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Why neuro?

EXPLICIT MEMORY 
(CONSCIOUS RECALL)
10% of human 
processing is 
conscious

IMPLICIT MEMORY 
(SUBCONSCIOUS)
The driver of human 
choices
90% of human 
processing
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What makes us different?

Traditional Methodologies Neuro-Insight’s Methodology
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Subconscious Measure

In-Context

In-the-Moment

Second-By-Second
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The Metrics that Count
Long-Term 

Memory Encoding

Linked to Real-
World Sales

Emotion



Sight
Sound
Creative
Context 
Emotion
Storytelling
Previous Experience

MEMORY
ENCODING
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Correlation between econometrics and Neuro-Insight metrics

Advertising Sales Effectiveness Score

The Relationship
86% Correlation

CORRELATES TO SALES

Neuro 
Impact 
Factor

Low

High
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Memory Encoding Significantly Higher with the Chime
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LISTENING TO RADIO ADS IN CONTEXT

Source: Neuro Insight. 

Stronger branding in long term memory
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RADIO - CONTEXT, MOMENTUM & LIVE READS
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CROSS MEDIA PRIMING EFFECTIVENESS

Unprimed Exposure                                            Primed Exposure

Priming Effects 

Data – Radio & 

OOH Mediums 

in Combo
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EVOLUTION OF MEDIA IMPACT
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Thank You!


