


Objectives

Q Better understand the commercial
audio landscape in Ireland

Help inform future strategy and
planning when using audio as part
of media mix
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Keep me company

Radio has been more than just a source of music;
it has been a trusted friend in times of solitude

and a bridge to the outside world”
- M, Galway

Mainly Alone
or with Partner Or Children

Working/Studying, Gaming, Cooking, Eating/Drinking

Mood Profile
=== All listening occasions
———KEEP ME COMPANY

Positivity
Distracted Happy

Anxiety Energised

Relaxation Feelgood

Interested Uplifted

Informed

55% At home 23% in-car

Base: 64,945 commercial listening minutes

Source: Radiocentre Ireland/Differentology 2023
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Keep me company

37% of total listening time

Keep me
company

37%

weekly reach _Av.length of
listening occasion

Share of total listening time

Base: 64,945 commercial listening minutes

Source: Radiocentre Ireland/Differentology 2023
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Keep me company

37% of total listening time

Share of listening within need-state by audio format

All Adults 7%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Podcasts

m Radio = On-Demand Music
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Base: 64,945 commercial listening minutes

Source: Radiocentre Ireland/Differentology 2023
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Help me escape

Radio serves as a constant companion in my
life, offering a familiar voice and music that
keeps me company throughout the day”

- M, Galway

‘u.ﬂ
Working/Studying, Hobbies, Relaxing,

Mainly Alone
or with Partner Or Children nothing in particular

Mood Profile
=== All listening occasions
- HELP ME ESCAPE
Positivity
Distracted Happy

Anxiety Energised

H
SS Feelgood

Relaxation

Interested Uplifted

Informed

71% At home 14% in-car

Base: 48,219 commercial listening minutes

Source: Radiocentre Ireland/Differentology 2023
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Help me escape

16% of total listening time

Help me
escape

16%

Share of total listening time

Source: Radiocentre Ireland/Differentology 2023

weekly reach

Base: 64,945 commercial listening minutes

88 mins

Av. length of
listening occasion
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Help me escape

16% of total listening time

Share of listening within need-state by audio format
All Adults 8%
12%

16-34

90% 100%

60% 70% 80%

50%

30% 40%

20%
On-Demand Music

0% 10%
Podcasts

m Radio

Base: 10,213 commercial listening minutes

Source: Radiocentre Ireland/Differentology 2023
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Lift my mood

| love listening to the breakfast show in the
morning because | love the energy of the radio

hosts and their vibe always puts me in a good

mood to start my day.”
- F, Dublin

—— O O O .
(G (o)
@ =
Working/Studying, Commuting, Hobbies, Cooking,

Mainly Alone
Shopping Online

or with Colleagues Or Children

Mood Profile
=== All listening occasions
LIFT MY MOOD

Positivity
Distracted Happy

Anxiety Energised

Relaxation Feelgood

Interested Uplifted

Informed

54% At home, 15% at work, 14% in-car

Base: 13,064 commercial listening minutes

Source: Radiocentre Ireland/Differentology 2023
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Lift my mood

20% of total listening time

Lift my mood
20%

34%

Share of total listening time weekly reach

Base: 64,945 commercial listening minutes

Source: Radiocentre Ireland/Differentology 2023

/6 mins

Av. length of
listening occasion
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Lift my mood

20% of total listening time

Share of listening within need-state by audio format

40% 50% 60% 70% 80% 90%

Podcasts

30%

0% 10% 20%
m Radio = On-Demand Music

Base: 13,064 commercial listening minutes

Source: Radiocentre Ireland/Differentology 2023

100%
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Amplify the moment

It [radio] created a happy vibe with the music
we had on, the mood was lovely and jolly, we
enjoyed hanging out together and the radio was
like a soundtrack to our wonderful afternoon.”

- F, Galway

With Friends, Partners/Spouse

Source: Radiocentre Ireland/Differentology 2023

Working/Studying, Cooking, Eating/Drinking, HH Admin

Mood Profile
=== All listening occasions

AMPLIFY THE MOMENT
Positivity
Distracted Happy

Anxiety Energised

< )
Feelgood

Relaxation

Interested Uplifted

Informed

65% At home 19% in-car

Base: 2825 commercial listening minutes
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Amplify the moment

4% of total listening time

Amplify the
moment
4%

Share of total listening time

Source: Radiocentre Ireland/Differentology 2023

weekly reach

Base: 64,945 commercial listening minutes

Av. length of
listening occasion
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Amplify the moment

4% of total listening time

Share of listening within need-state by audio format

All Adults 13%
16-34 58% 30% 12%
60% 70% 80% 90%

0% 10% 20% 30% 40% 50%
m Radio = On-Demand Music Podcasts

Source: Radiocentre Ireland/Differentology 2023 Base: 2825 commercial listening minutes

100%
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Fuel conversations

The radio is a nice way to talk about things the
radio brings up as conversation pieces, so you
can talk about between the two of you when

you're in the car with anyone.”

- M, Limerick

008 56

Working/Studying, Browsing the internet, Eating/Drinking

With Colleagues, Family, Friends,
Children, Partner

Source: Radiocentre Ireland/Differentology 2023

Base: 3413 commercial listening minutes

Mood Profile
=== All listening occasions
——— FUEL CONVERSATIONS

Positivity
Distracted Happy
~

Anxiety Energised

rd
Relaxation < Feelgood

Interested Uplifted
Informed

55% At home, 31% at work, 12% in-car
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Fuel conversations

5% of total listening time

e
Co tions

Share of total listening time

Source: Radiocentre Ireland/Differentology 2023

weekly reach

Base: 64,945 commercial listening minutes

Av. length of
listening occasion
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Fuel conversations

5% of total listening time

Share of listening within need-state by audio format

All Adults 55% 15% 30%
16-34 58% AV 21%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

mRadio = On-Demand Music Podcasts

Source: Radiocentre Ireland/Differentology 2023 Base: 3413 commercial listening minutes

100%
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Mood Profile

Broaden my horizons riooq Brome
—— IStening occaslions
BROADEN MY HORIZONS

] L Positivity
"l believe that | will listen to more Distract. .. Happy
podcasts in the near future as this is Anxiety ISV Energis...
how | broaden my horizons” AN
- F, Limerick Relaxat... *Ss e~ Feelgood
Interested Uplifted

Informed

02 0@
VR @V
||.|| D‘)
63% At home 28% in-car

Mainly Alone Relaxing/Nothing in Particular,
Childcare, Cooking, Eating/Drinking

or with Colleagues Or Children

Base: 2297 commercial listening minutes
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Source: Radiocentre Ireland/Differentology 2023



Broaden my horizons

4% of total listening time

Broaden my
horizons
4%

Share of total listening time

Source: Radiocentre Ireland/Differentology 2023

weekly reach

Base: 64,945 commercial listening minutes

Av. length of
listening occasion
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Broaden my horizons

4% of total listening time

Share of listening within need-state by audio format

16-34 28% 47%

10% 20% 30% 40% 50% 60% 70% 80% 90%

0%
On-Demand Music Podcasts

m Radio

Source: Radiocentre Ireland/Differentology 2023 Base: 2297 commercial listening minutes

100%
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Keep me in the loop

| think radio has remained constant in my
life and always keep me up to date with

current affairs and news.”
- F. Dublin

=

Mood Profile
=== All listening occasions
—KEEP ME IN THE LOOP

Positivity
Distract... Happy

[
\

Anxiety

Feelgood

Cd
Relaxat... ~

Interested Uplifted

Informed

Energis...

Working/Studying, Gaming, Cooking, Eating/Drinking

Mainly Alone
or with Colleagues Or Children

Source: Radiocentre Ireland/Differentology 2023

Base: 8881 commercial listening minutes

55% At home 23% in-car
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Keep me in the loop

14% of total listening time

Keep me in
the loop
14%

Av. length of
listening occasion

Share of total listening time weekly reach

Base: 64,945 commercial listening minutes

Source: Radiocentre Ireland/Differentology 2023
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Keep me in the loop

14% of total listening time

Share of listening within need-state by audio format

29%

16-34 58%

50% 60% 70% 80% 90%

10% 20% 30% 40%

0%
m Radio On-Demand Music

Podcasts

Base: 8881 commercial listening minutes

Source: Radiocentre Ireland/Differentology 2023

100%
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Total commercial audio:

share of weekly listening
time by need-state Ireland

Source: Radiocentre Ireland/Differentology 2023

Share of total commercial listening (duration)
Base: 64,945 commercial listening minutes

Keep me company
37%

Keep me in the
loop
14%

Broaden
my
horizons

Help me escape
16%

i
i ey




The Key
Characteristics
of the different

audio formats




On-demand music services
Share of listening within

each need state

Ranked largest to smallest

To block out the world

To lift my mood
To provide a social soundtrack
To spark conversations
To broaden my horizons
To keep me in the loop
| 5% |

Source: Radiocentre Ireland/Differentology 2023
Share of total commercial listening (duration)
Base: 64,945 commercial listening minutes

— To keep me company B2
o
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Podcasts
Share of listening within
each need state

Ranked largest to smallest

To broaden my horizons 33%

To spark conversations 30%

To keep me in the loop 23%
To lift my mood 15%
To provide a social soundtrack 13%

To block out the world 8%

To keep me company 7%

Source: Radiocentre Ireland/Differentology 2023
Share of total commercial listening (duration)
Base: 64,945 commercial listening minutes
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Live Radio

Share of listening within
each need state

Ranked largest to smallest

To keep me company
To keep me in the loop
To provide a social soundtrack
To lift my mood
To broaden my horizons
To block out the world
To spark conversations

i
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Source: Radiocentre Ireland/Differentology 2023 Share of total commercial listening (duration)
Base: 64,945 commercial listening minutes




Reach by Audio Format Based on Commercial Listeners
Weekly Reach by Media by need state

44%
To keep me company

27%
5%

To keep me in the loop
10%

23%
13%

To lift my mood
12%

20%
To block out the world -

_ )
To spark conversations

To broaden my horizons

N
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I o $°
0 R ’
32 [T}
- X x [N
[y
X

To provide a social soundtrack
2

M Live Radio ®On-Demand Streaming M Podcasts

Source: Radiocentre Ireland/Differentology 2023 Weekly Reach by Audio Format
Base: 397 Commercial Audio Listeners



Live radio and on-demand audio
formats play complementary
roles for listeners

Podcasts

Listening is led by
a desire to learn
new things and
develop deeper

understanding of
selected topics

On-Demand
Music Services

Listening is centred
around mood
management






Summary

e Role of Need States 6 Need States & Advertising e Role of Audio Format

Audio serves many Understanding need Radio is a dominant
different needs in states allows planners force, but the platforms
people's lives, both to align brand and ad are complimentary

social and individual, objectives with a need with both On-demand
informative and state in order to and Podcasts playing @
atmospheric amplify impact more dominant role in

certain need states




Thank you

dfferentology @ RADIOCENTRE IRELAND










Increased penetration of connected devices makes audio
easier to access than ever before

Smart Speaker Penetration Smartphone Penetration
90%

40%

0%

2022

2014 2022

Source: Ipsos Media Platform Report



Increased penetration of connected devices makes audio
easier to access than ever before

256 minutes

4 N

244 minutes

4 )

< / < 4

2019 average 2022 average
Mminutes listened minutes listened

Source:JNLR/Ipsos 2019-4 (January to December 2019)/ INLR/Ipsos 2022-4 (January to December 2022)..
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Latest « Editor's Picks ~ Most Popular ~

HOW PROCTER & GAMBLE IS RE-
INVESTING IN RADIO TO FIND TV
AUDIENCES

Radio is helping the CPG giant find audiences linear TV no
longer reaches at fraction of CTV cost

By Jack Neff. Published on March 15, 2023.

-
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Free white paper

How to produce
video creative
cost-effectively

Download now

Threads’ first ad deal
comes from Hulu and
creator Adam Rose






Weekly reach drives audio effectiveness

The Long and the
Short of It

Balancing Short and Long Term Marketing Strate;
3 Binet, Head of Effectivens

@
g Audio

D T[%MNE

CAMPAIGN
EFFECTS

IRELAND




Live radio and on-demand audio
formats play complementary
roles for listeners

Podcasts

Listening is led by
a desire to learn
new things and
develop deeper

understanding of
selected topics

On-Demand
Music Services

Listening is centred
around mood
management






The Long and the
Short of It

Balancing Short and Long-Term Marketing Strategies
Les Binet, Head of Effectivenses, adam&eve DDB
Paler Fiaki, Markating Qonsultant

Listen
Up!

Emotion's'Defining Rolesin
Radio Advertising: Effectiveness

IR Systemi

radiocentre




Audio is uniquely placed to put listeners at the centre of comms

Source: Radiocentre Ireland/Differentology 2023

Keep me company
37%

Help me escape
16%

Keep me in the

loop
14% . Conversatio
horizons 5

4%

Share of total commercial listening (duration)

Base: 64,945 commercial listening minutes

i
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Leverage the power of audio

€ Place the listener at the centre of comms
€ Don't place a condition on the length of an ad

€ Invest resource (time and money) in crafting your message

e Use adirector
« Use actors, not voice over artists
 Pre-production meetings




Summary

€ Audiences continue to grow

€ Weekly reach is key

€ Focus on audio creative







	Slide 1: Generation Audio
	Slide 2
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8: Keep me company   37% of total listening time 
	Slide 9: Keep me company   37% of total listening time 
	Slide 10
	Slide 11
	Slide 12
	Slide 13: Help me escape  16% of total listening time 
	Slide 14: Help me escape  16% of total listening time 
	Slide 15
	Slide 17
	Slide 18: Lift my mood  20% of total listening time 
	Slide 19: Lift my mood  20% of total listening time 
	Slide 20
	Slide 22
	Slide 23: Amplify the moment  4% of total listening time 
	Slide 24: Amplify the moment  4% of total listening time 
	Slide 25
	Slide 27
	Slide 28: Fuel conversations  5% of total listening time 
	Slide 29: Fuel conversations  5% of total listening time 
	Slide 30
	Slide 32
	Slide 33: Broaden my horizons  4% of total listening time 
	Slide 34: Broaden my horizons  4% of total listening time 
	Slide 35
	Slide 37
	Slide 38: Keep me in the loop  14% of total listening time 
	Slide 39: Keep me in the loop  14% of total listening time 
	Slide 40: Total commercial audio:    share of weekly listening  time by need-state Ireland 
	Slide 44: The Key Characteristics of the different audio formats
	Slide 45: On-demand music services Share of listening within each need state
	Slide 46: Podcasts Share of listening within each need state
	Slide 47: Live Radio Share of listening within each need state
	Slide 48
	Slide 49
	Slide 50: Summary  
	Slide 51
	Slide 52: Thank you
	Slide 53
	Slide 54
	Slide 55: Increased penetration of connected devices makes audio easier to access than ever before
	Slide 56: Increased penetration of connected devices makes audio easier to access than ever before
	Slide 57
	Slide 58
	Slide 59
	Slide 60: Weekly reach drives audio effectiveness
	Slide 61
	Slide 62
	Slide 63
	Slide 64: Audio is uniquely placed to put listeners at the centre of comms 
	Slide 65: Leverage the power of audio
	Slide 66: Summary
	Slide 67

