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PROFILE

CONGEPT-DRIVEN ART DIRECTOR AND DESIGNER.

With over a decade of experience, | shape bold ideas into
clear, intentional visual direction across campaigns, editorial,
digital and brand experiences. My work brings strategy, craft
and concept together to create design that feels considered,
effective and built with purpose.
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HIGHLIGHTS R RMB

A selection of brands and clients I've contributed
to across various projects, spanning concept

development, design and art direction. @lg nlfy
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RMB

Where to Invest in Africa 2025/26

Reframing Africa’s future from aid to trade.

The Vision: To pivot the investment narrative
from “dependency” to “dynamism.” | led the
creative direction for the Aid vs. Trade themed
Where to Invest in Africa report, replacing
traditional financial tropes with a sophisticated,
culturally rooted aesthetic.

The Execution: | delivered this project end-
to-end, handling everything from the initial
conceptualisation and bespoke illustrations to
the final layout and technical print production.
By synthesising tactile currency textures with
Afro-futurist motifs, | developed a visual language
that humanises economic data through a
distinctly forward-looking lens.
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0.31

Thee J5E All Share Index increased by 14.7% in
the first half of 2025, its best opening two
quarters since 2006 This was driven by a
relatively small selection of shares, including
thriving metals, such as gold and platinum.

Alicety exit from the Paris=based Financial
Action Task Force “grey fist™2 will bring

a welcome mark of approval for capital
allocators and business operators some
time In 2025 or 2026, having “substantially
completed all 22 action items that were
contained in the Action Plan adopted when
South Africa was greylisted in February
2023 by mid-2025, according to the
National Treasury ™
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MAURITIUS

With a GDP per capita that is
approximately eight times the African
average, Mauritius retains the number
2 spot in the WTIIA rankings.
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SCORE

0.61

With a GDP per capita that is approximately
eight times the African average, Mauritius
retains the number 2 spot in the WTIIA
rankings. However, public finances and price
inflation present challenges to economic
growth. An audit of public finances found

a published public sector debt of 77% to

be closer to 83% in June 2024. Further,
consumer price inflation is still stabilising
from a high of 20.8% in 2022, recording a
five-year average of 5.6% in this

year's WTIA.

The April 2025 arrests of former Finance
Minister, Renganaden Padayachy, and
ex-Bank of Mauritius Governer, Harvesh
Seegolam.® over alleged embezzlement
have cast further uncertainty over the
picturesque island's financial future and
highlighted concerns about governance
in public institutions. Prime Minister Navin
Ramgoolam, in office since November 2024,
aims to restore confidence with plans to
slash the debt-to-GDP ratio to 60% and
drive fiscal resilience

VUSIMUZI / PORTFOLIO

S
S

ot ??

..

DPTISTOT VIILLM

FTISTOT ¥ILLM

-]



LEAD DESIGN / ILLUSTRATION VUSIMUZI / PORTFOLIO



ART DIRECTION / LEAD DESIGN / SOCIAL MEDIA / OCH

Freiit

GRIP IS
INSTINCT

B

¥ SCORPICIA -
AL Temrmmarsy .,

PIRELLI

Scorpion All Terrain Plus
Grip is Instinct
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ADIDAS TERREX

National Geographic Collaboration
Journeys of Wonder
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ADIDAS

Adidas Originals
B e I - I - ' . We gave the world an original.
q; o R s A S e Tl e You gave us a thousand back.
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MIND*BODY*CRAFT

COPA

Mind. Body. Craft.
COPA is a self-initiated wellness brand concept
created for creatives.

Short for copacetic, the brand is built around
the idea of feeling steady, grounded and in

rhythm. It responds to the pressure placed on
creatives to constantly produce, perform and
stay inspired, offering a softer space for care,

pause and reconnection.
The identity explores three pillars:

Mind, Body and Craft. Supporting mental
wellbeing, physical recovery and creative flow.
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Designed as both a community and product-led
brand, COPA extends across apparel, wellness
packaging, workspace objects and d

tal tools

igi
made to help creatives slow down, breathe and

return to themselves.
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Listening...

COPA Calm
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How can COPA
help your mental
well-being today?
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R2SA

Retire to South Africa
Editorial Design System

ART DIRECTION / EDITORIAL DESIGN / PRINT PROBUGTION VUSIMUZI / PORTFOLIO



—

o

. 1. .
%

ART DIRECTION / SOCIAL MEDIA / ANIMATION / DIGITAL DESIGN
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RMB

Class Of Programme
Talent Acquisition Campaign
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RMB

Global Securities Solutions
The Hive of Global Trade

The Vision: Global Securities Solutions is the
Intricate, invisible grid of banking. To represent this,
| developed a visual metaphor rooted in efficiency.

By linking GSS to the structure of a hive, | translated
abstract financial data into a narrative of collective
intelligence and structural precision.

The Execution: | used a macro-photographic style
to highlight the “Nature’s Design” idea, contrasting
the organic, golden warmth of the honeycomb
against a clean, black environment. The high-
contrast palette creates a premium visual system
that reinforces clarity, structure and precision.
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Just like a hive thrives on structure and collaboration,
your global trade operations need a well-orchestrated
strategy to succeed. We provide the precision and end-
to-end solutions required to keep every part of your
operation connected.

#GlobalTrade #InvestmentBanking #RMB

The Result: An invisible financial grid was made
visible. The hive became a clear shorthand for how
RMB Global Securities Solutions works — connected,
purposeful and built on collective precision.

THE HIVE OF
GLOBAL TRADE

A LEADING AFRICAN
CORPORATE AND INVESTMENT
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SELEGTED

LOGO MARKS

A curated selection of logos and brand marks I've
created across identity, campaign and concept-led
projects. Each mark was developed to give the brand
a clear visual point of view.
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SAGE & JADE

CONCIERGE

Experience Zambia, Beautifully Curated.

EYEWEAR

BIRDWATCH

ZAMBIA
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CIVIL ENGINEERING & CONSTRUCTION
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CONSULTING & PROJECTS
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