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The following charts outline Weekly Reach and 7am-7pm (PT) share for JNLR 2026-2,
across key demographics.

This report is based on the 12-month period July 2025 to June 2026. Reach data is
compared, year on year, to the 2025-2 report.

Definitions:
The definition of ‘RTE' includes Raidio na Gaeltachta.
Universe estimates and sample size - refer to 2026-2 data.

memel  See Appendix for Sales house composition —
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RADIO TODAY (@
Almost 3.5 million Irish adults listen to radio on an average day .]
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WEEKLY
15+

4,012,000

On average
listeners tune
into 1.5 radio
stations daily

Av. Mins* @ 231 17 252

Source: JNLR National Report 2026-2 * Average time spent among listeners 7am-midnight Source: JNLR Weekly Reach E
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RADIO TODAY

While most listening happens on the AM/FM radio - 536,000 listen daily on a digital platform
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Source: JNLR Platform Data 2026-2
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* Based on share of minutes 7am-midnight, to Irish stations E
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WEEKLY REACH - NATIONAL & NATIONAL SALES HOUSES
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Universe: 4,488
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WEEKLY REACH - NATIONAL & NATIONAL SALES HOUSES
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35-54000's
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PT MARKET SHARE NATIONAL & SALES HOUSES

All Adults %

RTE Radio 1

National Stations

SHWK %

RTE Radio 1
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PT MARKET SHARE NATIONAL & SALES HOUSES

35-54 %

RTE Radio 1

National Stations

45+ %
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WEEKLY REACH-DUBLIN & DUBLIN SALES HOUSES

All Adults 000's Dublin Stations
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WEEKLY REACH-DUBLIN & DUBLIN SALES HOUSES

15-34 000°'s Dublin Stations
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Universe: 418
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WEEKLY REACH-DUBLIN & DUBLIN SALES HOUSES
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All Adults %
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PT MARKET SHARE DUBLIN & SALES HOUSES
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WEEKLY REACH-CORK & CORK SALES HOUSES
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WEEKLY REACH-CORK & CORK SALES HOUSES
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35-54 000's Cork Stations 45+000's USTENGRSHI RESEARCH
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35-54 %
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All Adults
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WEEKLY REACH-LOCAL AREAS

I

JOINT NATIONAL

AII Adults LISTENERSHIP RESEARCH
N 2025 m2026
N 9 S
SO W M)
o SRR ob o ® ® ot o o 0
Galway Bay FM LMFM Midlands 103 Highland Radio  Limerick's Radio Kerry TIPP FM MWR KFM
Live 95
Uni: 247 Uni: 294 Uni: 236 Uni: 120 Uni: 187 Uni: 141 Uni: 148 Uni: 122 Uni: 207
Sample: 480 Sample: 472 Sample: 483 Sample: 469 Sample: 481 Sample: 482 Sample: 825 Sample: 492 Sample: 482
O
A9 @ Y G G g D P ® P P!
South East Radio Northern Sound  Shannonside WLR Clare FM KCLR East Coast Radio Ocean FM
Uni: 140 Uni: 122 Uni: 120 Uni: 111 Uni: 112 Uni: 144 Uni: 132 Uni: 95
Sample: 482 Sample: 483 Sample: 483 Sample: 502 Sample: 471 Sample: 472 Sample: 469 Sample: 470

© Ipsos B&A | 25-099086-JNLR-Sales House Report 2026-2 | August 2026 | V2 | Internal/Client Use Only | Strictly Confidential

s L



PTSHARELOCAL AREAS - ALL ADULTS
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PTSHARELOCAL AREAS - ALL ADULTS J"E
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PT SHARELOCAL AREAS - SHOPPERS WITH CHILDREN J"E

JOINT NATIONAL

N LISTENERSHIP RESEARCH
10.3% 12.5% 18.9% 8.4%
3 22.6%
0.8%
23.2% 657 22.2%
6.1% 12.0% el 7.7% 2%
0 LAOIS,
KILKENNY/ 29 8% OFFALY,
CARLOW 6.0% WESTMEATH
7.3%
10.0% o 6.7% 12.7%
20.3% 0.3% \ .
9.6% 1.2%
5.2%
12.1%
. 14.0% :
18.2%
0.0% ~ 0% 25% 12.2%

24.3% 17.5%

0.0%

5

TIPPERARY

4

0.0% —4.8% 7.6% 3.8%

18.8% 22.4%

LIMERICK

15.2%

17.8%
26.0%

26.4%

10.0%

B HOME LOCAL STATION BREGIONALSTATION ORTERADIO1 BRTE2FM HORTELYRICFM MNEWSTALK MTODAY FM MRADIO NOVA1DOFM HECLASSIC HITS 4FM  BOTHERREGION/LOC/M-C/D-C

: ) N Small Sample Sizes
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' TikTok

Radio is the original social media.

Irish radio has over 15.6 million connections.
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All RTE
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RTE

- RTE Radio 1, RTE 2FM, RTE Lyric FM and RTE Raidié na Gaeltachta

IRS +

- KFM, KCLR, Midlands Radio 3, South East Radio, East Coast Radio, Tipp FM, Clare FM, Radio Kerry, MWR,
Shannonside, Northern Sound, Ocean FM, Highland Radio, Sunshine 106.8 and Radio Nova

Media Central Group

- Today FM, Newstalk, 98FM, Spin 1038, Spin South-West, iRadio North-West, iRadio North-East, Beat 102-103,
Classic Hits Radio and Red FM.

= FM104, 0102, Cork’s 96FM, C103, LMFM, Live 95FM, Galway Bay FM and WLR FM
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