
MARKETING CAMPAIGN
NATIONAL CENTER FOR CIVIL AND HUMAN RIGHTS
PRINT. DIGITAL. OOH. ENVIRONMENTAL SIGNAGE.

MISSION
Design a cohesive marketing campaign for The People’s Game: Soccer 
& Human Rights timed to the FIFA World Cup’s arrival in Atlanta in June 
2026. This is a temporary exhibit at the National Center for Civil and 
Human Rights exploring how soccer has been a vehicle for resistance, 
solidarity, and social change.

OUTCOME
A multi-phase promotional campaign spanning teaser, launch, and 
sustained visibility across every format: museum banners, digital 
signage, retractable banners, windmaster signs, billboards, City of 
Atlanta IKE kiosks, magazine ads, web banner ads, email banners, 
website banners, and opening day collateral including flyers, 
presentation slides, VIP signage, and step & repeat backdrops. 

All assets translated the exhibit’s grunge-textured, high-energy design 
system into marketing materials built to spec across dozens of formats 
while maintaining one visual voice from the first teaser through 
sustained promotion. The exhibit is on view through June 2027.

ROLE(S)
Graphic Designer
Production Artist
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