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Tipp24: Quadrupling Marketing 
Campaign Performance with the 
SAP® InfiniteInsight® Solution 
 

 

Hitting the lottery jackpot is a lifetime dream for millions of people across Europe. Yet, 
during a busy week, people can’t always find the time to place bets in a local lottery 
outlet. By providing lotto players with secure online access to various popular lotteries, 
Tipp24.com, one of Europe’s leading licensed lottery intermediaries, makes sure they 
never miss a chance at the big win. 
 
To understand its customers better and to improve the accuracy of marketing 
activities, Tipp24.com turned to predictive analytics. Using the SAP® InfiniteInsight® 
solution for predictive modeling, the company was able to improve its targeting 
accuracy by 300%. That means introducing the right game to the right player and 
hopefully making dreams come true. 
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Executive overview  

Top objectives 
•  Better understand the customer lifecycle to nurture high-value customers, 

increase up-sell and cross-sell opportunities, and reduce churn 
•  Gather detailed customer behavior data to optimize marketing campaigns 
•  Enable efficient predictive modeling across all marketing activities and 

customer channels 
 
Why the SAP® InfiniteInsight® solution 
•  Better performance and scalability when compared to SAS software and 

SPSS software from IBM 
•  Ability to identify customer behavior patterns to improve satisfaction 
•  Ability to predict which customers are at risk of becoming inactive and 

which inactive customers are likely to become active again 
 
Key benefits 
•  Optimizes campaigns and the customer lifecycle across multiple channels, 

including telephone, direct mail, and e-mail 
•  Enables proactive relationship management with existing and potential 

high-value customers 
•  Reduces churn and increases overall customer lifetime value 

Company 
Tipp24.com 
 
Headquarters 
London 
 
Industry 
Sports and entertainment 
 
Products and Services 
Online lotteries 
 
Web Site 
www.tipp24.com 
 

 
 
“In our first year using SAP InfiniteInsight, we realized a 300% uplift in 
targeting accuracy.”  

 

Pankaj Arora, Senior Analytics Consultant, Tipp24.com  

 

BUSINESS TRANSFORMATION  TOP BENEFITS ACHIEVED  

 

300% 
Improvement in 
targeting accuracy, 
including identifying 
likely players for weekly, 
monthly, or permanent 
tickets for specific 
lotteries 
 

25% 
Reduction in target 
audience size for any 
individual campaign, 
thanks to more-precise 
analytics 
 

90% 
Less time to build and 
deploy predictive models 
(from weeks to days), 
increasing the 
productivity of the 
analytics team 
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© 2014 SAP SE or an SAP affiliate company. All rights reserved. 
 
No part of this publication may be reproduced or transmitted in any form or for any purpose without the express permission of 
SAP SE or an SAP affiliate company. 
 
SAP and other SAP products and services mentioned herein as well as their respective logos are trademarks or 
registered trademarks of SAP SE (or an SAP affiliate company) in Germany and other countries. Please see 
http://www.sap.com/corporate-en/legal/copyright/index.epx#trademark for additional trademark information and 
notices. Some software products marketed by SAP SE and its distributors contain proprietary software components of 
other software vendors. 
 
National product specifications may vary. 
 
These materials are provided by SAP SE or an SAP affiliate company for informational purposes only, without representation or 
warranty of any kind, and SAP SE or its affiliated companies shall not be liable for errors or omissions with respect to the materials. 
The only warranties for SAP SE or SAP affiliate company products and services are those that are set forth in the express warranty 
statements accompanying such products and services, if any. Nothing herein should be construed as constituting an additional 
warranty. 
 
In particular, SAP SE or its affiliated companies have no obligation to pursue any course of business outlined in this document or 
any related presentation, or to develop or release any functionality mentioned therein. This document, or any related presentation, 
and SAP SE’s or its affiliated companies’ strategy and possible future developments, products, and/or platform directions and 
functionality are all subject to change and may be changed by SAP SE or its affiliated companies at any time for any reason 
without notice. The information in this document is not a commitment, promise, or legal obligation to deliver any material, code, or 
functionality. All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ 
materially from expectations. Readers are cautioned not to place undue reliance on these forward-looking statements, which speak 
only as of their dates, and they should not be relied upon in making purchasing decisions.  


