In A World Craving For More Unity,
Inclusive Leadership Gives Us The Hope We 857 January 23, 2021
Need
5. Inclusion Doesn’t Start With ‘Firsts’: It
Requires Leading With Humanity And 639 February 2, 2021
Belonging

You'll Fail At Inclusi If You Don’t R
6.You’ll Fail At Inclusion If You Don’t Remove 1256 February 9, 2021

Barriers

Total Views 7; 127

24


https://www.forbes.com/sites/glennllopis/2021/01/05/new-year-same-challenges-how-to-escape-traditional-norms-that-disrupt-progress/?sh=255157c4f6e2
https://www.forbes.com/sites/glennllopis/2021/01/09/crisis-forces-leaders-to-adapt-3-most-time-critical-innovations-the-pandemic-accelerated/?sh=64e14d5e3af0
https://www.forbes.com/sites/glennllopis/2021/01/16/our-new-realities-demand-new-leadership-skills--and-they-are-easier-said-than-done/?sh=24b06db94d71
https://www.forbes.com/sites/glennllopis/2021/01/23/leading-inclusion-as-a-growth-strategy-minimizes-risk-in-times-of-crisis/?sh=4150670072a8
https://www.forbes.com/sites/glennllopis/2021/02/02/inclusion-doesnt-start-with-firsts--it-requires-leading-with-humanity-and-belonging/?sh=89db99c5891a
https://www.forbes.com/sites/glennllopis/2021/02/09/youll-fail-at-inclusion-if-you-dont-remove-the-most-critical-barriers/?sh=352a17f49fee

Forbes

Glenn Llopis

Contributor since Dec 2010

Oct 20-21
202 1 INDIVIDUALITY

Pageviews since Jan 2019

5,151,253

1. You Suppress Individuality Without
Even Knowing It

2. Success Should Not Be Defined By
Institutions

3. Two Ultimate Reasons Employees Quit
Their Jobs And Why It Will Get Worse

4. Five Ways To Avoid Becoming Obsolete

As A Leader

5. Redefining 5 Words Will Save Your
Organizational Culture From Collapsing

6. Leading With Purpose Is The Key To
Environmental, Social And Governance
Success

1,779

824

4,391

1,749

2,972

1,530

January 22, 2022

February 5, 2022

February 26, 2022

March 5, 2022

March 19, 2022

April 9, 2022

25


https://www.forbes.com/sites/glennllopis/2022/01/22/you-suppress-individuality-without-even-knowing-it/?sh=6f1953656f23
https://www.forbes.com/sites/glennllopis/2022/02/05/success-should-not-be-defined-by-institutions/?sh=1fc2ae32d0cc
https://www.forbes.com/sites/glennllopis/2022/02/26/2-ultimate-reasons-employees-quit-their-jobs-and-why-it-will-get-worse/?sh=20d836e46594
https://www.forbes.com/sites/glennllopis/2022/03/05/5-ways-to-avoid-becoming-obsolete-as-a-leader/?sh=20747d09184f
https://www.forbes.com/sites/glennllopis/2022/03/19/redefining-5-words-will-save-your-organizational-culture-from-collapsing/?sh=6f65201c1cb8
https://www.forbes.com/sites/glennllopis/2022/04/09/leading-with-purpose-is-the-key-to-environment-social-and-governance-esg-success/?sh=7a0a89a06c11

Forb es Article Views Publishing Date

1. The Secret To Navigate Uncertainty: See
Change As Opportunity, Not A Threat

1,444 Nov 16, 2022

2. Leading In A Time Of Change: Higher
Education In Transition

2,644 Nov 23, 2022

Glenn Llopis

Contributor since Dec 2010 3. How To Fulfill Your Workplace Purpose
) 935
) And Increase Employee Retention

Nov 30, 2022

<4

4. ESG And DEI: Why They Matter For
Long-Term Sustainability

8,844 Dec 8, 2022

Oct 13-114 5. Mental Health And The Future Of

2022 Url‘jg‘:{__'l Fc;?;[ll Ii\ll'?‘/ gievr?;;t;cﬁ]n; Inclusion: A Discussion With 4,800 Dec 14, 2022

6. Prepare For Uncertainty By Operating
Inclusion In Your Business: The 5-Step 299 Dec 21, 2022

Pageviews since Jan 2019 Roadmap

5,151,253

26



https://www.forbes.com/sites/glennllopis/2022/11/16/the-secret-to-navigate-uncertainty-see-change-as-opportunity-not-a-threat/
https://www.forbes.com/sites/glennllopis/2022/11/23/leading-in-a-time-of-change-higher-education-in-transition/
https://www.forbes.com/sites/glennllopis/2022/11/30/how-to-fulfill-your-workplace-purpose-and-increase-employee-retention/
https://www.forbes.com/sites/glennllopis/2022/12/08/esg-and-dei-why-they-matter-for-long-term-sustainability/
https://www.forbes.com/sites/glennllopis/2022/12/14/mental-health-and-the-future-of-diversity-and-inclusion-a-discussion-with-generation-z/
https://www.forbes.com/sites/glennllopis/2022/12/21/prepare-for-uncertainty-by-operating-inclusion-in-your-business-the-5-step-roadmap/

Forbes

Glenn Llopis

Contributor since Dec 2010

Oct 16-17 Chasm

2023 RESILIENGE

Pageviews since Jan 2019

5,151,253

Article

Publishing

Date

Resilience By Rediscovering Yourself

Resilience Plus Reinvention: The Formula For Evolution 552 Oct 11, 2023
Building Resilient Organizations Requires 5 Shifts In Your
157 & . 331 | Oct4,2023
Organizational Culture
5 Questions For Building Resilience In The Workplace 305 Sept 27, 2023
4 Key Skills For Building Resilient Teams Through Effective
S . . 377 | Sept 20, 2023
Opportunity Management
4 Key Skills For Building Resilient Teams Through Effective
S & . 338 | Sep 13,2023
Opportunity Management
5 Questions For Building Resilience In The Workplace 503 Sep 27, 2023
Building Resilient Organizations Requires 5 Shifts In Your
151 & . 595 | Sep 20, 2023
Organizational Culture
Resilience Plus Reinvention: The Formula For Evolution 589 Oct 11, 2023
The Key Skill For Building Resilience: Knowing How To
EREY . & 357 | Nov 14,2023
Reinvent
How To Face An Uncertain Future? Boost Personal
1,298 Nov 21, 2023

Total Views 5,245

27



https://www.forbes.com/sites/glennllopis/2023/10/11/resilience-plus-reinvention-the-formula-for-evolution/
https://www.forbes.com/sites/glennllopis/2023/10/04/building-resilient-organizations-requires-5-shifts-in-your-organizational-culture/
https://www.forbes.com/sites/glennllopis/2023/09/27/5-questions-for-building-resilience-in-the-workplace/
https://www.forbes.com/sites/glennllopis/2023/09/20/4-key-skills-for-building-resilient-teams-through-effective-opportunity-management/
https://www.forbes.com/sites/glennllopis/2023/09/20/4-key-skills-for-building-resilient-teams-through-effective-opportunity-management/
https://www.forbes.com/sites/glennllopis/2023/09/27/5-questions-for-building-resilience-in-the-workplace/
https://www.forbes.com/sites/glennllopis/2023/10/04/building-resilient-organizations-requires-5-shifts-in-your-organizational-culture/
https://www.forbes.com/sites/glennllopis/2023/10/11/resilience-plus-reinvention-the-formula-for-evolution/
https://www.forbes.com/sites/glennllopis/2023/11/14/the-key-skill-for-building-resilience-knowing-how-to-reinvent/
https://www.forbes.com/sites/glennllopis/2023/11/21/how-to-face-an-uncertain-future-boost-personal-resilience-by-rediscovering-yourself/
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ageofpersonalization.com
Past Summit Traffic Overview

2019

Users: 8,895

Pageviews: 14,732

2020

Pageviews: 30,707
Users: 14,402

2020

New Users

58,581
L.__/\_ﬁwf\_JJ\

Avg. Session Duration

00:01:38
_/\—-«/\_/\N__A_

2021

Pageviews: 44,825
Users: 17,725

Hourly Day Week Month

Sessions

64,203
L_,~/\_,_/\_//\

Bounce Rate

62.81%
TN\

Number of Sessions per User

1.09

TN A —

Pageviews

132,208
\M/"\/\f’\_/\

M New Visitor M Returning Visitor

2022

Pageviews: 46,364
Users: 21,003




ageofpersonalization.com
2023 Summit Traffic Overview

Views by Year over time

: ________________________________________
: 2023
I L
] Pageviews: 50,644 *
I Users: 27,203*
|
|
|
|
|
|
|
|
/V\L\/\N/\-/\__\/\J
E’ 03 10 17 24
Nas [T, S SR, S —————
Year ~ + Users ¥ Views Sessions Engaged Engaged Events per Engagement
sessions sessions per session e
Mses
2,677 3,987 3,352 1,029 0.38 3.76 30.7%
100% of total 100% of total 100% of total 100% of total Avg 0% Avg 0% Avg 0%
2023 2,677 3,987 3,352 1,029 0.38 3.76 30.7%

*Note: For 2023 we are considering the pageviews and reach from Summit Speaker Outreach Partnership.

Event count

All events ~

12,612
100% of total

12,612
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#ageofpersonalization
Past Summits Social Media Impact

Audience Growth
See how your audience grew during the reporting period.
2020 AOP
Net Audience Growth, by Month 2019 AOP Series 2021 AOP
Series 1~ Series
The Collapse of
Saheuaantion INDIVIDUALITY -
oo We/eome ‘ | NAVIGATING
. eI / UNCERTAINTY
300 [ /
200
100
0
-100
-200
JuL ocT JAN APR JuL acT JAN APR JuL acT JAN APR JuL ocT
2019 2020 2021 2022

Impressions @ Engagements @ Post Link Clicks @

3,357,360 141,859 ~327% 23,812 74146%

Audience Metrics Totals % Change

Total Audience @ 24,051 A32.8%
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#ageofpersonalization -

2023 Summit Social Media Impact

GLLG + Glenn Llopis Fans & Followers

‘ Twitter ‘ Facebook Page ' Linkedin Page ‘ Instagram Business
10K 8.9K 5274 4.7K
fans & followers fans & followers fans & followers fans & followers
Page impressions Average Post Engagement
14 1 K Linkedin Page Instagram Business
Im pressions Facebook Page 7.62% NG
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Past Summit Video Impressions

#ageofpersonalization

Video Views Melrics

Video Views

Twitter Video Views

Facehook Video Views

Instagram Post Video Views

Linkedin Video Views

YouTube Video Views

The Collapse of
Standardization

Weleste

JuL oCcT

2019

2019 AOP
Series

\

JAN APR  JUL  OCT
2020
@ Twitter @ Facebook

™~

2020 AOP
Series

.

Tolals % Changs

529,055
4,932
332.445
25,048

1,008

165,622

GLLG Live
Series

INDIVIDUALITY

JAN APR  JUL  OCT
2021
@ nstagram LinkedIn

A925.1%

N 13.7%

A 1,782.9%

22,234.4%

2 509.7%

2021 AOP
Series

/

JAN
2022

@ YouTube

APR

NAVICATINC
UNCERTAINTY

/

OCT

JUL
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#ageofpersonalization
2023 Summit Video Impressions

In the selected period, your channel got 9,637 views

Aug 01,23 -Jan 1 25,24

Views Watch time (hours) Subscribers
9.6K 301.6 +55
300
200
100
0
B a 8 B8 B 8 8 aae (2 080 80888
Aug1,20.. Aug 27, 2023 Sep 21, 2023 Oct 17,2023 Nov 11, 2023 Dec 7,2023 Jan1,20..
New viewers (v Returning viewers Subscribers
Last 90 days Last 90 days Last 90 days
Videos O 10K Videos O 00 Videos O 14
Shorts G 20K Shorts ae 18 Shorts - +6

Live stream L ] 62 Live stream [ ] 7 Live stream o +1



LAOP SummitVideo Series and

H Cityof
Hope

The Leadership in the Age of Personalization (LAOP) Summit Series is an engaging collection of weekly episodes accessible on our YouTube
channel. These meticulously edited videos provide a wealth of valuable insights and highlights from each session of the Leadership in the Age
of Personalization Summits. Dive into groundbreaking ideas, thought-provoking discussions, and the latest advancements in leadership
tailored to the era of personalization.

Harnessing the Power of

Self-Resilience in
Healthcare: A Dive into
Moral and Personal
Strengths!

(Featuring Dr. Joe

Alvarnas)
2023 LAOP Summit

Check out some Episodes featuring City Of Hope Speakers:

ESG & DEI:
' STRATEGIES THAT
~ "DELIVER VALUE

o

How ESG and DEI Impact

Long-term

Sustainability!
(Featuring Angela L.

Talton)
2022 LAOP Summit

The Power of
Personalized Medicine

(Featuring Dr. Ed Kim)
2021 LAOP Summit

Healthcare Leadership of
the Future
(Featuring Annette

Walker)
2020 LAOP Summit

A New

Leadership
Requirement

A New Leadership
Requirement
(Featuring Annette

Walker)
2019 LAOP Summit



https://youtu.be/jogam7bWp9A
https://youtu.be/jogam7bWp9A
https://youtu.be/jogam7bWp9A
https://youtu.be/60EZDzEabXI
https://youtu.be/60EZDzEabXI
https://youtu.be/60EZDzEabXI
https://youtu.be/2ev2KEeargI
https://youtu.be/2ev2KEeargI
https://youtu.be/2ev2KEeargI
https://youtu.be/mcliCgyuLb8
https://youtu.be/mcliCgyuLb8
https://youtu.be/mcliCgyuLb8
https://youtu.be/d3POiKVnzvU
https://youtu.be/d3POiKVnzvU
https://youtu.be/d3POiKVnzvU

#ageofpersonalization
Media Coverage

TRADITIONAL NEWSROOMS

Reach relovant traditional media points in all 50 states

NEWS AGENCIES NEWSPAPERS TELEVISION MACAZINES | RADIO

. 4 y
US1 NATIO AL N EWSLI NE c I S I U N | AP Bloomberg | chom T compasames | @i NERS Ine. rour Blcomberg g | NAANID
S il S : vimipAtar W poxMEWS mvecnews | T\ E (ST | R s

<CdCl 1P 48 A L vVeETy PR Newswire / D AFUTERS

>

INDUSTRY INFLUENCERS

/ Apcess our exclusive media commiunity with Z0k+ daily users covering nearly 200 beats and verticals

/ . Automaotive . Fnvironment . | eqal
R . Consumer . Fashion . Metals
Industry Influencers Online Syndication / e ° ':'-"’.‘-"1~"-"l1-‘ social Responsibility  «  Financial Services + Pupilic Intarest
Pl Miewmasre oo Soonnaletr Ao 4 D00 weber s S . . Education . . Sports
/ ../ « Eneray - s Technology

. Trave|

R . Entertiainmeant .

\ WEBSITES & BLOGS

\ AN a
1 ! . .. Syndicate vour news to an online distribution network of 4 000 websites

g AOUtoTT

Traditional Newsrooms s i '\ AN
teano itk o . " o, B : 4 AUTOMOTIVE ENERCY HEALTH FINANCE TECHNOLOGY

aurchieg 4 i oo CRAINS soswriis (e QT
rasch hee audiancos \ [ L 5 POWER  SEPF Global 1w WebMD TheStreet  YAHOXY  argodget TS tescrums

Matt

Sassnavansunavannvant

PETTTT

SEARCH ENGINES

\ Archive your naves and reach new auclences with PR Neweswire's Incustry leading search vizbility

SasrsssssrsnnvanTy

A

Google YaHoo!  bBing ©

DuckDurkGo
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2019 2020

Weleome

TO THE AGE OF
PERSONALIZATION

Executive Summit Tackles How
To Lead In An Age Of
Personalization (Sep 17,2019)

#ageofpersonalization

Media Coverage — PRESS RELEASES

The Collapse of
Standardization

GLLG® Ignites A Movement
Among Leaders To Restore

Dignity In The Workplace
(Mar 09, 2020)

Virtual Summit Examines The

Reinvention Of 3 Sectors
(Oct 06, 2020)

Fairfield Hosted A Virtual
Summit On Innovation In A Time

2021

2022

Of Change (Nov 15,2020)

INDIVIDUALITY

Live Summit Explores the
Leadership Skill That Unlocks
All Others - Unleashing

Individuality (oct 05,2021)

Live Summit Presented by GLLG
Empowers Employees To
Unleash Individuality by
Activating Capacity and
Restoring Dignity (oct 19,2021)

Stop Blaming 'The Great
Resignation': People Leave
Because You Don't See the
Value of What They Can

Contribute
(May 22, 2022)

NAVICATINC

Clemson University will Host
Cross-Industry Summit
Presented By GLLG to Reveal
New Insights for Leading
Through Uncertainty (Aug 02,2022)

University of Phoenix CO0
Raghu Krishnaiah joins
Leadership in the Age of
Personalization® Executive
Summit (October 13,2022)

Chasing

RESILIENCE

Leadership in The Age of
Personalization Summit
Celebrates 5th Anniversary with

Host University of Phoenix on
Oct 17 (Aug 24, 2023)

Building Resilient
Organizations: The Heart of the
Upcoming Leadership in the

Age of Personalization Summit
(Oct 3,2023)
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https://www.prnewswire.com/news-releases/executive-summit-tackles-how-to-lead-in-an-age-of-personalization-300918196.html
https://www.prnewswire.com/news-releases/gllg-ignites-a-movement-among-leaders-working-to-restore-human-dignity-in-the-workplace-301012146.html
https://www.prnewswire.com/news-releases/virtual-leadership-summit-examines-the-reinvention-and-convergence-of-healthcare-corporate-america-and-higher-education-301134703.html
https://www.fairfield.edu/magazine/2020/winter/the-age-of-personalization.html
https://www.prnewswire.com/news-releases/live-summit-explores-the-leadership-skill-that-unlocks-all-others--unleashing-individuality-301392296.html
https://www.prnewswire.com/news-releases/live-summit-presented-by-gllg-empowers-employees-to-unleash-individuality-by-activating-capacity-and-restoring-dignity-301403081.html
https://www.prnewswire.com/news-releases/clemson-university-will-host-cross-industry-summit-presented-by-gllg-to-reveal-new-insights-for-leading-through-uncertainty-301597970.html
https://www.businesswire.com/news/home/20221013005147/en/University-of-Phoenix-Chief-Operating-Officer-Raghu-Krishnaiah-joins-Leadership-in-the-Age-of-Personalization®-Executive-Summit
https://www.prnewswire.com/news-releases/leadership-in-the-age-of-personalization-summit-celebrates-5th-anniversary-with-host-university-of-phoenix-on-oct-17-301908565.html
https://www.prnewswire.com/news-releases/building-resilient-organizations-the-heart-of-the-upcoming-leadership-in-the-age-of-personalization-summit-301945961.html?tc=eml_cleartime
https://www.ageofpersonalization.com/media/

Release Date

03 Oct, 2023,
11:36 ET

24 Aug, 2023,
10:37 ET

Aug 02, 2022,
1:03 PM ET

May 18, 2022,
2:33PMET

Oct 19, 2021,
7:42 AM ET

Oct 05, 2021,
8:57 AM ET

Oct 06, 2020,
8:18 AM ET

Mar 09, 2020
5:47 AM ET

Sep 17, 2019,
5:53 AM ET

Release Headline

Building Resilient Organizations: The Heart of the
Upcoming Leadership in the Age of Personalization
Summit

Leadership in The Age of Personalization Summit
Celebrates 5th Anniversary with Host University of
Phoenix on Oct 17

Clemson University will Host Cross-Industry Summit
Presented By GLLG to Reveal New Insights for
Leading Through Uncertainty

Stop Blaming 'The Great Resignation': People Leave
Because You Don't See the Value of What They Can
Contribute

Live Summit Presented by GLLG Empowers
Employees To Unleash Individuality by Activating
Capacity and Restoring Dignity

Live Summit Explores the Leadership Skill That
Unlocks All Others — Unleashing Individuality

Virtual Leadership Summit Examines the
Reinvention and Convergence of Healthcare,
Corporate America and Higher Education

GLLG® Ignites a Movement Among Leaders
Working to Restore Human Dignity in the
Workplace

Executive Summit Tackles How to Lead in an Age of
Personalization

Summit Year

2023

2023

2022

2022

2021

2021

2020

2020

2019

Total
Potential

Total Pickup Audience

394

393

274

379

206

67

116

163

133

243,732,615

279,979,025

179,466,038

209,849,143

156,393,288

127,505,569

133,683,158

94,848,382

51,686,597

Total Release Public Media

Total

Click-

Views & Hits Views Views Engagementthroughs

2,720

2,758

12,540

4,314

3,516

4,596

3,614

3,202

3,543

2,133 102
2,703 103
11,622 92
3,490 132
2,690 43
4,163 59
2,787 0
1,250 159
674 63

906

952

982

651

146

91

351

268

891

1,381

193

980

647

146

91

351

268

888



#ageofpersonalization
Online Presence Overview

Online Registrants Sl AOPYouTube Series - GLLG Newsletter :
%) Website (Views) Reach MediaReach
(’ Engagement
2019 W Come N/A 10,228 21,632 14,661 3,543
pealOIHE AGE OF (In-Person Only)
The Collapse of
2020 My soactied 1071 131,359 34,210 46,050 9,913
2021 INDIVIDUALITY 410 22,379 40,029 82,185 12,426

NAVICATINC
2022 UNCERTAINTY 315 15,391 8,963 31,527 12,540

Chasing *

215
2023 RESILIENPE (Organic Oniy) 12,612 9,637 47,517 5,478

*Note: In 2023, we did not engage in paid campaigns; therefore, the number of registrants was entirely organic. This signifies a 45% growth in our organic
registrants compared to the previous four years. 38
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Forbes -

Forbes Views Projection: Annual Summit Articles

The actual reach for 2023 and projected
2024 is based on Glenn’s articles that are
now being included on a regular basis
across the following distribution channels

Number of Average Views
Articles per Article

Total Readers Pageviews Reach

Year

2019 8 3,301 26,408 857,900 1,715,800 beyond Forbes.com alone.

2020 6 1,189 7,127 1,244,175 2,488,350 Forbes Newsletters: Anticipating
inclusion in Forbes' weekly

2021 6 2,208 13,245 1,055,199 2,110,398 newsletters, which often reach a

substantial readership.

2022 6 3,161 18,966 827,900 1,655,800 «  Social Media Channels: Envisaging

additional exposure through Forbes'
2023 10 3,525% 25,245% 1,434,239* 2,868,478* social media channels, such as Twitter,

LinkedIn, Facebook, and others.

2024 16 +3,700* +59,000* +2,000,000* + 3,000,000 N )
Other Distribution Channels: Factoring

(Projected) (projected) (assumed) (projected) (projected) (Proj.) * in any other distribution channels or

collaborations Forbes may employ,
contributing to a broader audience
reach.

+ 50 Summit + 3K Views per + 70K + 6M + 10M

Related Articles Articles (Avg.) Views Pageviews Reach

*Note: Projections are based on historical averages for summit-related articles and are subject to variations. For 2023 and 2024, we are considering the pageviews and reach from Summit Speaker Outreach Partnership.



o Cityof

FOl'bes and Ho pe

Articles with COH Mentions (2022 and 2023) COH Mention Views Publishing Date

Bold Leadership Means Having The Courage To Be The Only One Annette Walker 2,207 Jul 30, 2022
Transformation Requires That You Stay True To And Evolve Who You Are Debra Fields 1,873 Sep 24, 2022
ESG And DEl: Why They Matter For Long-Term Sustainability Angela L. Talton 16,012 Dec 08, 2022
5 Questions For Building Resilience In The Workplace Debra Fields 503 Sep 27, 2023
Resilience Plus Reinvention: The Formula For Evolution COH Orange County 589 Oct 11, 2023
How To Face An Uncertain Future? Boost Personal Resilience By Rediscovering Yourself Dr. Joe Alvarnas 1,298 Nov 21, 2023

Total Views

Forbes Views Projection: Articles with

Average Views per

Projected Views

Year # Articles Article
12
2024 (That will mention either City of 3’747 (a pprox.)

Hope speakers or just the brand as a
sponsor.)



https://www.forbes.com/sites/glennllopis/2022/07/30/bold-leadership-means-having-the-courage-to-be-the-only-one/
https://www.forbes.com/sites/glennllopis/2022/09/24/transformation-requires-that-you-stay-true-to-and-evolve-who-you-are/
https://www.forbes.com/sites/glennllopis/2022/12/08/esg-and-dei-why-they-matter-for-long-term-sustainability/
https://www.forbes.com/sites/glennllopis/2023/09/27/5-questions-for-building-resilience-in-the-workplace/
https://www.forbes.com/sites/glennllopis/2023/10/11/resilience-plus-reinvention-the-formula-for-evolution/
https://www.forbes.com/sites/glennllopis/2023/11/21/how-to-face-an-uncertain-future-boost-personal-resilience-by-rediscovering-yourself/

#ageofpersonalization -

2024 Summit Social Media Projections

Social Media Social Media Summit Video Summit Website Summit Website
Impact
Followers . Views Users (Organic) Pageviews
(Impressions)
2024 + 35,000 + 400,000 + 30,000 + 30,000 + 60,000
(projected) (projected) (projected) (projected) (projected)

Projected

growth 25 183 (0] 20 20

compared to % % % % %

20%8ince 2023, GLLG and Summit Speakers committed to a new approach, leveraging each
other's brands through shared websites, articles, videos, and posts to amplify Summit reach
and engage a broader audience. This partnership has played a pivotal role in boosting our

marketing efforts, leading to an average 30% increase in Summit exposure.

Speakers’ Followers and Engagement Rate

% Active Followers

# Speakers Fans (Summit Posts)

2023 20 + 20,000 40% 30%

2024 +20 + 30,000 (projected) 45% (projected) + 35% (projected)




About
Glenn Llopis Group

Developing high performance leaders, teams and cultures since
2007

GLLG is a nationally recognized workforce development and business
strategy consulting firm that develops high performance leaders,
teams and cultures focused on inclusion and the power of individuality.

With over 15 years of experience helping fortune 500 corporations
adapt and thrive in today's workplace, GLLG has been at the forefront
ofthe Leadership in the Age of Personalization
Movement, helping organizations large and small to embrace new
models for leadership, growth and success.

From coaching leaders and training teams to creating inclusive
cultures, we help our clients succeed by embracing individuality.

GLJo
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https://www.ageofpersonalization.com/

Who is
Glenn Llopis?

Former c-suite corporate executive, president of the Glenn
Llopis Group and Founder of LAOP

Glenn Llopis is a Cuban American bestselling author, speakerand
senioradvisor to Fortune 500 organizations, providing guidance to
different industries for over 15 years.

As a leadership strategy contributorto Forbes since 2010, Glenn
provides insights and advice that have helped countless professionals
reach their leadership potential.

Glenn specializes in helping businesses grow through inclusive
leadership, personal branding and culture development.
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Who is
Glenn Llopis?

Leading With Personalization

Glenn fast-tracked at the Gallo Wine Company as a sales
representative and then at Sunkist Juice Beverages,

where he became the youngest executive in the company’s 100-year
history

In 1997, Glenn launched his first business, Luna Rossa Gourmet
Foods, which focused on the sales, marketing and distribution of
gourmet vegetables, pasta sauce, and salad dressing under its Luna
Rossa and Chef’s Harvest brand.

In 2007, he founded GLLG to explore this question: How can leaders
seize growth opportunities when they feel crushed and in turn stifle
those they lead?




Serendipity

Earning
Serendipity

4 Skills for Creating and
Sustaining Good Fortune in
Your Work
Learn more

Books

2017

THE
INNOVATION
MENTALITY

} {AI‘IA a
'x b‘ st

8ix -',’,rdr-:g:é's 10 disrupt ‘
the status qus and |

Glenn Llopis

The Innovation Mentality

6 Strategies to Disrupt the
Status Quo and Reinvent the
Way We Work
Learn More

2019

LEADERSHIP

Wiy Standardization Fails
in the Age of "he”

Leadership in The Age of
Personalization

Why Standardization Fails
in the Age of “Me.”

Learn More

Unleashing Individuality

The Leadership Skill
that Unlocks All
Others
Learn More
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https://www.amazon.com/Earning-Serendipity-Creating-Sustaining-Fortune/dp/1929774915
https://www.amazon.com/Innovation-Mentality-Strategies-Disrupt-Reinvent/dp/1599186039/ref=sr_1_1?ie=UTF8&qid=1504296537&sr=8-1&keywords=glenn+llopis
https://www.amazon.com/gp/product/1733812512/ref=dbs_a_def_rwt_bibl_vppi_i1
https://www.amazon.com/gp/product/B09QQS4Q9Y/ref=dbs_a_def_rwt_bibl_vppi_i1

#ageofpersonalization
Personalization Outbreak Podcast

~—
Get insights from some of the most innovative minds in our -

industry. PERSONALIZATION
Hosted by Glenn Liopis, Personalization Outbreak Podcasts O}lot[)l)c I:es ?k

SEEALL EPISODES

feature conversations with influential LAOP Consortium
Members addressing how these thought leaders are
approaching the shift from standardization to
personalization in their roles and as individuals.

All podcasts are available for you to listen in your favorite
podcast aggregator or for you to watch on our YouTube
Channel @GlennLlopis.

prosentrd by *
GLENNLLOPIS



https://www.ageofpersonalization.com/podcasts/
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