[image: ]Bradley Leivars MCIM
Creative Director and Brand Strategist
Derby, England  |  bradley@leivars.uk  |  (+44) 07411 467 993  |  leivars.uk  |  linkedin.com/in/bradley-leivars 

EXECUTIVE SUMMARY
Design is a commercial instrument: if it doesn’t move the business, it isn’t creative, it’s a distraction.
Member of the Chartered Institute of Marketing (MCIM), combining creative direction, brand strategy, and hands-on design delivery across logistics, higher education, and healthcare. Currently a European Graphic Designer at DHL Express, where a self-built digital platform saves 1,400+ hours annually, and founder and Creative Director of Printlogik, a sustainable print and brand studio. Experienced in creative team leadership, art direction, campaign development, design systems, and agency and supplier management. 
Full case studies at leivars.uk. 

KEY SKILLS
Creative Direction | Brand Strategy & Development | Art Direction | Campaign Development | 
Design Systems | Creative Team Leadership | Stakeholder Engagement | Project Management | 
Agency & Supplier Management | Digital Production Design | E-commerce | Adobe Creative Suite

PROFESSIONAL EXPERIENCE
DHL Express, London – European Graphic Designer, EU Creative Services	    2023 – Present
Campaign design for DHL Express Europe, promoted into the role in July 2026 on the strength of work built inside the operation: 

· Design master campaign toolkits spanning social media, editorial, presentations, webinar content, print, and video, engineered as Canva template systems for localisation by marketing teams across DHL’s 40-country European footprint, with selected content deployed globally, including free trade agreement campaigns extending to India and internal medical logistics content used worldwide. 
· Deliver four major campaigns per quarter supporting DHL’s commercial priorities: growing network freight weight and volume across international shipping.
· Briefed by and approved at the VP and executive level, up to the office of the CEO, DHL Express Europe, along with identity work, including a new logo for the European Road Operations Network.
· Conceived, designed, and built DigiBrief, a self-service driver briefing platform (PowerApps), replacing a paper-based process across EMA Linehaul. Saves 1,400+ hours annually at an 85% driver adoption, with an identity approved by DHL’s Global Branding Team. Awarded DHL’s Extra Mile Award.
· Prior to promotion: Operations Agent, elected ECF representative for 220+ colleagues, and Digital Champion for the Office 365 rollout. Breadth that grounds the creative work in operational reality. 

Printlogik Ltd, Derby - Founder & Creative Director (SME)		     	    2023 – Present
Award-winning sustainable print and brand studio serving UK SMEs and a European client base. 
Full ownership of brand, creative direction, client relationships, production, and supplier management. 
46% gross margin in its first phase, the top-performing tier of UK print companies. 

· Strategic white-label print partner to Acethespace Design across multiple sectors, on time & on budget.
· Brand redevelopment and e-commerce optimisation for Fast Print UK; website design and launch for Team GB athlete Ellen Whitaker, directly supporting new sponsorship acquisition.
· Pioneered the print-a-Tree initiative: 13,500+ trees funded, 242,000+ kgCO2e offset, 36 certified carbon offset projects, turning client campaigns into measurable ESG outcomes. 

Inspire to Inspire Network, Portugal – Freelance Project Manager (Remote)	         2018 – 2022
B2C campaign and digital brand delivery within a branding agency for clients including Virgin Atlantic, Aldi, and Shein. 

· Managed a remote creative team of three (designer, illustrator, copywriter), holding brand consistency across multi-channel campaigns and acting as central client contact for end-to-end delivery.
· Directed the design and delivery of e-commerce websites on Shopify and Squarespace.

University of Derby Online Learning, Derby – Online Content Producer		         2018 – 2022
Worked within a structured public-sector environment, delivering digital content and campaign-aligned 
learning materials

· Led technical development of a bespoke Articulate-based interactive course for Library Services, increasing learner engagement across departments. 
· Spearheaded the branding of the European Social Fund 2.1 initiative, adopted by six European universities. 
· Produced rich media learning assets and developed a legal takedown policy protecting institutional IP. 

Babington, Derby – Online Learning Developer	                      				          2018
Designed multimedia learning content for one of the UK’s largest apprenticeship providers, lifting completion and satisfaction rates among adult learners. 

Sharpsmart (Daniels Healthcare Group) – Learning Technologist Manager	         2014 – 2017
Managed the digital learning function as Learning Technologist Manager, having progressed there from an Apprentice E-Learning Developer. Led the end-to-end redevelopment of the global learning platform, producing all training materials in-house: a 20% increase in product and service sales and a 10% reduction in needlestick injuries followed. Oversaw the UK implementation of the global rebrand, contributing to repositioning across US and Canadian markets. 

EDUCATION & AFFILIATION
Member of the Chartered Institute of Marketing (Credential ID: 40090631)
Diploma, Advanced Apprenticeship in IT User Skills, East Midlands Chamber of Commerce

AWARDS
DHL Express Extra Mile Award (x3)  |  DesignRush Top Direct Marketing Company (2023)  |  Central England Prestige Awards, Printing Company of the Year (2021-2023)  |  Midlands Enterprise Award, Best Print and Design Studio (2021 – 2023)  |  University of Derby Staff Excellence Award (2019)  |  Three Best-Rated, Printing Companies in Derbyshire (2019 – 2023)

Full case studies, including DigiBrief and Print-a-Tree, at leivars.uk 
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