
What Success Sounds Like

Showcasing how brands used audio to 
deliver business success



Spotify Partnership

Allianz x Spotify Forsman & Bodenfors



Rising numbers are being killed on 
our roads.

How do we play our part in helping 
to address this?
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There is a universal medium for 
every audience, in every language 
that can do this.  
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Music. 
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Studies have shown that 
music has a direct 
correlation to how you 
drive.

Speed

Alertness

Reaction Time

Decision Making

Source
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This is more than a cultural truth, it’s 
a scientific one. 

Music matches different ranges of our heartbeats which can 
influence our feelings and behaviours. 

Music has the ability to deeply encode information and 
experiences into our memories. 
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Songs with more than 120 beats 
per minute were found to have 
the worst impact on driving.

In some cases high tempo songs resulted in
participants driving up to 10mph faster.

The amount of lane changing doubled in an hour 
long simulation of driving when listening to high 
tempo rock.
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This is a tool created by Allianz in partnership with Spotify 
aimed at promoting safe driving through music. 

Our tool analyzes a driver’s Spotify listening history and 
creates playlists tailored to their favourite genres — but 

with a BPM optimised for safe driving.

Seat Belters
IDEA:



Audio Driver

The Stage

Listening Analysis

BPM Results

Playlist Generation

Share Card



We wanted to launch Seat Belters with an 
activation that it deserves. 

Something fun, shareable, and easy to understand… and yet so capable of 
introducing new concepts such as BPM and their effect on our behaviour on our 
roads. 

Basically, we need our audience to understand the following… 


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As a basic temporal concept in beat perception, tempo is 

of primary importance in determining listeners’ music-

evoked emotion.

It is also an important feature for recognising different 

emotional states based on the long-term modulation 

spectrum analysis…
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To demonstrate this, here’s Big 

Manny and Stewart Copeland in 

a vintage cop car.
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Dashboard 
Drumming
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A beautifully simple yet highly effective introduction to 
the science behind Seat Belters, with a strong CTA to 
drive both awareness and use of the tool. 
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The Science 
Big Manny has amassed almost 4m followers on his social 

channels, thanks to his uncanny ability to make science 

relatable and easy to understand. 

With his clear explanations and engaging style, he 

connects directly to our target audience, bringing complex 

concepts to life in a way that’s both educational and 

entertaining.

Watch him here  
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The Beat 
Stewart Copeland needs no introduction — he’s the iconic 

drummer behind the legendary band, The Police. With his 

slew of timeless hits like Roxanne and his infectious 

energy, he’s the perfect fit to attract attention and bring 

an unforgettable beat to this concept.
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Press Coverage



https://www.campaignlive.co.uk/article/allianz-%E2%80%9Cseat-belters%E2%80%9D-forsman-bodenfors-dublin/1918021



https://lbbonline.com/news/allianzs-personalised-playlist-encourages-better-driving



https://www.adworld.ie/2025/05/16/fb-campaign-for-allianz-harness-the-power-of-spotify-for-safer-driving/



https://www.thejournal.ie/allianz-spotify-6690805-May2025/



https://www.mediaweek.com.au/allianz-and-spotify-drop-seat-belters-playlist-to-drive-

safer-habits/



https://irishtechnews.ie/drive-safer-with-music-allianz-spotify-campaign/



Awards
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Results



Forsman & Bodenfors

Thanks!
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Making Freenow taxi drivers 
radios newest voices

©2026 PHD



PHD & Onic gave Freenow drivers
the microphone to represent local voices.

Turning the streets into our studio we 
hosted the very first live show from the back of a taxi.

32
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+75% 
app downloads

↑ Emotional 
Connection 
Metrics
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The Challenge

Freenow needed to increase brand love and 
their emotional connection with the Irish 

market



With competition employing aggressive tactics, the 
category was becoming increasingly commoditised with 

low brand differentiation.
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We needed a bright idea to 
make Freenow stand out in the 

ranks
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What if we gave the literal voices of Freenow …
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a microphone & platform?
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The best chat you’ll hear all day
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Radio was the perfect media format 

(not just the perfect creative format!)

70% of listeners tuning in to feel connected 

38% tune in to find out what's going on locally in 

their community

Radio drives a 72% uplift in trust and a 12% 
uplift in emotional impact for brands 

Radio reaches 79.7% of adults daily
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LOCAL Radio
LOCAL Voices
LOCAL Drivers
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Your local Freenow taxi drivers giving you a 
steer on what’s happening in your local area 
live on air and on prime time spot & social 

media
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An Irish media 
FIRST



Delivering outstanding media value

©2026 PHD 44

adults reached across the Onic 
network with 613 spots on each 

station.

929k 60 500k
live show on air mentions, alongside 
+80k views for our real-time social 

content

digital audio impressions via Onic 
audio exchange for 30” asset



Consideration scores  
increased by 

6ppts
51% identified 

& connected with the 
taxi drivers.

Recommendation 
increased by 

3ppts

Reliability increased by 

20 ppts
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Shifting emotive brand metrics



Driving business growth

46

+75% 
app downloads
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A sign off 
from our 

hosts



48

Thank you







TH E CONTEX T/THE CH ALLENG E

LAYERING  IN  LEG ACY

A BRAND WITH MOMENTUM 
IN A CATEGORY WITHOUT PERMISSION

P UBLISH ED  NOT P ROMOTED RITUAL NOT RECURSIVE



Digital speeds life up. The pub slows it down. 

THE MOST  POWERFUL  I R I SH MEDI A  CHANNEL  I S  ST I LL  THE  PUB

THE I NS I GHT



Beamish became the quiet witness to Irish conversation

THE CREATIVE  IDEA



Audio is invisible.

Audio doesn’t interrupt

Audio feels like memory  

WHY AUDI O WASN’ T  A  TAC TI C  –  I T  WAS  THE  I DEA



DESI G NED FOR DI SCOVERY,  NOT DI SRUPTI ON

Digital Audio → intent, precision and frequency

FM Radio → familiarity 

Podcast platforms → depth and emotional dwell time

Social video → atmosphere and warmth, without selling

STRATEGY  A N D MEDI A

EV ERY CH ANNEL  PLAYED  A  ROLE  –  NONE SH OUTED



RECORD ED,  NOT P ROD UCED

We didn’t add atmosphere, we captured it

Real pubs, real sound

 Crossy delivered ‘next-table energy’ 

EXECUTI ON



G ENUI NE CHARAC TERS:  THE  STORYTELLERS

DAN KARLA

CHRIS CALVIN

DONAL EASKEY



WHEN AUDIO FEELS  R IG HT,  PEOPLE  STAY

91.8%
L I S T E N  T H R O U G H  R AT E

56%
F U L L  S E R I E S  C O M P L E T I O N



CULTURAL  PRESENCE DEL IVERED COMMERCIAL  G ROWTH

+ 17%

YOY G ROWTH FOR B EAMI SH

2.7M

B ROADCAST  IMPRESSIONS

1.9M

DIG ITAL  AUDIO

8 7 %

I R I SH L I STENERSHIP



I F  TAPS  COULD TALK… .THEY ’D  SAY  THANKS
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