A LITTLE BETTER: EPISODE 4
MEASURING CREATIVE IMPACT WORKSHEET

The Proof is in the Impact
Making Creativity Measurable and Investable

One of the biggest reasons creativity isn’t taken as seriously as other business tools is because it’s hard to
measure. In this episode, we explore the intersection of emotion and validation—how creativity can be quantified,
de-risked, and made investable. With insights from an expert in data and impact measurement, we break down
how to connect storytelling and emotional engagement to real-world metrics, making creativity a strategic asset
that funders, sponsors, and decision-makers can’t ignore.
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