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	Campaign Name
	

	Campaign Code
	Brand-CampaignName-Flight eg (ABC-SummerSale-2609)

	Brand / Product
	

	Contact
	Name
	At
	email@email.com

	Date Issued
	DD Month YYYY
	Response
	DD Month YYYY

	Gross Budget
	$0,000
	Deliverables
	e.g. Presentation, slide deck, media plan, quote




	Business Context
	(Business / market / industry background)

	Please write 150 – 200 words covering the context of the brief, why this brief? Why now? What is going on in the business or market that has resulted in this brief being created. This section could be longer for unique or out of cycle briefing or a shorter piece for a brief that's more reflective of BAU working conditions.



	Business Objective
	(The business goal)

	50-100 words covering the business objective this campaign is tied to, the more detail the better. Objectives should be defined clearly and with specific metrics if possible, such as growth targets or sales volumes.





	Campaign Objective
	(The media goal)

	50-100 words clearly stating the KPIs, goals or targets for the campaign being briefed in. Ideally, utilize SMART goal-setting frameworks to create goals. For example, “Increase sales of last-season's products by 10% as measured through Google Analytics tracking throughout Q2” for a performance-focused brief.








	Campaign Description
	What should the campaign be

	Please write 150-250 words as needed to describe the campaign needed from the business's perspective. If the brief is freeform, this section could be skipped. However in our experience there is typically an ideal state in mind before the brief is sent. Describe that ideal state to help ensure your agency delivers a strong first response. This could be provided as longform paragraphs or bullet points.
For Example:
1. Please activate videos on Instagram Reels using our new influencer talent
1. Allocate a strong budget share to YouTube
1. Utilize Advantage+ Shopping Ads on Instagram, retargeting reels viewers
1. Increase paid search budget for campaign duration



	Target Audience
	(Who to target)

	Describe the target audience in as much detail as possible, if you would like the agency to provide a recommendation for target audience, state that here. Otherwise describe your ideal target audience including:
Age, Location, Gender, Marital / Family stage, interests, income level and so on.



	Mandatories & Requirements
	(Define non-negotiables)

	Detail any hard requirements for the campaign. These could be legal requirements such as age-targeting minimums, they could be performance minimums such as brand safety or viewability thresholds, they could be inclusions or exclusions of certain media channels or partners. Define any non-negotiable requirements here.



	Campaign Timelines
	Set out timelines below

	First Response
	DD Month YYYY

	Client Feedback
	DD Month YYYY

	Final Approach
	DD Month YYYY

	Creative Dispatch
	DD Month YYYY

	Campaign Activation
	DD Month YYYY





	Approved By
	Name

	Role
	Job title

	Date
	DD Month YYYY

	Additional Contacts

	Department / Role
	 Name
	 Contact

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	



	Additional Notes
	Anything else the agency should know

	Use this space for anything that doesn't fit elsewhere, referenced attachments, brand guideline links, budget caveats, or other campaign-specific detail.
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