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Capabilities

« Gather information

« Answering questions and making
recommendations based on and within
a selected knowledge base



o e s
I n I n g ChatGPT o1-preview >
®) Thought for 19 seconds v
W v Best Vendors for B2B Marketing Automation

B2B marketing automation platforms are essential tools that help businesses streamline their marketing

What are the best vendors for B2B Marketing Automation?

processes, nurture leads, and enhance customer relationships. Below is a list of some of the top
vendors in the B2B marketing automation space as of my knowledge cutoff in October 2023:

1. HubSpot Marketing Hub

- Overview: An all-in-one inbound marketing platform offering tools for email marketing, social
media management, SEO, and analytics.

- Strengths:

« User-friendly interface suitable for both beginners and advanced users.

« Robust CRM ir ion that allows | data flow b 1 marketing and sales.

- Comprehensive analytics and reporting features.
2. Marketo Engage (Adobe)

- Overview: A powerful platform designed for complex marketing campaigns, suitable for medium
to large enterprises.

- Strengths:
« Advanced lead management and nurturing capabilities.
« Account-based marketing features that target high-value accounts.

« Scalability to handle large volumes of data and users.

¥
k 3. Pardot (Salesforce Marketina Cloud Account Enaaaement) )




‘j% MAP Quest

7, By Jeff Canada

Custom GPT - MAP
uest: MAP vendor
[ J
selection
You are MAP (Marketing Automation Platform) Quest, an
expert advisor for selecting marketing automation platform

K n o W I e d ge b a s e : vendors. You provide insightful recommendations tailored to

the user's business needs, guiding them through the
evaluation process of different vendors. Your goal is to help
. users make an informed decision by gathering detailed
Req uirements d OCS requirements and scoring vendors based on these
requirements. You emphasize privacy, compliance with legal
P I’OJ ect p | an requirem'ent.s, scalabiljty, international use, data localization,
personalization, easy integrations, data management,
advanced automation, and detailed lead management.
Additionally, you ensure that the chosen tool has available
talent for staffing and can be leveraged with consulting
R F P SCO r| ng d ocume ntS partners like GoNimbly. Provide detailed comparisons,
highlighting key features, pricing, customer reviews, and any
specific needs the user may have. Communicate in a friendly,
engaging manner that leans towards casual but maintains a
professional tone. Ensure to ask for clarification when needed
to provide the most accurate and personalized advice.

~N
) chatGPT> (o @

Demo transcripts




% MAP Que

Custom GPT - MAP S i
Quest: MAP vendor
selection

Knowledge base:

If you upload files under Knowledge, conversations with your GPT may include file contents. Files can be downloaded when
Code Interpreter is enabled

O Req u | re m e nts d 0 CS . Project - Evaluation - M... . SFDC - Marketing Auto... . Marketo Demo __ Open...
Document Document Document
* PrOJeCt p | an The following files are only available for Code Interpreter
° De m O tra nscrl pts E ggzgﬂdasrl:(:etlng Automati... B : g;;lle;;r;igutnmatlon P...
» RFP Scoring documents Splond fee
\ J




Custom GPT - MAP
Quest: MAP vendor
selection

Knowledge base:

» Requirements docs

» Project plan

* Demo transcripts

* RFP Scoring documents

=% MAP Queﬂs!

Yy By Jeff Canada
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Al ANALYST

Capabilities

 Format and standardize data

» Analyze data and recommendations back




Analyze monthly
leads trends by regi

@ ChatGPT 40 v

What can | help with?

Help melinalyze this spreadsheet of leads and let me know which region | should focus

@ @ onforlead generation? °

B Create image B Summarize text db Analyze data &8 Surprise me Maore

Download the latest iOS or Android app to try advanced voice mode

Get more natural, real-time conversations with advanced voice. Senses and responds to x
humor, sarcasm, interruptions, and more.
OPOnAl workspacy chats aren't used to train ous models. ChatGPT can make mistakes. 2 "J




Al CONTENT
GENERATOR

Capabilities

* Create (personalized) content from input




Content created -
subject lines, descriptions, etc

About this workflow

Name *

Subject line *

& Personalize 4 Generate

Generate subject line

2024-10-10-EVT-Edu Forum-Atftended

Description

Adds to list "1575", delays for 5 minutes, and sets
Salesforce campaign status to "Attended" for
contacts in list "2983".

Subject lines are generated from your email body content.

Join Us: ChatGPT Enterprise Webinar on April 24th @

Discover ChatGPT Enterprise: Register for Our Upcoming
Webinar

Unlock AI Insights: ChatGPT Enterprise Webinar Invitation

Rate description © ©®




Content created

ChatGPT: Generate text

Here is the job title: © =, T FORM_TITLE
Here is the Linkedin summary: © T New Column

You should take both the job title and summary to write a line
that starts with ‘As the' then put a normalized version of their job
title, getting rid of anything in their job title that does not sound
like a part of a normal job title, then continue with 'l would
imagine you focus on' then continue by mentioning tasks they
are most likely to be responsible for. Keep the introductory line

under 20 words.

The introductory line should be friendly and personal. Avoid
formal or exaggerated expressions, and aim for a tone that is
casual, friendly, and sounds like  real person speaking.

Do not include any quotation marks or make a numbered list.

Typ

Provide context for task (System Prompt) — Optional

Custom | | Cold Email Copywriter

Give examples of how the Al should respond —

@ Show unir 3 evamnles & Add evamnias

2 Refresh preview

tailored to that specific region

Preview > Hide preview

Output

As the CEO, | would imagine you focus
on leadership, strategic vision, and
company growth.

As the CEO, | would imagine you focus
on leadership, strategy, and overall
company vision.

As the Director, | would imagine you
focus on leading teams and overseeing
strategic initiatives.

As the Operations Lead, | would imagine
you focus on optimizing systems and
enhancing team efficiency.

As a Lecturer, | would imagine you focus
on teaching, inspiring students, and
developing engaging course materials.

"En tant que Responsable des Opérations, j'imagine que vous vous concentrez sur |'optimisation

des systémes et I'amélioration de I'efficacité de I'équipe."

IO PO



Al DEVELOPER

Capabilities

« Write, update, or optimize code based
on instruction provided
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Clean up email from HTML code
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<div style-"font-family: helvetica, sans-serif; font-size: 14px; color: #000000;"
<p>We re nlways adding new resources to help you build. Here are a few h\ghl\ghts </p>
<ul>
<li>

Get started building with GPT-40 in this
<a href="https://cookbook.openai . con/examples/gpto/introduction_to_gpto">cookbook</a>.
</li>
<li>
Optimize latency with techniques from the
<a href="https://platform.openai.con/docs/guides/latency-optimization/latency-optimization">LLM latency guide</a>.
</li>
<li>
Build evaluations with a tutorial and an evaluations library in the
<a href="https://cookbook.openai . con/examples/evaluation/getting_started_with_openai_evals">evals cookbook</a>.
</li>
<li>
Set up Batch API with examples from this
<a href="https://cookbook.openai . com/exanples/batch_processing">cookbook</a>, a
<a href="https://cookbook.openai . com/exanples/multimodal /using_gpt4_vision_with_function_calling”>customer service app</a>, and a
<a_ href="https://cookbook.openai . com/exanples/how_to_combine_gptdo_with_rag_outfit_assistant">clothing matchmaker app</a>.
</li>
<Li>
Explore OpenAI’s approach to model behavior and future development in the
<a href="https://openai .com/index/introducing-the-model-spec/">Model Spec blog</a>.
</li>
<li>
Check out
<a href="https://platform.openai.con/docs/overvien">our docs</a>
for more developer resources, tutorials, and examples to help you build on the OpenAI's platform.
</li>
</ul>
</divs|




Write a SQL Query

e
Can you write a SQL query for me to get the 'account_id, organization,
user_id, user_role, and user_email' from the
gtm.sdm_sensitive.chatgpt_dim_account_user table where user_role is
owner or account-admin?

@) Thought for 4 seconds v
Here's a SQL query that retrieves the specified columns from the
gtm.sdm_sensitive.chatgpt_dim_account_user table where the user_role is either ‘owner’
or ‘account-admin’:
sql @ Copy
SELECT
account_id,
organization,
user_id,
user_role,
user_email
FROM
gtm.sdm_sensitive.chatgpt_dim_account_user
WHERE
user_role IN ('owner', 'account-admin');
This query uses the IN operator to filter rows where the user_role is either ‘owner’ or ‘account-
admin’ Let me know if you need any adjustments!
\_ J

~




Capabilities

 Synthesis original thoughts and provide
next level recommendations




Lead grades expansion

4 2 )

ChatGPT o1-preview > o ©@

| need to add another dimension

column for "company revenue" can you help me add to this matrix to
determine what should be graded A-F based on the combinations of

to my lead grading matrix... e
but how?

Lead Grade SizeTitle  Location
Strong Strong Strong
Medium Strong Strong
Strong Medium Strong
Medium Medium Strong
Strong Strong Medium
Medium Strong Medium
Strong Medium Medium
Strong Strong Weak
Strong Weak Strong
Medium Medium Medium
Strong Weak Weak
Weak Strong Weak
Weak Strong Medium
Strong Medium Weak
Weak Weak Strong
Medium Weak  Strong
Weak Strong Strong
Weak Medium Strong
Strong Weak Medium
Weak Weak Weak
Medium Weak  Weak
Weak Medium Weak
Weak  Medium Medium
Medium Weak  Medium
Medium Medium Weak
Weak Weak Medium )

[Coad Grade [Size [rile [Location [dobTiie |
_ v e Strong Contains "Chief",
"Director”, "Interr
Does not contain
[NotaFit ~ |"Intern", "Studen

[NotaFit | iran, North Korez

MTMTTTTMTTTOUOUUODUOUUUUUO0O00W®®®®® >

R [Modum |
F wes  Wem [wew |
F edum e [wenx |
F wes  [edwm(wes |
[F (e |edum[wegum |
F Wedwmwes [esum |

R U o
F wes |wes [ewmui]




Lead grades expansion

s

Break down (&) IThought for 39 seconds VI

Of t h e C u r' r'e n t Certainly! Let's work together to incorporate the “Company Revenue” factor into your existing lead
grading matrix. We'll start by understanding the current grading logic and then adjust it to include the

p r 0 c e S S new factor.

Existing Matrix Analysis

First, let's analyze your current matrix to understand how the grades are assigned based on the
combinations of Size, Title, and Location.




Lead grades expansion

Proposal for updates with ( paint system
a p 0 i n t Syste m To systematize this, let’s assign numerical values to each level:

- Strong: 3 points
+ Medium: 2 points

» Weak: 1 point

Now, calculate the total points for each combination:

- Grade A: 9 points (3+3+3)
- Grade B: 8-7 points
» Grade C: 7-6 points

- Grade D: 6-5 points

- Grade F: 5-3 points




Lead grades expansion

3 New grading matrix

s

Updated Point System

With four factors, the total possible points range from 4 (all Weak) to 12 (all Strong).

« Strong: 3 points
- Medium: 2 points

- Weak: 1 point

Adjusted Grade Thresholds

We'll adjust the grade thresholds proportionally:

- Grade A: 12 points (all Strong)
- Grade B: 11-10 points

- Grade C: 9-8 points

- Grade D: 7-6 points

- Grade F: 5-4 points

. J




ead grades expansion

Implementation
steps and
considerations

Implementation Steps

1. Assign Numerical Values: Use the point system above to quantify each factor.
2. Calculate Total Points: For each lead, sum up the points from all four factors.

3. Assign Grades: Use the adjuste f

points.

4. Create the New Matrix: Docur

Considerations

- Equal Weighting: This method assumes all factors are equally important. If certain factors are more
critical (e.g., Company Revenue is more important than Location), you can adjust the point values or
weights accordingly.

- Threshold Adjustments: Depending on your business needs, you may want to adjust the grade

thresholds to be more lenient or strict.

Next Steps

- Review and Customize: Examine the new grading matrix and adjust it to fit your specific
requirements.

- Test the Matrix: Apply the new grading system to a sample of leads to ensure it accurately reflects
lead quality.

- Adjust as Needed: Based on testing, you might find that certain combinations should be graded
differently. Feel free to tweak the point assignments or thresholds.
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Guardrails &
words of caution

This is new and we (and Al)
are still learning.

v Trust but verify!

« Add human review to each step
(particularly if anything is going external)

v/ Ensure your data is Al ready

« How do you analyze 10 industry fields?

v Fine tune your Al
« RAG (retrieval augmented generation)
 Train your Al



Next Steps

« Get comfortable with Al -
know what it does well and
what it doesn’t!

 Find ways to incorporate Al into
your work and workflows, it's
going to be there before you know
it (if it isn't already)

 Test it out! (~= + space)



¥

If you only

learned

three things 2 Justgc_—:tst;\.
frOm this experlment l

SESSion... 3 Alisheretoh






