
ACTION STEPS

One of the biggest reasons creativity isn’t taken as seriously as other business tools is because it’s hard to 

measure. In this episode, we explore the intersection of emotion and validation—how creativity can be quantifi ed, 

de-risked, and made investable. With insights from an expert in data and impact measurement, we break down 

how to connect storytelling and emotional engagement to real-world metrics, making creativity a strategic asset 

that funders, sponsors, and decision-makers can’t ignore.

The Proof is in the Impact

Making Creativity Measurable and Investable

WWW.ALITTLEBETTER.CO @ALITTLEBETTERCO

INSTRUCTIONS
Goal → Help listeners measure the eff ectiveness of their creative work by tracking 

audience engagement.

DOING  A LITTLE BETTER: EPISODE 4 
MEASURING CREATIVE IMPACT WORKSHEET

Pick a Creative Project

Choose a campaign, piece of 

content, or creative initiative 

you’ve launched.

What was the goal? 

(i.e. awareness, engagement, 

conversions)

�

Measure Engagement

Track key engagement metrics 

that indicate audience response:

•  Social media interactions 

(likes, shares, comments)

•  Website visits or time 

spent on a page

•  Responses to calls-to-action 

(sign-ups, clicks, downloads)
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Compare Expectations 

vs. Reality

Look at your results and refl ect 

on how they align with your 

original goals.

•  What surprised you?

•  What patterns did you notice?
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Identify one engagement 

metric to focus on improving.

Adjust your creative approach 

based on insights from your data.

Test a small change (i.e., diff erent 

messaging, format, or distribution 

strategy) and track results.

SHARE YOUR INSIGHTS

How do you measure the 

impact of your creative work? 

Share your strategies on Instagram 

by tagging @alittlebetterco

and using #CreativeImpact 

to join the conversation.


