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To work myself out of a job
GOAL:
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I may or may not be “AI Jeff”
DISCLAIMER:
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AI RESEARCHER
Capabilities
• Gather information

• Answering questions and making 
recommendations based on and within 
a selected knowledge base



Finding 
new venders



Custom GPT – MAP 
Quest: MAP vendor 
selection
Knowledge base:
• Requirements docs
• Project plan
• Demo transcripts
• RFP Scoring documents
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By Jeff Canada
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AI ANALYST
Capabilities
• Format and standardize data

• Analyze data and recommendations back



Analyze monthly 
leads trends by region



AI CONTENT 
GENERATOR
Capabilities
• Create (personalized) content from input 



Content created – 
subject lines, descriptions, etc



Content created  
tailored to that specific region



AI DEVELOPER
Capabilities
• Write, update, or optimize code based 

on instruction provided



Clean up email from HTML code

BEFORE AFTER



Write a SQL Query



AI THINKER
Capabilities
• Synthesis original thoughts and provide 

next level recommendations



Lead grades expansion
I need to add another dimension 
to my lead grading matrix… 
but how?



Lead grades expansion
Break down 
of the current 
process

1



Lead grades expansion
Proposal for updates with 
a point system2



Lead grades expansion

New grading matrix3



Lead grades expansion
Implementation 
steps and 
considerations

4
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Guardrails & 
words of caution
This is new and we (and AI) 
are still learning.

Trust but verify!
• Add human review to each step 

(particularly if anything is going external)

Ensure your data is AI ready
• How do you analyze 10 industry fields?

Fine tune your AI
• RAG (retrieval augmented generation)
• Train your AI



Next Steps • Get comfortable with AI – 
know what it does well and 
what it doesn’t!

• Find ways to incorporate AI into 
your work and workflows, it’s 
going to be there before you know 
it (if it isn’t already)

• Test it out! (⌥ + space)



If you only 
learned 
three things
from this 
session…

Think outside of the 
(content generation) box

Just get started: We’re all just 
experimenting

AI is here to help 
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