
Savmont

C A S E  S T U D Y   ·   B O U T I Q U E  C A B I N  C O L L E C T I O N

Evergreen Cabins

How we launched a cabin brand from nothing,
reaching one hundred thousand followers in two years.

E V E R G R E E N  C A B I N S   ·   A D I R O N DAC K S ,  N E W  YO R K

R E Q U E S T  A  C A L L

https://cal.com/savmont/30min
https://cal.com/savmont/30min


Savmont · Evergreen Cabins Case Study

T H E  B A C K S T O R Y

There was nothing
here to begin with.

Evergreen was two cabins, a brand new account,
no audience, and no content library to draw on.

The cabins were genuinely beautiful, which is rarer than it sounds,
and that gave us something real to work with.

We owned the whole engine from the first post,
and treated it like a media brand rather than a rental listing.
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T H E  C H A L L E N G E

An audience is worth
nothing if nobody books.
Plenty of cabin accounts collect followers. Very few
convert that attention into filled calendars and better rates.

So the brief was never followers on their own. It was reach
that a small operator could actually bank.

Attention only counts once it shows
up in bookings and the nightly rate.
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T H E  A P P R O A C H

Four levers, run as one engine.

1

Content production

Dozens of shoots, building an original
library of photography and video.

2

Influencer program

Hosted stays with dozens of creators
whose followers book cabins.

3

Paid advertising

Awareness campaigns built
for audience growth.

4

Annual giveaway

Three years running,
built to be entered and shared.
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T H E  C R E AT O R  E N G I N E

We put the cabins in front of the right audiences.
We hosted dozens of creators. These five moved the most, with a combined 3.3 million
followers across Instagram, TikTok and YouTube. Every name below opens a live post.

Cfunk44
I N S TA G R A M   ·   T I K T O K

580K combined following

45M+ views
Across Instagram Reels and TikTok.

V I E W  T H E  P O S T

Levi Kelly
Y O U T U B E   ·   I N S TA G R A M

1.05M combined following

343K+ views
Across two cabin tours on YouTube.

V I E W  T H E  P O S T

Source: Combined Following on Instagram, TikTok and YouTube · September 2026

https://www.instagram.com/reel/Cwp-ZViOGoW/
https://www.instagram.com/reel/Cwp-ZViOGoW/
https://www.instagram.com/reel/Cwp-ZViOGoW/
https://youtu.be/5fd1aBQfdjU
https://youtu.be/5fd1aBQfdjU
https://youtu.be/5fd1aBQfdjU
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T H E  C R E AT O R  E N G I N E

Three more, run the same way.
Every name below opens a live post.

Journey More
I N S TA G R A M   ·   T I K T O K

790K combined following

12M+ views
Across Instagram Reels and TikTok.

V I E W  T H E  P O S T

DirtandGlass
I N S TA G R A M   ·   T I K T O K

600K combined following

150K+ likes
Plus 1,500 comments on the feature.

V I E W  T H E  P O S T

Ethan Abitz
I N S TA G R A M   ·   T I K T O K

310K combined following

15K+ likes
Plus 400 comments on the post.

V I E W  T H E  P O S T

Source: Combined Following on Instagram, TikTok and YouTube · September 2026

https://www.instagram.com/reel/ChlPcTGjdAh/
https://www.instagram.com/reel/ChlPcTGjdAh/
https://www.instagram.com/reel/ChlPcTGjdAh/
https://www.instagram.com/p/CwJWrtzsifJ/
https://www.instagram.com/p/CwJWrtzsifJ/
https://www.instagram.com/p/CwJWrtzsifJ/
https://www.instagram.com/p/CeUkYshAxju/
https://www.instagram.com/p/CeUkYshAxju/
https://www.instagram.com/p/CeUkYshAxju/
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T H E  A N N U A L  G I V E AWAY

One post a year the whole
audience turns out for.
We ran it every December for three years,
built each time as a real brand moment rather than a bait post.

Every entry was somebody tagging a friend they actually wanted to bring.

58,700
G I V E AWAY  E N T R I E S  AC R O S S  T H R E E  D E C E M B E R S

Click a year to open that giveaway.

2 0 2 1  ·  1 5 . 3 K 2 0 2 2  ·  2 4 .9 K 2 0 2 3  ·  1 8 . 5 K

Source: Instagram · Entries Counted as Comments on Each Post

https://www.instagram.com/p/CXoO5fsuef9/
https://www.instagram.com/p/CXoO5fsuef9/
https://www.instagram.com/p/CmXY5aEuzj_/
https://www.instagram.com/p/CmXY5aEuzj_/
https://www.instagram.com/p/C09WK-Zus3E/
https://www.instagram.com/p/C09WK-Zus3E/


Savmont · Evergreen Cabins Case Study

T H E  R E S U LT

0 100K
Instagram followers, built from an empty account in two years.

V I E W  I N S TAG R A M

2 yrs
F R O M  L A U N C H  T O  S I X  F I G U R E S

+7,900
F O L LO W E R S  I N  T H E  B E S T  M O N T H

18,000
L I K E S  O N  T H E  T O P  P O S T

Sources: Social Blade · Instagram Insights

https://www.instagram.com/evergreen_cabins/
https://www.instagram.com/evergreen_cabins/
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B Y  T H E  N U M B E R S

Reach that turned into bookings.

B O O K I N G  C L I C K S

278,000

Clicks to booking pages across three years.

C R E A T O R  V I E W S

60M+

Across Instagram Reels and TikTok.

G I V E A W A Y  E N T R I E S

58,700

Comments across three annual campaigns.

C R E A T O R  P O S T S

Dozens

Individual posts made for the brand.

Sources: Linktree · Instagram Insights · Creator Analytics
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T H E  G R O W T H  S T O R Y

The line never went flat.
The account climbed every month from launch.
Nothing was bought and nothing was inherited.

Two years in, it passed one hundred thousand
followers and kept its engagement intact.

Two years of compounding,
with nothing bought along the way.

Instagram followers, 2021 to 2023

Source: Social Blade
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E A R N E D  F E AT U R E S

The cabins got
picked up everywhere.
Travel and Leisure, SHLTR and dozens of the biggest
cabin and design accounts featured the property,
which kept the audience growing without paying for it.

E X A M P L E  F E AT U R E S

B E AU T I F U L  H O T E LS S H LT R

Source: Instagram Follower Counts · September 2026

https://www.instagram.com/reel/CaOksQ3lLRj/
https://www.instagram.com/reel/CaOksQ3lLRj/
https://www.instagram.com/p/CWMWSlUqPiw/
https://www.instagram.com/p/CWMWSlUqPiw/
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P R O P E R T Y  P E R F O R M A N C E

Marketing that moved
the bottom line.
Two years in, the cabins were earning more per night
and filling further out than anything comparable nearby.

+$381
H I G H E R  AV E R AG E  N I G H T LY  R AT E

Source: Airbnb · Versus Comparable Listings Nearby
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P R O P E R T Y  P E R F O R M A N C E

And the calendar filled further out.
Guests were booking Evergreen months ahead
of when they booked similar cabins in the same area.

+70.4 days
LO N G E R  B O O K I N G  L E A D  T I M E

Source: Airbnb · Versus Comparable Listings Nearby
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T E S T I M O N I A L

“He didn’t just grow my follower count.
He made Evergreen one of the best
performing short-term rental
companies in the world.”

C H R I S  B R O O M F I E L D   ·   OW N E R ,  E V E R G R E E N  C A B I N S



Savmont

If we can build one from zero,
we can build yours.

R E Q U E S T  A  C A L L

Tell us what you’re working with and we’ll map the first 90 days.

savmont.com  ·   mike@savmont.com

https://cal.com/savmont/30min
https://cal.com/savmont/30min
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