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Build a Customer 360 by centralizing your
CRM, email, and events data

Capture all data and interactions across all customer channels
and touchpoints to create the best customer experience.
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Find more connectors >

How do you get started?

1. Ensure the sources you plan to connect have appropriate access to all the campaigns and accounts. Use an
Admin account for each source where possible.
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Start a free 14-day trial at fivetran.com/signup



http://fivetran.com/connectors
https://docs.google.com/presentation/d/1sMmOXdKDkxJtRZa_ybyXtyrq22wE6phNo9EZ52RfV5Y/edit#slide=id.g3cb9b617d1_0_237
https://fivetran.com/signup

5. For Events/Web Analytics connectors you have a few options:

» Report-Based: For connectors like Google Analytics 4, you can use a pre-built report template to get the
fundamental data required for this type of analysis. You also can create a Custom Report. Schema-Based:

o For other events connectors, such as Heap or Mixpanel, review the respective ERDs to understand which
tables contain specific metrics you are looking for (campaigns, events, page views, etc).

Visit our Documentation to find schemas, reports, and ERDs for each individual connector.

6. Initiate Historical Sync.

7.Validate and standardize data across each new source in the destination.

8. Use our free Fivetran Data Models to help with standardization of the data. The Salesforce data model
enables users to:

e Understand the performance of your opportunities

e Have a daily summary of sales activities

o Leverage an enhanced contact list
* View more details about opportunity line items
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Custom data models O

Find more data models >

9.Build a Customer 360 to better understand customer behavior patterns, anticipate their needs and provide
tailored solutions. Create the best customer experience and build engagement and loyalty.

What's next? Check out other marketing analytics projects

Increase return
on ad spend
(ROAS)

Segmentation and
personalization

Optimize your
marketing funnel

Attribution analysis

Start a free 14-day trial at fivetran.com/signup
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