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The hidden $5 million
liability in 45% of

employee badges

Hi there,

Did you know 45% of employee badges still operate on insecure, legacy technology?
We wanted to show just how vulnerable these badges can be, so we added a legacy
credential to our system and challenged our newest colleague to breach it. The results

were both eye-opening and alarming.
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It's our mission to help organizations move beyond legacy tech, because the safety of

your data and people is too important to leave to chance.

Do you know a colleague or friend who is still operating on a legacy security system?

Help us by sharing this video.

<Watch the Video>
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