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We provide the people, processes, and technology 
needed to run and scale modern, data-driven businesses 
that are always on and always secure. We are unique in 

how we partner with our clients to achieve real business 
outcomes that create lasting value.

A consistent brand voice that represents our company’s 
unique value proposition is essential for carrying out 

this mission. The components of our style guide—fonts, 
graphics style, colors, imagery, icon style, etc—have 
been crafted to evoke notions of trust, reliability, and 

partnership. By showcasing a positive outlook on the ever-
changing nature of IT, we can communicate that with the 
right partner, today’s technology challenges can become 

opportunities that drive success now and in the future.

At Netrix Global, 
our mission is to serve 

as our clients’  
trusted technical advisors.

Introduction 
& Mission
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This guidebook establishes the rules and 
guidelines for using all brand names, 
trademarks, and logos owned by Netrix 
Global that are specific to the business of 
Netrix Global. This guidebook is part of an 
overall Netrix Global Corporate Identity 
System. The consistent use and display 
of company-owned trademarks, as well 
as the supporting elements, is critical to 
building strong brand recognition and 
awareness.

Adherence to strict branding guidelines 
helps protect our trademarks and logos 
from competitive infringement. 

Purpose

The content of this document should be 
interpreted as a framework within which 
our various communications efforts 
should be developed.

The ultimate goal is not for every print or 
broadcast message to appear identical, 
but it is extremely important that each 
message, in all sectors in domestic or 
international markets, look, sound, and 
feel as though it identifies one company 
as the source of the associated products 
and/or services—with consistent and 
accurate branding principles and creative 
treatments in place.
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Horizontal Logo

Vertical Logo

The Netrix logo is the primary identifier 
of the brand. The primary logo includes 
an abstract N icon to the left side of the 
wordmark. The horizontal logo is the 
primary configuration and should be used 
whenever possible. The secondary logo 
configuration is the vertical logo which 
includes the abstract N icon on the top of 
the wordmark.

Full Logo
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To preserve legibility, our logo must be sized correctly.

Do not scale the logotype smaller than the minimum 
size shown here for either printed or digital materials.

The minimum size of the full logo is 2 inches wide for 
print and 215 pixels wide for on-screen use. The area 
behind the logo should be clean and unobstructed 
by overly complex patterns or graphics. The color 
field behind the logo, as well as the logo itself, should 
always provide adequate contrast.

Staging refers to placing the Netrix Global logo in a 
manner that establishes a clear and unobstructed 
area around the logo so that it is always presented in 
the best possible way.

Ensure there is adequate space between the logo and 
surrounding elements.

For the full logo and the icon, the clear space around 
it should always be measured by the “N” from the 
logotype.

Maintaining a clean, free and uncluttered space 
around the Netrix Global logo maximizes the visual 
impact and clarity of this key brand element.

Size

Clear Space

2 inches 215 px

Print Screen
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Logo Use on White Background

Logo Use on Dark Background

Logo Use on Image/Pattern Background

Primary Secondary Use Case

This version should be used when being 
applied to a white background without 
anything compromising the legibility.

This version should be used when being 
applied to a dark, solid color background 
without anything compromising legibility.

When applied against a colored 
background that is not in the Netrix Global 
color palette or when applied on a busy 
image background, the white Netrix 
Global logo should be used.
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Netrix 
GLOBAL

Do not use the white logo on a light 
background.

Do not use the full color logo on a 
dark background.

Do not use the logo on a busy photo 
or patterened  background.

Do not “box” the logo, either by 
adding a border or background 

around it.

Do not substitute the type face.

Do not change the proportions or 
position of any logo elements.

Do not tilt or rotate the logo.

Do not apply any effects or use 
outlines to the Netrix logo.

As a key visual element of our brand, 
Netrix Global’s logo requires proper use 
wherever it is applied. To the right are 
examples of incorrect logotype usage. To 
ensure the visual integrity of the Netrix 
Global brand, please adhere to the logo 
configuration standards presented on the 
previous pages.

Misuse
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The Netrix Global identity is anchored in 
a dynamic system of colors, with bold 
purples as the foundational colors. Netrix 
Global’s blues and grays are meant to 
support the primary colors and add depth 
to the brand. The red is intended to be 
used as an accent color and should not be 
overused or implemented on its own. The 
Netrix Global brand system also includes 
gradients that can be used to create visual 
interest in collateral or other designs 
specifically in the “N” brand shape. 

Digital & Print Brand Colors Primary Grays

Secondary Accent

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

76-18-161 

85-100-0-0 

4c12a1

210-220-230 

16-8-5-0 

d2dce6

RGB 
CMYK 
HEX

122-112-180 

58-60-0-0 

7a70b4

160-170-180 

38-27-23-0 

a0aab4

RGB 
CMYK 
HEX

0-201-255 

63-0-0-0 

00c9ff

26-6-55 

91-95-41-58 

1a0637

100-110-120 

64-50-42-13 

646e78

RGB 
CMYK 
HEX

234-0-72 

2-100-67-0 

ea0048

RGB 
CMYK 
HEX

242-205-93 

5-17-75-0 

f2cd5d
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The core brand color can be combined 
with any of the secondary colors and 
variations. The secondary or accent colors 
of blue, gray and red may be combined 
with purple, but never together. Red should 
be used sparingly, and never on its own.

Color Combinations
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RGB 
CMYK 
HEX

76-18-161 

85-100-0-0 

4c12a1

The core brand colors, can be combined 
with each other and the accent red to 
create gradients and sublte color fades. All 
brand colors used should be visible within 
the gradient spectrum. Opacity and color 
fades should be sublte and should only be 
used when free space is required for text 
or objects. 

Gradients

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

RGB 
CMYK 
HEX

76-18-161 

85-100-0-0 

4c12a1

26-6-55 

91-95-41-58 

1a0637

115-71-219 

69-75-0-0 

7347db
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The correct and consistent use 
of typography plays a big role in 
establishing a look for all printed 
messages developed by or for  
Netrix Global. 

Montserrat is the primary font to be 
used for both headlines and body copy. 
All marketing communications materials 
for Netrix Global should display this font. 
Montserrat is available in an assortment 
of weights and styles, in both Mac and 
PC formats. 

The use of brand colors in typography 
is dependent on the hierarchy and 
context of the copy. Headings should 
not be gray, however they can be any of 
the primary or secondary brand colors. 
Heading copy color selection is up to 
the discretion of the brand manager, 
however it is crucial to consider visibility 
and legibility when selecting typography 
colors. Body copy should always be 
black on white/light backgrounds and 
white on dark backgrounds.

Brand Fonts

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuv
1234567890!@#$%&*!?

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincid ut laoreet dolore magna aliquam  
erat volutpat. 

Heading Font Family: Montserrat

Body Font Family: Montserrat

Corporate
Xpress
Cloud
Data Centres
Worldwide
Organization

Aa
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H1 
Montserrat 
Extra Bold
38/40

Lorem Ipsum Sit Lorem Ipsum Sit
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. 

Lorem Ipsum Sit
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. 

Lorem Ipsum Sit
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. 

Lorem Ipsum Sit

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. 

H2
Montserrat 
Bold
28/30

Lorem Ipsum Dolor Sit

H3
Montserrat 
Bold
18/20

Lorem Ipsum Dolor Sit

H4
Montserrat
Bold
12/15

Lorem Ipsum Dolor Sit

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo consequat. 

PARAGRAPH
Montserrat
Regular
8/12

Headlines & Body Copy

The listed type styles reinforce the 
overall hierarchy of communication 
across all Netrix print materials.

The provided font sizes serve as 
recommendations for applicable print 
materials. In materials where these 
font sizes may not apply, i.e. digital 
formats, the same hierarchy of style 
and relative size should be adhered to.
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Specific brand elements such as the macro view 
N used with the signature color palette build the 
visual identity with layers of artistic treatment to 
create key art that can be leveraged throughout 
the brand system.

Key art elements can be used to emphasize 
the messaging and photography. The N brand 
element is used in monochromatic, transparent, 
gradient and outlined applications to create a 
central focal point and draw the eye to create 
visual connections. The brand element can 
be layered into image subject matter and key 
messaging to evoke a sense of connection with 
the logo mark. The macro view N can also be 
used as a mask to hold imagery across brand 
applications. When using the N brand element, 
enough of the shape should be visible to ensure 
the N is legible and cannot be mistaken for 
another shape or letter. 

Angles, width, weight and other shape details 
should always remain consistent with the 
examples presented in this guide.

Key Art
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Iconography is a visual language that can aid 
the Netrix Global brand when copy, imagery, or 
graphic elements cannot. The right application 
of icons helps to make on site navigation 
materials more accessible or to highlight 
specific calls to action on print or digital 
marketing materials.

Should a brand manager run into a scenario 
that requires a visual message that cannot 
be expressed effectively by copy alone, nor 
graphic element or image, please follow the 
Netrix Global icon style here across print and 
digital media applications. The brand icons are 
designed with bold brushstrokes and single 
toned coloring. The icon coloring is limited to 
shades of the primary, secondary and accent 
color palette. Only one brand color should be 
used per icon. 

Digital iconography
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Combining all the brand elements together 
like the N mask with branded photography 
can be used to emphasize the people, places, 
and information that Netrix Global presents. 
The negative space and shape of the N 
element can overlay to create a central focal 
point of imagery, but should never intersect 
the core subject.

Imagery should have a muted, cool color 
palette to create contrast with the bold brand 
colors. 

Generally, Netrix Global brand imagery should 
adhere to the following subject matter and 
themes: focus on people, collaboration, 
technology, cityscapes, emphasis on global 
reach. Creative license is granted to the brand 
manager to interpret and apply the best 
images towards the brand material at hand. 
Use best judgment depending on messaging, 
material size, audience, and design purpose. 

Imagery Application

Cloud 
Assessment 
& Migration

netrixglobal.com
netrixglobal.com

Cloud Assessment 
& Migration
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The following designs exemplify how the brand could potentially 

be executed across various collateral. Designs are subject to 

change based on the actual content and future iterations. 
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Business Cards
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Accela Increases 
Uptime SLA with 
Excellent, Continuous 
Support from Netrix
CASE STUDY

Accela is the trusted provider of cloud solutions at the heart of government operations. The 
company works with governments across the globe to accelerate their digital transformation, 
deliver vital services, and build stronger communities. More than 300 million residents 
worldwide benefit from Accela’s government software solutions. The company offers agile, 
purpose-built solutions and the power of a platform that provides users with a consumer-like 
experience, shares data across departments, and ensures world-class security.

The CClliieenntt

Dave Rusconi, Senior Vice President, Cloud Engineering and Operations at Accela stated, 
“Accela was working to transform our systems into a SaaS architecture in the cloud in order to 
improve the quality of service and make our solutions more scalable and cost-effective. We 
needed to maintain three 9s of uptime or better, and effectively manage incidents, problems, 
and changes. Our goal was to build predictable processes that can be audited for compliance 
requirements including SOC II, PCI DSS, and HIPAA.”

The CChhaalllleennggee

The platform runs on a Multi-Cloud Setup leveraging AWS and Azure clouds. To improve 
reliability and speed, a combination of Elasticsearch, Amazon S3 are used for the AWS Setup. 
This Multi-Cloud Setup is monitored and maintained by Netrix 24×7 Operations Support, 
which is committed to helping the customer achieve a 99.9% uptime target.

The TTeecchhnnoollooggyy

The SSoolluuttiioonn
“To support this SaaS transformation, we needed a vendor that could understand the project 
and provide more than just staff augmentation,” Mr. Rusconi noted. “We needed people who 
could quickly mobilize resources and function as an integrated part of the team.” Mr. 
Rusconi began working with Edrans and experienced success with similar projects. Edrans 
was acquired by Netrix in 2022, and Mr. Rusconi continues to partner with Netrix.

Area of Expertise

› Bullet point 1

› Bullet point 2

› Bullet point 3

50%

Lorem ipsum 
dolor sit amet

Pullquote 
goes here, 

lorem 
ipsum”

“

The RReessuullttss
DATACENTER MIGRATION & SITE RELIABILITY 
OPERATIONS
Mr. Rusconi described the first major milestone, “Project 
Exodus,” migrating from multiple data centers into an Azure 
cloud-ready SaaS architecture. “Netrix was there every step 
of the way and has been critical to making that successful. 
Netrix provided support with Site Reliability Operations (SRO) 
and Site Reliability Engineering (SRE), which includes 
specialized cloud engineering resources, DevOps 
engineering, and automated remediation and detection. The 
first steps consisted of improvements to service delivery 
operations, such as improved monitoring.”

Accela’s Civic Platform is a powerful, extensible foundation 
for Civic Applications and cloud solutions that help 
governments provide the best experience for residents and 
support community growth. The company offers Managed 
Application Services (MAS), which includes building, 
deploying and maintaining Accela implementations for 
agencies. The technology transformation enabled Accela to 
streamline their managed services offering, including 
processes for implementation and launch.

“The Netrix team demonstrated their expertise in proactive 
engineering. Once they understood our services and our 
initial fundamental needs were met, we could leverage 
opportunities with other Netrix teams. Everybody at Accela 
saw the good job Netrix was doing. We expanded in parallel 
to our managed services business, and began looking at 
CI/CD,” said Mr. Rusconi.

INCREASED UPTIME, FASTER DEPLOYMENTS
“Accela increased our uptime SLA from 99.5% to 99.9%, and 
even exceeded that commitment by reaching 99.95% in 
the most recent 12 months. As our partner, Netrix had a lot 
to do with this accomplishment. Increasing this commit is 
of material business value,” said Mr. Rusconi.

Additionally, the new infrastructure now enables same-day 
upgrades. Deployment times were reduced significantly 
and are now 83% faster, despite adding multiple 
environments. Accela also eliminated lockdown of go-lives 
between production and production deployments. Finally, 
Accela can also offer a staging phase for early engagement, 
enabling agencies to explore new features.

EXCELLENT CONTINUITY OF RESOURCES & SUPPORT
“I’ve been doing cloud engineering and operations for nearly 
thirty years and have worked with a lot of vendors in that 
time. With Netrix, we received back-to-back support that 
wasn’t typical. Netrix doesn’t burden the customer with 
continuity of resources. If Netrix has resources coming on or 
off the project, they don’t leave it up to us to fill the gaps in 
the transition, and that’s super important. Other vendors 
may do a little knowledge transfer, but there’s really no 
accountability.

I really like how Netrix has a program to train junior people 
and it’s always going on behind the scenes. They make sure 
the talent is trained and has the subject matter expertise 
ready to join the account. That’s been super valuable, and I 
haven’t had that with any other vendor,” said Mr. Rusconi.

TRULY INTEGRATED TEAM
“Netrix truly functions as an integrated part of the team. 
Even though it’s an outsourcing relationship, we don’t just 
give Netrix the work we don’t want to do. Netrix has also 
been very proactive about communication. I’ve reiterated 
that this team integration as well as the continuity of support 
are important to me, and they’ve stayed true. We have a lot 
to build on now,” stated Mr. Rusconi.

ONE POINT OF UPTIME IS PRICELESS
“While we may struggle to precisely attribute a dollar value 
to one point of uptime, the real answer is that it’s priceless,” 
concluded Mr. Rusconi.

Experience 
TThhee  IImmppaacctt

No matter what challenge you’re facing today, our team 
of technical experts can get you started on a path to a 
better solution. We’ll partner with you to:
› Understand your current technology environment
› Interview key stakeholders to understand the root of 

the business issue(s)
› Propose a solution with projected timelines, budget, 

and dependencies

GET IN TOUCH

netrixglobal.com

CASE STUDY  

Case Study 

netrixglobal.com

Accela increases 
Uptime SLA 
CASE STUDY
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At Our Core, We’re
Technology Problem Solvers
Netrix Global is an engineering-led IT consultant and managed 
service provider with expertise across all business functions. 
Our story spans over three decades, and centers around 
delivering quality IT solutions that solve today’s business 
problems, ranging from foundational to complex.

vCISO

vCIO

IT Assessment

IT Roadmaps

Cloud Readiness & Assessments

Well-Architected 

Hybrid Data Center

Cloud Migration 

Virtual Desktop

Network Infrastructure (LAN/WAN)

Firewall & Edge Solutions

Cloud Managed Services 

Netrix Hosted Private Cloud

IT Strategy

Cybersecurity

Security Assessments

Offensive Security Services

Security Policy Development

Incident Response (IR) Readiness

Managed Detection & Response

Managed SASE & Firewall

Vulnerability Management

Forensics & Incident Response (FIRE)

Data Assessments & Strategy

Data Migration & Modernization

Data Governance

Data Warehouses & Visualization

Data Lakes & AI/ML

24x7 Monitoring

Data & AI

Microsoft 365

Microsoft Teams Governance

UCaaS CCaaS

Netrix Voice Experience (nVX)

nVX for Microsoft Teams

nVX Webex

AV Room Systems

Copilot for Microsoft 365

Digital Workplace Cloud Infrastructure

Application Development

Springboard

Custom Applications

Mobile Applications

Custom Integrations

Application Modernization

Nearshore Staffing

We meet you where you are in your journey, 
across all areas of IT expertise

Service Desk

PC Depot as a Service

Application Packaging Services

IT Service Management

Experience
The Impact

No matter what challenge you’re facing 
today, our team of technical experts can get 
you started on a path to a better solution. 

CONTACT US
866-447-0088
netrixglobal.com

Cloud 
Infrastructure

Most organizations seek the benefits of 
the cloud but lack the necessary cloud 
management strategies and support

You struggle to predict and control costs
› Unexpected expenses
› Underutilized resources
› Unable to predict future costs accurately

You have security and privacy concerns
› Limited visibility into the security of cloud-hosted data
› Unknown or unauthorized access
› Limited compliance and governance policies in place

You fear vendor lock-in and interoperability
› Data is dispersed and challenging to manage
› Migration is time consuming
› Existing infrastructure is complex

© 2024 Netrix Global, All Rights Reserved. | v 1.0

We audit and optimize your cloud architecture 

We deploy and manage modern cloud security solutions

We design, integrate, and manage multi-cloud environments

Cloud Readiness Assessments

Well-Architected Assessments

Cloud Strategy & Migration

Cloud Endpoints

Cloud Networking & Security

Cloud Managed Services

At Our Core, 
We’re Technology 
Problem Solvers 
Netrix Global is an engineering-led 
IT consultant and managed service 
provider with expertise across all 
business functions. Our story spans 
over three decades, and centers 
around delivering quality IT solu-
tions that solve today’s business 
problems, ranging from founda-
tional to complex.

No matter what challenge you’re 
facing today, our team of technical 
experts can get you started on a path 
to a better solution. Experience the 
impact, contact us today!

We meet 
you where 

you are 
in your 

journey 866-447-0088   |  netrixglobal.com

One-Pagers
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Event Signage
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PowerPoint



Netrix Brand Guidelines 28

After performing a detailed analysis of 
230 specialist service providers, Ever-
est Group selected Netrix as 10

Omnis et Delserio  
Aximagnis estias 

dolorae imporer ehendit 
esequatibus, omnis et 

deleserio. Nullore ssitasp 
icilibusam fuga.

After performing a detailed analysis of 
230 specialist service providers, Ever-
est Group selected Netrix as 10

Social

Image Image + Text
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Social

Events
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Social

Case Studies Certifications
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Social

Webinars Did You Know?
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Social

Holidays
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Digital ads
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Web
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Web Style Guide

Primary

Colors

Secondary

Grays

Accent

#1A0637

#00C9FF

#D2DCE6

#EA0048#7A70B4

#646E78#4C12A1 #A0AAB4

#F2CD5D



Netrix Brand Guidelines 37



Netrix Brand Guidelines 38

Font Family: Montserrat Bold 24px

Padding: 27px

Border: 5px

Color: #00C9FF

Font Family: Montserrat Bold 24px

Padding: 18px

Color: #EA0048

Font Family: Montserrat Bold 24px

Padding: 27px

Border: 5px

Color: #FFFFFF

Hover StateInactive State

Blue Button Red Button White Button



Netrix Brand Guidelines 39



Netrix Brand Guidelines 40

Menus

WHO WE ARE

EXPERTISE

Header

Footer
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Contact
For any brand inquiries contact 

Netrix Marketing
marketing@netrixglobal.com

41
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