THE PALACE MANILA SALES KIT www.thepalacemanila.com

SRRt D ireld e ot B BN SHE R S S S [ R



\CE MANILA SALES KIT

www.thepalacemanila.com

The home of collective cool and a bold nod to the maximalist
movement—your underground utopia, Clubhouse Manila.

Clubhouse is a rabbit hole of color, accents, and concept-
driven corners. The journey begins with a walkthrough along a
train-style walkway, leading into a heavily accented, expansive
space designed to accommodate up to 300 guests In both
seated and standing configurations. The venue features a
large-scale LED wall takeover for maximum visual impact,
delivering an experience far removed from conventional club
aesthetics.
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JANUARY - OCTOBER

SUNDAY - MONDAY

TUESDAY - THURSDAY

*Event must end by 9PM, doors open 10PM

WHOLE VENUE

PHP 150,000

FRIDAY - SATURDAY PHP 200,000

*Event must end by 9PM, doors open 10PM

NOVEMBER - DECEMBER WHOLE VENUE

SUNDAY - MONDAY

TUESDAY - THURSDAY

*Event must end by 9PM, doors open 10PM

PHP 180,000

FRIDAY - SATURDAY

*Event must end by 9PM, doors open 10PM

PHP 250,000

*For events ending past 9:00PM from Tuesday to
Saturday, rates are available upon request.
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RATES ARE FULLY CONSUMABLE

« Consumable amount will be used on food and
drink orders. Ratio of orders should be 50% or
less for food, 50% or more for drinks

EXCLUSIVE USE OF THE VENUE

e Maximum of 6 hours; for events that fall on
operational nights, event must end by 9pm

FREE USE OF THE EQUIPMENT

e Lights and sounds system, LED wall, DJ's booth,
2 wireless microphones; 10 amperes power
allocation - If power requirement exceeds 10, a
genset must be provided by the client

www.thepalacemanila.com

DJ’S FEE

« Rate will depend on the choice of the DJ and
numbper of hours

STAFFING

e Servers, bartenders, receptionists, security and
utilities will be provided; quantity will depend on
expected number of guests and nature of event

TECHNICIAN'’S FEE

e Handles the venue equipment; rate will depend
on the call times that fall on operational nights,
event must end by 9pm

ADDITIONAL HOURS

e Events exceeding 6 hours will be charged an
additional consumable amount for 1T hour or
fraction thereof. Exceeding hours must be
agreed upon at least a week before the event.

INGRESS TIME

e 6:00AM onwards on the date of event

CONTRACT PRICE IS INCLUSIVE OF 12% VAT
AND 10% SERVICE CHARGE
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39TH STREET

10TH AVE

JP MORGAN
CHASE & CO.

8TH AVE

Nk "
9TH AVE

38TH STREET

TOYOTA
GLOBAL CITY

36TH STREET 36TH STREET

UPTOWN MALL

11TH AVE

34TH STREET

9TH AVE

5STH AVE

ST. LUKE’S
MEDICAL
CENTER BGC
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