=1=10) NIAS

2
2 =
: g2z g
Q C (0] U 24
55§88 288 IS £y
£2 823 8% T ES D)
o, je)] o O (0] c o O 5 P23
4 %35 555 668 S&L 03F 5385 Ssw
23 %R =0 Lo 9 5
% L2 c8d € £ B o
e ¥ ,w.v - © /oa D@ o § x 9
< 20 B (= P 6@ v,wf
Yy 5& &S
E0) &, [ 2 P
(2N cwv < 2 ﬁ/
60, nmv\ o O & O b S .
. MW o /% 90 Of@ ;
Z 46 A »
E% X o
% Z O ; ; .qo
% ¥ @ -
8 %) 5
S \A\\O @o }06
% ,Mvo [°4 - O w/O
0\“ O 20 O ) m X : 0
nmw\ 2% 0 Y B
. 2% % 345 »
\@b.«\o : ‘ = @' Q S} oa/
% - A »@
S, ) ) ,z@
%6 %, . ’
= . )
AN.\O \\.m\ @f OO n%- X Qm‘@ «
\w@ m«\km\w\O ¢ <€ ym/f O L @0&?@
®Q¥ £ S @./@ %oz .
2 SRR AT o o
\Q@ O@ OO < OA/ (o) ®m. /AA/ //vm 0@
T, S0y, o 0. % O° 0 (©) I
b@@ . - o° R 785
Y%, 9 7 © o0 N
@ 2 = % ) & o
4 [ ) OA/_ . )
OO‘Y Sz ¢ AOK/ o A®A/ - <
2 0o, S ® ¢ ) g o
uo ey % 205 20 T B
o\&\@oQMO N\e& %% 2 Vco/,vo.@o S
\ %5 RS &
> WV 2, m - < S VQCO@/W /\OOO .
40y, 6 % S oy o
By, 9% B e rel e goned®
- a % %asoo con® Bluer
“legy % »
S @Qcowm X A O ° %c%mwzo% {and-feel
go\oo,koqw o) @cs\Swm ,J/%w@o% Tw%_ rsion , s
Uoy, U, o) / | .:
"SIy, a@@@% \2 S perceptu ol Geore.
«Om\m
MO\Q.
49)ngy
m:\w



SPIN OFF

DAWSON COLLEGE
GRAPHIC DESIGN 2026



BRID NIC NIOCAILL
DEAN, CREATIVE AND APPLIED ARTS

| started working at Dawson in 2010, and at the end of
that first semester, | remember being very impressed by
the Graphic Design graduating vernissage; in fact, I still
have the catalogue of that exhibition. Now, 16 years later,
| find myself being asked to contribute a few words to
that catalogue as another cohort of graphic designers
graduates.

Your journey to graduation may have been as circuitous
as mine to becoming Dean, or perhaps it’s been
straightforward, driven by a passion for design. | have

no doubt that it required devotion, late nights, and some
determination to make it this far, and it’s likely that it'll take
more effort to fully master your craft.

Your three years at Dawson have provided you with the
foundation to achieve your vision, but as with any craft,
you will refine and develop your talents for many years
to come.

As Milton Glaser said, “There are three responses to a
piece of design—yes, no, and WOW! WOW is the one to

aim for.”

I look forward to hearing about your “WOW?” for many
years to come.

Congratulations.

MARVIN HARDER
CHAIRPERSON, GRAPHIC DESIGN

This exhibition presents finished work, but it also

reflects the process behind it. Getting here has not been
straightforward. There have been challenges, uncertainty,
and moments when ideas resisted resolution. Much

of that work happened in relation to others—through
critique, conversation, and shared space.

This is a group made up of many distinct personalities.
That range brings energy and different ways of thinking
through problems. Engaging with those differences has
strengthened the work, and it’s consistently rewarding to
see students learn from one another through discussion
and feedback.

A consistent challenge in design is knowing what to

do when something isn't working. The most rewarding
approach is to stay with it: identify what’s unclear, define
the problem, and make it functional. That thinking is
evident throughout this exhibition, and it’s one of the most
important things to carry forward.

We've had the opportunity to watch that development
unfold over time—seeing ideas sharpen, confidence
build, and each of you establish your own way of working.

As you move forward, keep that approach. Your work
is for the client—but it has to hold up for you. Make it

work—and make it worth it.

Congratulations.
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AAHD DRABI CITYTALKS BELOW THE SURFACE NEO-ROMANCE

aahd.ca A poster promoting a series of talks A seafood cookbook for the more Conceptual vinyl design inspired by
hosted by Heritage Montreal. refined palate. Stréliski’s aloum “Néo-Romance”.
Promotion Publication Promotion
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ADEL BOUDADI MONDE SANS ARMES

APPETITE FOR BOOKS ARTISANAL SOAP
adelboudadi.ca A social Issue poster for Marc H. Cookbook store offering classes and Unique Packaging for Les Marchés
Choko Exhibition 2025. much more in Montreal. Publics de Montréal.
Promotion Branding Packaging

POUR
UN MONDE
SANS

Savon Artisanal
Lavende et Camomille

Lavender & Chamomille
Artisinal Soap

100g

EXPOSITION
DU 18 MARS AU 7 AVRIL 2025
MUSEE MCCORD

690, RUE SHERBROOKE OUEST
MONTREAL
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AKIPHAM
akicreate.com

CIELD’ICI
Sparkling water packaging where
native birds and botanicals meet.

Packaging

E a i

DRIFTING

Vinyl packaging for a recording artist,

built around echo and fold.

Promotion

METTE HENRIETTE

EGGPLANT HOURS
A handmade cookbook celebrating
the versatility of one vegetable.

Publication

STM RE: ROUTE
Redesigning transit: Connecting
Montreal through movement.

Branding




AMYYI EVERYTHING SQUARED / SQUARED ROOTS THEATRE DE LABSURDE GRAIN BAGS ABOOKABOUT BREAD

amy-yi.com A promotional poster for Seefeel’s album. A theatre brochure tracing Grain packaging for Les A cookbook exploring layout,
six absurdist plays. Marchés Publics de Montréal. typography, and print production.
Promotion Publication Packaging Publication
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ANDRIANA VASSILAKIS
andievass.ca

n

POUR UN MONDE SANS ARMES
Shortlist Selection, Marc H. Choko
Poster Competition (2024).

Promotion

PUBLICITE po—
LI Québec Bm

H] pumanité

UQAM

MPM GIN
Packaging design for Les Marchés
Publics de Montréal.

Packaging

DAY
Vinyl design for Nils Frahm’s 2024
album Day.

Promotion

HUNDREDBELL BREWERY
Branding for HundredBell, a Montreal-
based Microbrewery.

Branding

1 'ﬂ'mul ~ 8L ALCIvOL



ARIANA PARDAVE TELLO
creationari.ca

POUR UN MONDE SANS ARMES
Social awareness poster for the
Marc H. Choko 2025.

Promotion

Musée McCord
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CERTAINTY OF TIDES
Vinyl design for Nils Peter Molvaer’s
album Certainty of Tides.

Promotion

MON

MUTEK
Rebrand for Mutek, a music festival
focused on innovation and arts.

Branding
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CAHLEIL FRASER TASTE THE ISLE MILEEND Il HOTDOCS SWEETHEART TEA

cahleil.com Book design for a Caribbean Vinyl design for Ariel Posen’s Branding for a documentary Packaging design for Sweetheart
cookbook. album Mile End Ill. film festival. Tea, a spherical blooming tea.
Publication Promotion Branding Packaging
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CHRISTINE SY LA PAIXPRISE EN OTAGE CANOE BRAND IDENTITY MIELLIP TREATMENT
c-sy.ca Exhibition Poster: Marc H. Choko Rebranding of Canoe, a fine-dining A beeswax lip treatment set for Les
2025, Pour un monde sans armes. restaurant in Toronto. Marchés Publics de Montréal.

Promotion Branding Packaging

MUSEE McCORD

EXPOSITION DU 18 MARS AU 7 AVRIL 2025
690 RUE SHERBROOKE OUEST, MONTREAL
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ECATERINA KIOSSE
ecaterina-kiosse.com

FERMENTATION AND FOOD PRESERVATION
Artisanal book on fermented food.

Publication

Ausirithh=n by
nrenn Kracs

: B

Fermentation and Food presesrvaltiaon

Fermentation and
Food preservation

SOAP FOR MPM DR SCIENTIST

Tactile, minimal packaging for soaps New brand identity for a guitar
catered to different skin types. pedal company.

Packaging Branding

Grua, lavande
¢t lait de chévre

Fleurs sauvages

SAVON POUR
PEAU SECHE

SAVON POUR
PEAU SENSIBLE




EIMI BAKER
eimibaker.ca

JOUER DANS LA CASSE
Finalist for the Marc H. Choko 2026
social issues poster contest.

Promotion

OPERATION TINNED FISH
Tinned fish created for Les Marchés
Publics de Montréal.

Packaging

THE COFFEE MANUAL
A coffee cookbook, inspired by
instruction manuals.

Publication

NEO-ROMANCE
A 7-inch vinyl celebrating Alexandra
Stréliski’'s soundscapes.

Promotion

27



EMELY BURKE PRIMAL GRANOLA BAR THE MOTH BOREAL NIGHT LA CRISSE DE CABANE

emelyburke.com Packaging for a granola bar created Re-branding of a storytelling Packaging project for a herbal Logotype and branding creation for
for Les Marchés Publics de Montréal. non-profit based in New York. tea sampler. acabane asucre.
Packaging Branding Packaging Branding

gAS GRANOLA BIDLOGIONE
QRGANIE GRANDLA BAR

28

CEURE & MIEL
CENAR AND HONEY




EMILIAPIAZZA
emiliapiazza.ca

MACROSCOPE
A poster inspired by Small World
Project’s bug-like vision.

Promotion

THE HISTORY OF VIDEO GAMES
Exploring video games through
shifting, color-tinted perspectives.

Publication

LES GASPILLEURS
Branding for a Montreal-based
furniture restoration store.

Branding

31



GURDEV GREWAL LAND BACKMOVEMENT
gurdev.ca A social awareness poster about
Indigenous land rights.

Promotion

1.6m+

ORGANIC MAPLE SYRUP
Packaging for maple syrup exploring
different grades and flavours.

Packaging

OSM

A visual identity for the Orchestre
Symphonique de Montréal.

Branding

ORGANIC
MAPLE
SYRUP

Dark —
Robust Taste
Grade A
100% Pure

MAPLE
SYRUP

Amber -
Rich Taste
Grade A
100% Pure

. 'YOU CAN'T DIVIDE

100%

Produ
Made in Ca

10,000+ km? : 7,000+ km2/yr 140,000+ kim?

ORCHESTRE
SYMPHONIQUE
DE MONTREAL

840,000+ km CLAIMS
400,000+ 250,000+ N T
P A

i Ly, e L
P 5
)

'_L"F .?;lg' ‘ jv“'

£}

Yellowhead |
Inatifite yeliowheadinstitute org




HEEWON KIM SEAWEED COOKBOOK LABRADOR TEA SAMPLER SPIN OFF SECOND HARVEST
Boreal herbal tea sampler for Official poster for the 2026 Visual identity and strategy for food

heewon.ca Culinary applications of marine algae
in Korean cuisine. respiratory wellness. Dawson Graduation Exhibition. surplus redistribution.

Packaging Promotion Branding

Publication
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JEANNE KITBALIAN DARE HAUNTING DESSERT RECIPES DOMAINE DE LAVOIE WINE
jkdesigns.ca Poster promoting the Dawson A dessert cookbook that celebrates Fluorescent wine labels created for
2026 vernissage and exhibition. dark and goth aesthetic. Les Marchés Publics de Montréal.

Promotion Publication Packaging

Exposition

D3 ou B Julr

Vernissage

Graphic Design

Exhibition

r ad rodianG
N Collaee

graphique

présentes paRiEs nissants
c .D_aws-;:-.




JOANNE GIL AMEASURE OF SHAPE AND SOUNDS PIC BOIS SKATEBOARDS MPM CHIPS JOLINA CAFE & BAKERY

jg-design.ca Poster design for Alex Henry Foster’s A rebrand for Montréal skateboard Packaging design for Les Marchés Brand identity for a Korean-European
music album. brand Pic Bois. Publics de Montreal. fusion cafe.
Promotion Branding Packaging Branding
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JULIANAWU PHILIP GLASS SOLO BETINY BODY BALMS AYEARINTEA
julianawu.ca A poster for Philip Glass’s A rebrand for a customizable and Body balms for Les Marchés Publics A cookbook of tea recipes inspired
album Solo. sustainable mini-home company. de Montréal. by the four seasons.

Promotion Branding Packaging Publication
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LAM KY ANH (FALE) DO
dlka.ca

MONTREAL THE SUBWAY THE ART
A book documenting the hidden
public artwork in the Montreal metro.

Publication

LU TN

NEEEE

MONTREAL THE SUBWAY THE ART

CITYTALKS SPRING TEA SAMPLER

A poster celebrating architecture and A packaging for Gourmet Sauvage
promotes urban planning talks. evoking spring and renewal.
Promotion Packaging
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Seefeel

EVERYTHING SQUARED / SQUARED ROOTS
A 7-inch vinyl promoting Seefeel’s ethereal
shoegaze music.

Promotion




FROMAGES DU TERROIR PLAYGROUND L.A.

LAURELINE DODIN ITHATEI 1
laurelinedodin.com The cookbook for parents Cheese line for Les Marchés Publics Reimagining the best dance studio.
with picky children. de Montréal.
Publication Packaging Branding
-
-

MARCHF&
PUBLICS

B MONTREL,

Ctll de Sainte-Elizabeth de Warwick
600 g

L A S BEPS R

1G YOUR
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LINNA KANG
linnakang.ca

JUBILATE!
Poster for a neoclassical orchestral
composition by Denis Gougeon.

Promotion

MYCOPHILE
Luxury cookbook drawing on the
theme of exotic mushrooms.

Publication

MUSHROOM BAG
Reimagined mushroom packaging for
Les Marchés Publics de Montréal.

Packaging

CLOUD & MIST GREEN TEA
Tea sampler packaging for an
evocative variety of green tea.

Packaging

ar



may-leeabel.com 2¢ prix, concours d’affiches

................

Promotion
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Exp
du 18 mars
au 7 avril 2025
690, rue Sherbrooke 0.
Montréal
£ n e FITITN = Hi
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OOOOOOOOOOOOOOOO
Redesigning a brand to support
its cutting-edge personality.

Branding

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
A cohesive language fromposterto ~ Odorat evokes the senses and needed
packaging to promote Zorn’s album. a kit that reflected it!

Promotion




MEHDI LALLAOUI
mehdi-lallaoui.webflow.io

RISING CLOUD
Locally produced beer for Les
Marchés Publics de Montréal.

Packaging

BITFORMS GALLERY
Identity branding for a digital and
ephemeral focused art gallery.

Branding

GRIMM DELICACY
A cookbook on German dishes with
a Brothers Grimm fairy-tale twist.

Publication

PHOPHOPHO
Branding for a Montreal-based
authentic Vietnamese restaurant.

Branding

2026
FROM-01.01
UNTIL-03.51

51



MIAKYLA SALAZAR
mksydesigns.com

VERNISSAGE POSTER
“It,” symbolizing confidence and unity

a group ready to step forward.

Promotion

Y THE GRADUATING
WSON COLLEGE

VERNISSAGE
WEDNESDAY, JUNE 3
FROM 5:30 PM TO 10 PM

SO!\g\lEU VE WEST/OQUEST
QUEBEC

LS B
FgR/REZ-DE-CHAUSSEE

MPM KOMBUCHA
It presents a fresh, local, and lively

alternative to soda.

Packaging

DEATH WISH COFFEE
Rebrand simplifies the identity while
keeping its bold and fun spirit.

Branding

ucHa [}

Kome

@ pétillgny | I

Probiotiqu

BUCHA | It

ﬂ_"o!?lallqu-o pétillant




NATASHA DOOLAN
nd-design.ca

CAMPERS GUIDE
Cookbook design with recipes for
outdoor cooking and camping.

Publication

Timeless recipes for outdoor cooking

Natasha Doolan

WELLNESS LINE
Incense products designed for Les
Marchés Publics de Montréal.

Packaging

GLASS BEAMS-MAHAL
Venue and vinyl designed for Glass
Beams album Mahal.

Promotion




XHALIA MARTINEAU CERTAINTY OF TIDES RENAISSANCE CUPPA COLLECTION MPM

xhaliagraphx.ca Poster for Nils Petter Molvaer’s album, Logo and brand identity design for Logo and brand identity design for Organic cocktail syrups for Les
Certainty of Tides. Renaissance. alocal coffee shop. Marchés Publics de Montréal.
Promotion Branding Branding Packaging

NILS PETTER
MOLVAER

KORK
NORWEIGIA RADIO ORCHESTRA

8PM—apPM Le Gest legesu.com
i 1200 Bue de Bleury 514 B66 2305
05/16/2028 Montréal QC Tickets 540




YASMINE MERABTI POUR UN MONDE SANS ARMES CHEERS TO MOCKTAILS HOT SAUCE HAY
yasminesdesigns.com Marc H. Choko social issue contest. Book, ebook and website on
Top 10 by teacher selection. mocktail recipes.

TIM HECKER PROMOTIONAL
Packaging discovery set for Les Rebrand of HAY. Creating a new Poster, vinyl and social media posts
Marchés Publics de Montréal. storyline and logo. for artist Tim Hecker.

Promotion Publication Packaging Branding Promotion

Exposition du 18 mars au 7 avril 2025
Musée McCord, 690, rue Sherbrooke Ouest, Montréal
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EVERYONE'S SPIN OFF

SPIN OFF

HEEWON KIM AMYYI LINNA KANG
Finalist Runner-Up Runner-Up

THE SUM OF US

AAHD DRABI ADEL BOUDADI AKIPHAM

Exposition
de Design
Graphique

Graphic
Design
Exhibition

design graphique

e

ANDRIANAVASSILAKIS ARIANA PARDAVE TELLO CAHLEIL FRASER



ooy Graphic Desl
JUNE 32026 B
5:30 TO oMt
10PM design graphigue

3JUIN 2026
17H30
A22H
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MIAKYLA SALAZAR NATASHADOOLAN

TION DE
DESIGhi GRAPHIQUE

JEANNE KITBALIAN JOANNE GIL JULIANAWU XHALIA MARTINEAU YASMINE MERABTI




ART DIRECTOR
Heewon Kim

CLASS REPS

Eimi Baker

Emilia Piazza

Lam Ky Anh (Falé) Do
May-Lee Abel

CATALOGUE

Amy Yi

Lam Ky Anh (Falé) Do
Heewon Kim

Jeanne Kitbalian
Juliana Wu

Mehdi Lallaoui

CATERING
Christine Sy

Emilia Piazza

Lam Ky Anh (Falé) Do

WEBSITE
Andriana Vassilakis
Cahleil Fraser
Ecaterina Kiosse
Linna Kang

SOCIAL MEDIA
Christine Sy
Emély Burke
Emilia Piazza
May-Lee Abel
Mia Kyla Salazar
Xhalia Martineau

MULTIMEDIA
Aahd Drabi

Ariana Pardavé Tello
Ecaterina Kiosse
Joanne Gil

Linna Kang
Yasmine Merabti

MAILING

Aki Pham

Eimi Baker
Gurdev Grewal
Juliana Wu
Yasmine Merabti

SETTING AND DECOR
Amy Yi

Joanne Gil

May-Lee Abel

Mehdi Lallaoui

Natasha Doolan

Xhalia Martineau

PROMOTION

Adel Boudadi
Ariana Pardavé Tello
Emély Burke
Jeanne Kitbalian
Laureline Dodin

PHOTOGRAPHER
Mia Kyla Salazar

FACULTY

Benoit Deschamps
Daniel Cianfarra
Etienne Després
Frangois Martin
Laurence Pilon
Marvin Harder
Maya Saikali

Nelly Dahan
Orazio Fantini
Pierre-Antoine Robitaille
Renée Forest
Suzanne Coté
Tania Chiarotto

TECH AND ADMIN
Olive Panikian
Vahan Panikian

SPECIAL THANKS TO
John Vowles

La Campagnola

Mikel Vowles
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