Through the choices we make every day, we’re reducing our
environmental impact, whilst supporting our communities and
working towards a more sustainable future.




EVERYDAY CHOICES. GREATER IMPACT.

Less waste.

More opportunity.

CARDBOARD RECYCLING

Recycling should be straightforward for our

customers. By collecting cardboard as part of
our delivery service, we take away the challenge

L =] A of managing this packaging waste, helping
building teams keep their workplaces clear
tonnes / \ without adding another task to their day.
- L] We then bale the cardboard for recycling,

keeping valuable material in circulation so it can

We're on track to double the
amount of cardboard we baled
last year.

become new paper and packaging. This supports
a circular economy, where resources are

recovered and used again rather than discarded.

PARTNERSHIPS THAT MAKE A DIFFERENCE

A better cup

Our partnership with SEND Coffee shows how
everyday purchasing can create meaningful
social value. Through its two-year development
programme, SEND Coffee supports young people
with Special Educational Needs and Disabilities to

build life skills, independence and barista expertise,

helping prepare them for long-term employment.

By supplying SEND Coffee to our workplace
customers, we help support this work through
responsible procurement. Our annual spend is
projected to reach £170,000, up from £123,000 in
the previous reporting period.

Our spend with SEND has increased significantly:
more customers are buying coffee from us now
that we supply and maintain coffee machines.

£170k

projected
SEND
coffee
spend

Up from £123k in the previous report

Figures are annual forecasts; previous figures
are from the 2025/26 report.



TOO GOOD TO WASTE

Good fruit deserves
a second chance.

Perfectly good fruit can fall outside our usual beauty
standards because of its shape, size or appearance,
while still being fresh and full of flavour.

Our “Too Good to Waste’ smoothie pop-
ups show how this fruit can be turned into
something delicious, and avoid it being wasted. B %

We’re on track to donate

For people

Fruit that falls outside our usual customer
standards can still be perfectly suitable to eat.
By working with organisations such as 3Food4U,

we help redistribute this produce within local

ton nes communities, keeping good food in use while

supporting people who need it.
We forecast donating

28 tonnes of fruit For animals

this year, up from 16 Where fruit is suitable for animal consumption,
tonnes in the previous we work with organisations such as Get To Know
reporting period, Animals to give it another useful purpose. This
helping more surplus provides a further route for surplus produce,
produce reach people helping us make better use of food that might
who can benefit from it. otherwise be discarded.

Order smarter. Use more. Waste less.
Reducing waste starts long before anything reaches the bin. We use actual workplace
consumption data to help customers order what they need, reducing overstocking
and spoilage. When surplus does arise, we look for another useful destination
wherever possible.



TOGETHER, WE GO FURTHER

Your workplace.
A positive impact.

A more sustainable workplace doesn’t have to mean extra cost or complexity.
By reducing waste, consolidating deliveries and managing stock around actual
demand, goodnus helps customers save time, avoid unnecessary spending and

keep everyday refreshment simple.
THE CUSTOMER PERSPECTIVE

Reducing waste
“They are able to track stock levels

for us to ensure that milk isn’t going
out of date or getting wasted. Their
support team are very responsive and
always consult me about stock levels
to ensure we aren’t overspending or
throwing away milk unnecessarily!”

Saving time
“I no longer worry about placing my
own milk, fruit, snack or drink orders
as | know the team will deliver exactly
how much | need”.

Gemma Pullin
Workplace & Real Estate Management
22 Bishopsgate

Let’s do more

Less waste. Effortless service.
“goodnus have been a fantastic partner
for Beazley over the last 5+ years,
eliminating a vast amount of plastic
waste by utilising reusable glass bottles
vs normal plastic bottles. In addition,
product waste has been largely
eliminated. We rarely need to contact
them, which is a testament to the
quality of service.”

Darren Nana
Commercial Management
Beazley Group, 22 Bishopsgate.

Talk to goodnus about a more sustainable workplace refreshment service.
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