Lifestyle photography brief
A rental development campaign with models
Fictional first brief. Some details are still to agree. The blank template follows on the next page.
Campaign and audience
Show prospective residents how they could use the shared spaces in a new rental development. We want people to understand the social spaces as well as the apartments.
Scenes and priority photographs
Three proposed scenes: two friends having coffee in the lounge, one person working in the shared workspace, and two people cooking in the shared kitchen. The lounge scene is the priority. We need wide website images and portrait social images.
Casting and image use
We would like help arranging three adult models. Casting is still to discuss. Proposed use is our own website, brochure and UK paid social advertising for 12 months. Please confirm the model and photography permissions in the quote.
Visual references and styling
Relaxed, everyday use of the building. We will send references with notes about light and clothing. We would like a stylist to arrange wardrobe and props. Hair and make-up needs are still to discuss.
Locations, access and contact
All scenes are indoors at the development. Our property manager will confirm times when we can have the spaces to ourselves, a changing room and storage. We will share their name and mobile number for access on the day.
Dates and delivery
Proposed shoot in the month before launch. Exact date and model availability to agree. We need the final selection before the website build finishes; the launch team will confirm that deadline.
Budget and responsibilities
Budget to confirm for photography, models, styling and any other agreed production costs. Our marketing manager will approve casting, wardrobe and the scene plan, and will attend the shoot.
Open questions and references
How should we develop the scene list? What time does each setup need? Please advise on casting and styling. We will share a mood board, layout examples and location photos before agreeing the production plan.


Lifestyle photography brief
Your editable template
Replace these prompts with your notes. Delete anything that doesn't apply. Open questions are welcome.
Campaign and audience
[Your campaign, audience, message and what you want the photographs to show.]
Scenes and priority photographs
[List each scene, who appears, what they do, priority photographs and formats. Link a scene-by-scene shot list if you have one. Add a rough number of finished images if known.]
Casting and image use
[Models, staff or customers; numbers and scene roles; who organises and approves casting; where you'll use the images, countries, duration and any third-party use.]
Visual references and styling
[Link references and explain what you like. Name who handles wardrobe, styling, props, hair and make-up, or mark where you need help.]
Locations, access and contact
[Addresses, access, public activity, changing space, facilities, travel between scenes and any weather backup. Name and mobile number of the person handling access on the day.]
Dates and delivery
[Date range, launch deadline, whether you need a few images before the rest, final delivery date and any fixed availability.]
Budget and responsibilities
[Total budget if known, what it covers, what your team will organise and who can make decisions before and during the shoot.]
Open questions and references
[Questions, missing decisions and links to mood boards, scene lists, layouts and location photos. Add a brief version date.]
Ready to share?
If we're already speaking by email, reply with your brief. Otherwise, get in touch at connormollison.co.uk/contact/. Check that I can open your reference links.
Connor Mollison Photography  |  




