Interior photography brief
A hotel bedroom refresh
Fictional first brief. Some details are still to agree. The blank template follows on the next page.
Project and purpose
Photograph three refurbished bedroom types, the lobby and the breakfast room. The images will help guests compare rooms on our website and booking listings.
Spaces and priority photographs
Each bedroom type needs a wide room view, a bathroom view and a detail of its new finish. Bedroom coverage is the priority, followed by the lobby and breakfast room. The room list will include the view from each bedroom.
Look and image use
Empty interiors, with clear views of the layout and a warm finish. No models or guests. Our designer will send references and the website banner layout. Booking-platform image specifications are still to confirm.
Preparation and styling
Our housekeeping team will prepare the rooms and bathrooms. The restaurant manager will set the breakfast tables. Furniture and final finishes should be in place before the shoot; the manager will confirm readiness.
Access and contact
Bedrooms are available from 11am to 3pm. The breakfast room is clear after 10.30am. The hotel manager will arrange keys and guest-free access, and will be the shoot-day contact.
Dates and delivery
Shoot date to agree after refurbishment. We need the final images before the new room pages launch. Our marketing manager will confirm the launch deadline before booking.
Budget and approval
Budget to confirm. Please quote for the proposed coverage and discuss any extra styling separately. Our marketing manager will approve the shot list and final selection.
Open questions and references
Can all spaces fit into the access windows? Would a separate visit help with the outside views? We will share the room list, floor plan, phone pictures and designer references together.


Interior photography brief
Your editable template
Replace these prompts with your notes. Delete anything that doesn't apply. Open questions are welcome.
Project and purpose
[Your business, project, audience and what the photographs need to show.]
Spaces and priority photographs
[List rooms, room types, outside areas and details. Mark must-have photographs and add floor plans or phone pictures. Add a rough number of finished images if known.]
Look and image use
[Describe the style, whether people appear, and where you will use the images. Link references and any layout or size specifications.]
Preparation and styling
[Who prepares each space? Note styling, props, cleaning, unfinished work and anything you need help arranging.]
Access and contact
[Address, access windows, keys, parking or loading, guest or resident activity, and the name and number of your contact.]
Dates and delivery
[Shoot date or date range, readiness date, final image deadline and whether you need a few images before the rest.]
Budget and approval
[Budget if known, what it must cover, who approves the plan and who chooses the images.]
Open questions and references
[List questions and link the latest room list, floor plan, references and layout files. Add a brief version date.]
Ready to share?
If we're already speaking by email, reply with your brief. Otherwise, get in touch at connormollison.co.uk/contact/. Check that I can open your reference links.


Lifestyle photography brief
A rental development campaign with models
Fictional first brief. Some details are still to agree. The blank template follows on the next page.
Campaign and audience
Show prospective residents how they could use the shared spaces in a new rental development. We want people to understand the social spaces as well as the apartments.
Scenes and priority photographs
Three proposed scenes: two friends having coffee in the lounge, one person working in the shared workspace, and two people cooking in the shared kitchen. The lounge scene is the priority. We need wide website images and portrait social images.
Casting and image use
We would like help arranging three adult models. Casting is still to discuss. Proposed use is our own website, brochure and UK paid social advertising for 12 months. Please confirm the model and photography permissions in the quote.
Visual references and styling
Relaxed, everyday use of the building. We will send references with notes about light and clothing. We would like a stylist to arrange wardrobe and props. Hair and make-up needs are still to discuss.
Locations, access and contact
All scenes are indoors at the development. Our property manager will confirm times when we can have the spaces to ourselves, a changing room and storage. We will share their name and mobile number for access on the day.
Dates and delivery
Proposed shoot in the month before launch. Exact date and model availability to agree. We need the final selection before the website build finishes; the launch team will confirm that deadline.
Budget and responsibilities
Budget to confirm for photography, models, styling and any other agreed production costs. Our marketing manager will approve casting, wardrobe and the scene plan, and will attend the shoot.
Open questions and references
How should we develop the scene list? What time does each setup need? Please advise on casting and styling. We will share a mood board, layout examples and location photos before agreeing the production plan.


Lifestyle photography brief
Your editable template
Replace these prompts with your notes. Delete anything that doesn't apply. Open questions are welcome.
Campaign and audience
[Your campaign, audience, message and what you want the photographs to show.]
Scenes and priority photographs
[List each scene, who appears, what they do, priority photographs and formats. Link a scene-by-scene shot list if you have one. Add a rough number of finished images if known.]
Casting and image use
[Models, staff or customers; numbers and scene roles; who organises and approves casting; where you'll use the images, countries, duration and any third-party use.]
Visual references and styling
[Link references and explain what you like. Name who handles wardrobe, styling, props, hair and make-up, or mark where you need help.]
Locations, access and contact
[Addresses, access, public activity, changing space, facilities, travel between scenes and any weather backup. Name and mobile number of the person handling access on the day.]
Dates and delivery
[Date range, launch deadline, whether you need a few images before the rest, final delivery date and any fixed availability.]
Budget and responsibilities
[Total budget if known, what it covers, what your team will organise and who can make decisions before and during the shoot.]
Open questions and references
[Questions, missing decisions and links to mood boards, scene lists, layouts and location photos. Add a brief version date.]
Ready to share?
If we're already speaking by email, reply with your brief. Otherwise, get in touch at connormollison.co.uk/contact/. Check that I can open your reference links.


Event photography brief
A company awards evening
Fictional first brief. Some details are still to agree. The blank template follows on the next page.
Event and purpose
Photograph our company awards evening for the staff announcement, sponsor follow-up and promotion of next year's event. The emphasis is on award recipients and the atmosphere of the evening.
Event date, coverage and venue
Event date to confirm. Requested coverage is 6pm to 10pm. Our organiser will send the venue address, setup access, parking and room layout, plus their name and mobile number for the day.
Running order and overlaps
Arrivals at 6pm, sponsor reception at 6.30pm and awards from 8pm. The winners' group photograph follows the final award. Our organiser will share the detailed running order and flag changes.
People and priority photographs
We need arrivals, the sponsor reception, every award presentation and a winners' group photo. Our organiser will gather the winners beside the stage. We will share presenter names and sponsor branding details.
Style and restrictions
Natural photographs of guests talking, plus clear presentation photographs. We will confirm any no-photography areas and how the organiser will identify guests who should not appear.
Early images and final delivery
We would like ten approved images for a 9am announcement the next morning. Our communications lead can review from 8am. Please discuss when they would need the first selection, allowing time for approval. Full-gallery deadline and approximate image count to agree.
Budget and approval
Budget to confirm. Please quote for the requested hours and early image delivery. Our event organiser approves the coverage plan; our communications lead approves images for the announcement.
Open questions and references
Does any overlap need additional coverage? Is there enough time for the winners' group? Our organiser will share the venue plan, running order, sponsor list and key-person references.


Event photography brief
Your editable template
Replace these prompts with your notes. Delete anything that doesn't apply. Open questions are welcome.
Event and purpose
[Event name, audience, purpose and where you will use the photographs.]
Event date, coverage and venue
[Event date, venue address, coverage hours, setup access, parking and the name and mobile number of your contact.]
Running order and overlaps
[Attach the running order. Highlight key moments, simultaneous sessions, room changes and who communicates schedule updates.]
People and priority photographs
[Key people, awards, group shots, sponsor details and reference photos. Name who gathers people for arranged photographs.]
Style and restrictions
[Style references, venue or stage restrictions, guest photography arrangements and how your team will communicate exclusions.]
Early images and final delivery
[Early images: how many, when needed, who approves and when they can review. Agree delivery time before approval. Add the full-gallery deadline and rough image count if known.]
Budget and approval
[Budget if known, included costs and who approves the coverage and image use.]
Open questions and references
[Questions and links to the latest schedule, venue plan, people list and sponsor details. Add a brief version date.]
Ready to share?
If we're already speaking by email, reply with your brief. Otherwise, get in touch at connormollison.co.uk/contact/. Check that I can open your reference links.


Company headshot brief
New starters joining an existing team page
Fictional first brief. Some details are still to agree. The blank template follows on the next page.
Team and purpose
Photograph 18 new starters for our team page and their company profiles. The new photographs need to sit alongside our existing staff headshots.
Style to match
Light grey background with a head-and-shoulders crop. We will send the team-page link and original examples so you can check the lighting, framing and finish.
Location and setup space
We propose using a meeting room at our office. Our office manager will send room measurements and phone pictures before we confirm it. They will arrange access and keep the space clear.
Attendance and scheduling
Our office manager will arrange attendance around staff availability. Two people have limited availability that morning. We will agree session times after confirming the style and setup.
Selection and files
We would like one finished photograph per person, chosen during the session. Please discuss two crops of that photograph, one for the team page and one for profiles, with files named using each person's first and last name.
Dates and delivery
Shoot date to agree. The website update is due before our next recruitment campaign. Our marketing manager will confirm the final image deadline before booking.
Budget and approval
Budget to confirm. Please quote for 18 people with the selection and file-naming requests above. Our marketing manager will approve the matching style; our office manager will organise the day.
Open questions and references
Will the meeting room work? How much time should we allow for attendance and selection? We will share the existing image examples, room photos and an attendance list before the shoot.


Company headshot brief
Your editable template
Replace these prompts with your notes. Delete anything that doesn't apply. Open questions are welcome.
Team and purpose
[Company, number of people, purpose and where the headshots will appear. Note any future matching needs.]
Style to match
[Background, framing and finish. Link existing images or references, with original files where available.]
Location and setup space
[Office address, room measurements, photos, available facilities, setup access and the name and number of your contact.]
Attendance and scheduling
[Who organises attendance, fixed availability, breaks or shift changes, and anything that would help people feel comfortable.]
Selection and files
[Finished photographs per person if known, who chooses and approves them, crops, file names and any website specifications.]
Dates and delivery
[Preferred date or date range, staff availability, final delivery deadline and whether you need a few images before the rest.]
Budget and approval
[Budget if known, what it should cover, decision-maker and the person organising the session.]
Open questions and references
[Questions and links to the team page, style references, room photos and attendance plan. Add a brief version date.]
Ready to share?
If we're already speaking by email, reply with your brief. Otherwise, get in touch at connormollison.co.uk/contact/. Check that I can open your reference links.


Food and drink photography brief
A restaurant menu update
Fictional first brief. Some details are still to agree. The blank template follows on the next page.
Project and purpose
Photograph six new dishes and two cocktails for our website and social accounts. We also want a shared table scene to introduce the menu as a whole.
Shot list and priorities
An individual photograph of each of the six dishes and two drinks, followed by a table scene containing three of the dishes. Individual menu photographs are the priority. The chef will confirm the dishes for the table scene.
Style and formats
Use our restaurant tables, plates and glassware. We will send references for lighting and presentation. We would like wide and portrait versions of the table scene; please advise whether a crop will work or we need two arrangements. No diners, models or hands.
Preparation and supplies
Our chef and bartender will prepare the food and drinks. Our restaurant manager will approve presentation. The team will arrange ingredients, spare portions and clean glassware, and agree the preparation order with the photographer.
Location and access
Shoot in the restaurant outside service hours, with kitchen and bar access. Our manager will confirm the available window, working area, power and loading arrangements.
Dates and delivery
Shoot before the menu launch, with the exact date to agree. The restaurant manager will confirm the website deadline and any earlier images needed for the announcement.
Budget and approval
Budget to confirm. Please quote for the shot list and formats above. Our team will supply the food, drinks, plates and glassware. The restaurant manager will approve the final selection.
Open questions and references
What order should the kitchen prepare the dishes in? Can we reuse dishes for the table scene or should we prepare fresh portions? We will share the dish list, references and table photos before agreeing the plan.


Food and drink photography brief
Your editable template
Replace these prompts with your notes. Delete anything that doesn't apply. Open questions are welcome.
Project and purpose
[Restaurant or brand, project, audience and where you will use the images.]
Shot list and priorities
[List dishes, drinks or products, individual and group photographs, variants and priorities. Attach the detailed shot list if available. Add a rough number of finished images if known.]
Style and formats
[Backgrounds, props, plating or serving style, packaging visibility, formats and whether people or hands appear. Link references.]
Preparation and supplies
[Who prepares, styles and approves each item? List ingredients, spares, glassware, props and any help you need.]
Location and access
[Address, available hours, kitchen or bar access, preparation area, facilities, storage and shoot-day contact. Include their name and mobile number.]
Dates and delivery
[Shoot date or date range, menu or product readiness, launch date and image delivery deadlines.]
Budget and approval
[Budget if known, what it covers, what your team supplies and who approves presentation and final images.]
Open questions and references
[Questions and links to the shot list, references, packaging or menu details and location photos. Add a brief version date.]
Ready to share?
If we're already speaking by email, reply with your brief. Otherwise, get in touch at connormollison.co.uk/contact/. Check that I can open your reference links.
Connor Mollison Photography  |  




