RELEVANT THEORY OF CHANGE

We envision a world in which impact creates business and business creates impact, so that doing good and doing well are no longer separate

ambitions, but rather reinforce each other.

Purpose-driven ventures create
positive social and environmental
impact in the communities they
operate in and are able to scale
sustainably
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ImpaCt We enable purpose-driven ventures' in the blind spots? of markets to launch and grow sustainably by improving access to capital and venture
support systems, driving measurable social and environmental impact.
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1: Purpose driven ventures: We focus on early-stage, purpose-driven enterprises in underserved or overlooked markets (“blind spots”), where traditional capital does not reach.

Co-design venture models
Support validation & pilots
Provide fundraising support
Connect ecosystem partners
Develop investment cases

programs

e Deliver 1:1 advisory

e Provide financial & business planning
support

e Facilitate peer cohorts

2: The blind spots: Market segments, entrepreneur groups, or business models that are overlooked by mainstream investors and support systems, despite having viable potential for financial, social, or environmental returns.
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