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Introduction

This guide is designed to inspire you to use
Openprise App Factory to its fullest by showing
you examples of applications in use today.

What is App Factory?

Openprise App Factory makes it easy to search, report,
graph, edit, share, and load RevOps data without writing
any code. App Factory lets RevOps teams create custom
self-service apps and specific business processes
tailored for each team, including demand generation,
sales operations, professional services, channel
marketing, product marketing, and community—making
data more accessible to more people in ways that are
easy to consume.

How does App Factory work?

Once you've automated data and processes in Openprise,
you can build custom apps in App Factory in as little as
five minutes. You can easily tailor apps for different end
users and the specific challenges they face. App Factory
self-service apps deliver continuous, anytime support for
your users’ go-to-market initiatives.

Let’s get started!

tH++++++++++++++++4

tH++++++4

OPENPRISE



n List loading app

L. ] List Loading App © - ¥ Cha"enge:
Filo Uptoad i e e il A field event manager, who doesn't have access to
f w0 ‘ 2 o Marketo or Salesforce, wants to load leads into the
Ascepte . Ninit Lin . .
— @ Reecied - = AshekMram company CRM several times a day during a three-day
S L ® Accepted but laied ' " 55 = Klelu‘a'eﬁ'.;llunudl .
g indortd cut ek ner . w ; Niarika Jeta event so the entire sales team knows who stopped by the
= Su| Admin . .
It s 5 booth and can strategize about follow-up while the event
is still taking place.
List Loading History k
File nama States impearted Complation Usar Muapging Total Accopted Rajoctod Arcepted .
Solution:
datacsv Paacessng 2210111 08 50 Mr2-01-11 caSo adrainifopenpnsebech com Test mapprg e uang 1857 604
SamgleLeacs cov HIT08 0530 21U1L4 0I0 adrinTapenpnssiech com Test mappg 121 12091 s 3 Frequent ”St |OOding iS eOSy With App FOCtOry NOW, SOleS
dma e p— PERTRAPIRPTRI PP e —-———— Tesmappny 23301 sszvsa » s reps can see which prospects have stopped by the
dutaowv Cevpletan 20201231 9916 202012311906 sn@apenprettechaom | Testm appe s s20 20 8 booth, Gnd |nV|te the top prospects to a pr|VOte d|nner

with senior executives taking place at the event.
The field event manager quickly uploads leads using a list loading app
during a three-day field event. Business impqct:
The sales team identified hot prospects they've been
targeting for months, and those prospects bonded with
the executives over dinner. As a result, the company
had a competitive edge, and won more than $500k in
revenue from that event.
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. Marketing attribution app

Marketing Attribution

ADD FIl TFR GROUP

Seanch Resulis

15 Records Found

A

Campaign Name

AND Attribution Type

anp  Campaign |3 Active

Campaign Nome €@  Attribution Type € Opportunity Name € Attribution Amount €@ Opportunity Total Amount €

Campaign Name =] Opportunity Total Amount [+]

Kageest - METOSSANC Data

A demand generation manager can quickly see how the active Amazon gift card
campaign is progressing.

Challenge:

A demand generation manager wants to understand the
effectiveness of all active Amazon gift card campaigns to
determine whether they're generating positive ROI.

Solution:

App Factory campaign attribution showed three active
gift card campaigns contributing more than $600,000
in opportunities, proving that the investments are worth
their upfront costs.

Business impact:

Demand generation quadrupled the spend on their
Amazon gift card campaigns and created more than
$2 million in opportunities over the course of two quarters.
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. Recent website visitors app

Recent Website Visitors Cha"enge:
Search Criteria ~ SDRs lack visibility into prospects’ activity and
_ engagement on the company website, so they aren't
ADD FILTER GROUP . .
able to follow up in a timely manner.
Territory -~ matches »  NorCal @ N .
Solution:
AMD Account Grade - matches - AD "

App Factory helps SDRs identify accounts in their territory
Anp  Date - is within date range - 25;1-01-01 2621-01-31 GMT-08:00 - thOt hClve OChieved a threShOId SCOFe, Ond ViSited the
company website in the last month. Now they can strike
while the iron’s hot.

31 Records Found

Date €  Temitory €  Company €  AccountGrade €  Email €  Webpage @ -

Business impact:

The SDR handling the Northern California territory

identified more than two-dozen records with an “A”
account grade in less than 30 seconds. Targeting highly
= z : = 2 = quallfled leads like this helps to boost opportunity
creation.
Date [ Territory [c] Company i Account Grade [us] Email [i] webpage []
: 2021-01- o o : ksthryn el B ke - orisetech.com/
05T1646197 orial ToWdSIrike A cathryn.lodato@crowdstrike.com www.openprisetech.com/sec
2 [l:_;? ?.1-213-37 MorCal CrowdStrike A kathryn.lodato@crowdstrike.com www.openprisetech.com/sec
3 [_ii? 21‘;21;:7 NorCal CrowdStrike A kathryn.lodate@crowdstrike.com www.openprisetech.com/sec
4 S NorCal Okta A kat noblesf@okta.com SubscriptionConfirm
0812118132 ;
[ 202101 _ : .
5 NorCal Okta A kat.nobles(@okta.com SubscriptionCenter

08T21.18:052

A simple search shows all of the “A” grade accounts in the Northern California region
who visited the company website during January of 2021.
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m Account segmentation app

1) Segmentation - Account @

Segmentation - Account

BY GRADE

BY INDUSTRY

BY TERRITORY

ec
L 3V
@B
oA
@ Others

BY EMPLOYEES

@ Business Sarvices
® Industrial

@ Information Tach...
@ Financial Services
@ Technology

@ Telecommunicati..
@ Healthcare

nY

® Northeast

@ Central North
@ Central South
® Morcal

@ Soulheas!

® Enterprise

® Socal

my

@ 1001- 5000
@ 501-750

® 251-500
@ 751-1000
®1-100

® 101-250

@ 5001 - 10000

ny

|4

A chart of prospects in the lead database segmented by industry.

Challenge:

A campaign manager needs to segment the prospect
database for a new campaign.

Solution:

App Factory enables marketing and sales teams to
easily target specific segments pulled from data from
Salesforce, Marketo, and free trial campaigns.

Business impact:

This campaign manager delivered a series of industry-
specific email offers with the highest response rate in
company history.
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E Marketing attribution dashboard app

A Marketing Attribution Dashboard @ & * Ch(]llenge:
Marketing Attribution Dashboard A demand generation manager can't easily view
marketing campaign performance.
FIRST-TOUCH CAMPAIGNS MULTI-TOUCH CAMPAIGNS
Solution:
How lo Build, Cleanse,... Event - Meeting
e Dome Fiow' 1o Buel Clednsa App Factory dashboards make it easy to view campaign
Event - Meoting Live Demo K . .
Filled Out "Contact Us... Event - Demo performance metrics to determine which ones are worth
Engagio Podcast - Gene.. Siriusdecisions Tech E .
Amaran Gift Card Fngagio Padcast - Gene the |nVeStment
How To Build. Cleanse.... How To Build, Cleanse
Opsslars 2019 Filled Qul "Contact Us
Sfdc Data Governance T. Amazon Gift Card H H .
Abm Fhaak - General Nu Sfde. Data Governance T BUSIneSS Im qut’
0 2,500,000 5,000,000 T.50 0 5,000,000 10,000,000 15,0

The dashboard showed that one campaign, “How to
Build,” performed so well that the demand gen manager
LAST-TOUCH CAMPAIGNS expanded the campaign nationally, increasing the
pipeline by more than 10%.

Live Demo

How To Build, Cleanse,..

Evenl - Meeling

Filled Out "Confact Us..
Frigagio Podeas! - Gene

Event - Discovery Call
Side Data Govermance T,
How lo Build, Cleanse...

Opsslars 2019

Event - Uemo

] 2.000 000 4000000 6,00

A chart of prospects in the lead database segmented by industry.
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E ABM campaign list builder app

ABM Campaign List Builder Chdllenge:
Search Griteria £ Sales can't easily identify high grade accounts without
dedicated ABM software.
Territory +  matches = Northeast €3 ¥ .
- - - : Solution:
AND fnctulJl'lGldJe '- .nlal-'.'l'es * .ﬂo ’

An ABM list builder app enables any account executive
to pull a report of companies in their territory with a

Search Hesults a2 . . .
- high account grade. So it's easy to send out a special

1518 Records Found Bowaload holiday offer at the end of the quarter.

ﬁ.uuu. 1t l;lame B FistMerme @  LestNeme @  Tevitny @ Tk @ Accouni Grede @ ConteciGrede @ Last Activity Date @ N . .

Business impact:
A 8 ¢ 0 . ; : H A senjor account executive quickly identified the
Account Name ] First Name (] Last Name [ Territory [ec] | Title f<] Account Grade f] Contact Grade [5] Last Actl\'i‘.anIrﬁ Strongest GCCOUHtS In the NOFtheGSt reglon Gnd Closed
E ' i a a special end-of-year offer that closed dozens of
' ' e b o additional deals, achieving quota and cementing

strong quarter performance.

3 Nort! A %) FLraliat-}

a1 A [+] 20210216

5 Hort A A 20190424
Rerwes e [ 151 1

An easy search of “A” grade accounts within the Northeast territory.
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. Sales territory and routing rules app

Sales Territory & Routing Rules

Search Criteria

ADD FILTER GROUP

Territory Hame » matches

Search Results

1 Records Found

FuleType € ToritoryName € Country € State Province €0 AEEmall @ SOREmall @ |

Mortheast €

~

A B c
Rule Type [+=] Territory Name [+=] Country ]
1 State Neortheast United States

D E F

State Province [5] AE Emall [=] SDR Emall =]

Mew York
Massachusetts
New Hampshire
o

Comnecticut Rosie. Givia@openprisetech.com jacob.velasco@openprisetech.com
Maine

Rhade sland

Pennsylvania

Mew Jursey

A fast search shows the existing AE and SDR owners of the Northeast territory.
This info is a crucial jumping off point for restructuring routing logic.

Challenge:

New salespeople have joined the company, resulting in
a territory shuffle. The organization needs to update the
lead routing rules to reflect these latest process changes.

Solution:

Using App Factory, RevOps teams can build new lead
routing rules and account assignments to reflect
changes to sales team structure.

Business impact:

Openprise made it easy to update routing rules and
account assignments in minutes, sparing the RevOps
team several days’ work re-architecting the routing logic.
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E Opportunities app

Opportunities Challenge:
Search Criteria ~ A vice president of professional services doesn't
have Salesforce access and has no visibility into
late-stage deals and negotiations—leaving the team
Opportuniy Stage % s . A " Aa understaffed when new customers require large
implementation efforts.
Search Results. ~ .
Solution:
15 Records Found ) o )
Using an app built in App Factory, it's easy to see
Account Name &) Name ) Opportunity Stage € Owner Email € License Portion § € | - |Gte_stqge deols in the SC]|eS pipe”ne SO the
professional services team can begin planning
N . ' n ' . ' = to staff new customer projects.
Account Name |« Name [5] Opportunity Stage [«c| owner Email [ License Portion § o1 - . .
| | Business impact:
1 Tektronix Tektronix - Add Dynamics Proposal angelena.david@openprisetech.com 100,000
Flexential Flexential + 2P +20 - Propasal . zach pattersan@opengrisetech com . 48,000 Wlth VISIbIlIty Into the |Ote_StOge plpellne/ the
n . H_ professional services team can complete onboarding
3 Commyvault Systems Inc Commwaull Systerms+Pro+Did Propasal rosie ginia@openprisetech.com 103,752 . 5 A .
32% faster, with 10% higher customer satisfaction and
4 Sharelight Education Shorelight Education Proposal zach.patterson@openprisetech.com 60.000 o . . .
a 5% yearly increase in customer retention.
a Cohesity Cohesity - Lead routing SFDC data i-"nn-.:-.f.al angelena david@openprisetech com 15,000
Ronwess pit paage: 5w 150115 »

A quick and easy search of CRM information shows 15 late stage deals in
the sales pipeline.
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E Customer newsletter metrics app

Customer Newsletter Metrics

Search Criteria -
ADD FILTER GROUP
MNewsletter ~ matches - 20-12-16 - Customer Newsletter - December.Email € b
Search Results ~

1 Records Found

Newsletter €  ActivityDate €@  Sent € Delivered €@ Opened @ Clicked € Unsubscribed € Soft Bounce & -

Hard Bounce @

A B C D E F G
Newsletter [=]| Activity Date [5] sent [i71] Delivered [12)] Opened [] Clicked [3] Unsubscribed [21] Sc
[ 201218
Cuslomer 2020-12-
1 p o ELEETE 51 a1 7% 39 2
Newsletter - 2070300362
December. Email

ROWS per Dag: 5 - -1ofl

A report of relevant engagement metrics, like “sent,” “opened,” and “clicked,” from
the latest company newsletter.

l

Challenge:

Marketing managers don't have access to analytics
platforms and are missing out on key campaign insights.

Solution:

App Factory enables marketing teams to see how
customers interact with key content initiatives—giving
them the visibility they need to make timely adjustments
that boost engagement.

Business impact:

The marketing manager discovered that newsletters
with longer paragraphs received less engagement and
more unsubscribes. After cutting the content in the next
3 newsletters, the metrics showed a 33% improvement in
click through rate and a 45% reduction in unsubscribes.
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m Customer 360 app

Customer 360 Cha"enge-
— . A PR manager wants to identify happy customers
using a specific piece of functionality for a PR
Use Case Lead Routng - hasvalue - campaign, but they don't have a Salesforce license.
AND AcCcount - Primary Contact Name - as value Solution:
Searen Resums N An app built in App Factory gives the PR manager a
14 Records Found = 360-degree view of every customer—including those

with a high NPS score using a given capability. The

Account - Nams £ Lisénas - Type @ Usage - Ma of Jaba £ Liaage - Mo of Laera ) Usage - Mo of Recarda Tatal @ Ascaunt - Primary Cantast Name )
PR manager can also see account managers for the
customers that fit the requirements.
A B ¢ D E
Account - Mame 5] [ License - Type ] [ Usage - No. of Joba i3] ‘ Usage - No. of Users [41] [ Usage - No. of Recerds Total [11] 1 Account - Primary Contact Name [ | Business impqcto

The campaign launched in half the time it typically
takes, and identified five new customer advocates to
work with in other campaigns, as well as interest from
| be ' | ¢ | naa | ' 10 new prospects.

A quick and easy search of all professional services contacts associated with
the customer account.
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m Grading dashboard app

. 1 Grading Dashboard @ - B Cha"enge:
Grading Dashboard A digital marketing director wants to quickly target the
ACCOUNT GRADE AS % OF DATABASE ACCOUNT GRADE BY TERRITORY top accounts in each region.
z0 1 x2 23 x4 =BF .
. Solution:
8r
o= HE EEEE . App Factory enables marketing teams to view the
o . EEE _ EE  EEE L o J )
® Ohers 0 EETEEEETTEEEETE breakdown of account grades for each territory to
‘AN EEEEEEE see which regions have the highest concentration of
% S, %, %, % © %6, %, ", b, 8, o .
% “'-»@"‘» g %;“" W "‘ %«:t”' AN companies in the Ideal Customer Profile.
Business impact:
LEAD COMPANY GRADE AS % OF DATABASE CONTACT GRADE AS % OF DATABASE

The digital marketing director increased paid
advertising spend in the Northeast after identifying it

@A

®c ®0 as a geography with strong buying power. Since then,

L1 L2 ) .

gl e these leads have converted into opportunities at a 61%
oo higher rate than average.

®Cs

L= 4

A graph of account grades, from A - D, broken down by territory.
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. Campaign performance app

Campaign Performance Cha "enge:
—— . A digital marketing director would like to better
e understand the performance of a recent campaign.

Mame ~ matches . ABM ¢Bock ©
R ot sccor S Solution:

An app built in App Factory makes it easy to ascertain

—— A that 90% of responses were from prospects that meet
I the company’s Ideal Customer Profile.
.Nd;'lit. a EndOme €  Members @ NetMewleacs @ Grode AAccoums € Grade 8 Accoums € Opporuniies € Oppormnhiea Won € First-Touch Opp Coum @ = Business im pqcto

FustTouchOpp 5 @  Muli-Touch Dpp Court @ Multi-Touch Opp 3 @
By replicating that campaign on a larger scale, the
b ¢ | 0 ' € ' ¢ v " digital marketing director generated 30% more pipeline
S | maak | [ o [ i k|| i m A | ) i it | i v this quarter than last.

ABM sloak

Hewa pi pagt L T2ef2

Detailed breakdown of the “ABM eBook” campaign’s performance, with dozens
of metrics that can be added or subtracted from the report.
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Final thoughts

These are just a sample of the applications that
Openprise and our customers have built. If you'd like
to learn more about using App Factory, drop a line to

support@openprisetech.com or call 1-888-810-7774.

No matter who your users are or what kind of data
they need, App Factory can help you deliver.
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About Openprise

The Openprise RevOps Automation Platform fuels
company growth by automating hundreds of sales

and marketing processes, helping RevOps teams _ i i i i i i i
realize the value promised from their Revlech ' e G e Tk s E
investments. Openprise is a single, no-code platform ' ,i++++++++
i e
mdumnhdpbswmﬁxaenmgwmﬁcompbx AR
Revlech stack. For more information, please -IIIII+
visit www.openprisetech.com. 4444+
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www.openprisetech.com

info@openprisetech.com

© 2022 Openprise, Inc. All rights reserved. All other trademarks, logos, or service marks are the property of their respective owners.
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