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 Job Description
Director of Fundraising
£70,000-£75,000 (based on experience)
Beatson Cancer Charity

	Role timetable

	Stage
	Date

	Closing date to applications via CV and covering letter (no longer than 2 pages each)
	Friday 6th of November

	First stage interviews
	Tuesday 24th of November

	2nd stage interview
	Wednesday 25th of November AM




Job purpose
The Director of Fundraising will provide strategic and operational leadership across Beatson Cancer Charity's fundraising and income-generation activities, developing and delivering an ambitious, sustainable approach to income growth that supports the Charity's purpose and long-term objectives.
Working closely with the Chief Executive and Senior Leadership Team, the postholder will identify and maximise fundraising opportunities, strengthen performance across income streams and translate data and insight into effective strategy and action. They will lead and develop a high-performing fundraising function, ensuring the Charity has the expertise, systems and processes required to deliver its ambitions.
As a member of the Senior Leadership Team, the Director will contribute to the wider strategic leadership and development of the Charity, bringing energy, innovation, sound judgement and constructive challenge to support organisational effectiveness and a positive, high-performing culture.

Key responsibilities
1. Fundraising strategy and income growth
· Create and deliver an ambitious, evidence-based and fully costed fundraising strategy aligned with the Charity's strategic objectives and long-term sustainability.
· Assess opportunities for growth across all income streams, identifying ways to develop areas of success, diversify funding and maximise the effectiveness of fundraising investment to ensure that the Charity achieves its full income potential
· Translate strategic priorities into operational plans, budgets, forecasts and measurable performance objectives, monitoring progress and taking action to address risks or underperformance.
· Lead the development of a compelling individual giving strategy, with particular emphasis on supporter acquisition, retention, mid-level giving and long-term supporter value.
· Strengthen legacy fundraising and identify opportunities to develop other income streams, including trading and commercial activities.
· Lead the development and delivery of effective fundraising campaigns and appeals, identifying new audiences, propositions, partnerships and approaches to maximise income.
· Maximise commercial income through management of the Trading Company ie the Beatson café and online shop. 
· Ensure fundraising activity reflects best practice, ethical standards and regulatory requirements, with resources allocated effectively to support sustainable growth.
2. Data, insight and performance
· Embed a data-led approach to fundraising strategy and decision-making, using supporter information, market intelligence and performance analysis to identify opportunities and inform priorities.
· Translate database analysis, fundraising audits and other available insight into practical strategies to improve acquisition, engagement, retention and income generation.
· Develop effective approaches to supporter segmentation, campaign evaluation, income forecasting and performance measurement.
· Establish robust systems, processes and management information to improve operational efficiency, accountability and the quality of decision-making.
· Produce clear, insightful reports for the Chief Executive, Senior Leadership Team and Board, communicating performance, progress against objectives, risks and recommendations.
· Evaluate fundraising effectiveness, return on investment and emerging opportunities, fostering a culture of testing, learning and continuous improvement.
3. Leadership and team development
· Provide clear, visible and inspiring leadership to the fundraising function, establishing a shared vision, clear priorities and high standards of performance.
· Lead, motivate and develop the team, strengthening capability, confidence and accountability to deliver ambitious objectives.
· Identify skills and development needs, ensuring the team has the expertise, resources and support required to achieve its goals.
· Establish clear objectives and performance expectations, empowering colleagues to take ownership of their responsibilities and deliver results.
· Build a collaborative, inclusive environment that encourages creativity, innovation, constructive challenge and continuous improvement.
· Ensure effective workforce planning and resource allocation to support current delivery and future growth.
4. Senior leadership and organisational development
· Maintain the current levels of donations through community and events fundraising and develop an individual giving strategy.

· Contribute actively to the Charity's strategic direction, planning and organisational development as a member of the Senior Leadership Team.
· Work in partnership with the Chief Executive and fellow senior leaders to translate organisational priorities into effective plans and measurable outcomes.
· Bring energy, ambition and fresh thinking to senior-level discussions, constructively challenging established approaches and identifying opportunities to improve organisational effectiveness.
· Support organisational change and the development of a positive, high-performing culture built on collaboration, accountability and shared purpose.
· Build strong working relationships across the Charity, promoting collaboration between fundraising and other functions, including marketing and communications.
· Contribute to operational management, organisational planning and risk oversight, ensuring fundraising priorities align with wider objectives.
5. Stakeholder relationships and governance
· Build effective relationships with the Chief Executive, Board of Trustees, Senior Leadership Team, colleagues and external stakeholders.
· Work collaboratively with the Director of Engagement to maintain and develop major donor and corporate relationships during the planned transition period, ensuring continuity of income and an effective handover of responsibilities.
· Identify opportunities to strengthen existing supporter relationships and develop new relationships with donors, funders, corporate partners and other stakeholders.
· Act as the executive lead for the Board's Fundraising and Marketing Subcommittee, providing clear analysis, reports and recommendations to support effective oversight and decision-making.
· Ensure fundraising activities comply with relevant legislation, regulation, ethical standards and best practice, with appropriate controls and risk-management arrangements in place.
· Participate in the Charity's wider governance and risk-management arrangements and represent the Charity professionally, acting as an ambassador for its purpose and values.
Reporting relationships and role scope
The Director of Fundraising will report directly to the Chief Executive and will be a member of the Senior Leadership Team.
The Director will work in close collaboration with the Director of Engagement, who will continue to steward major donor and corporate relationships and oversee Trading during an agreed transition period of up to two years. This arrangement is intended to protect existing relationships and income while ensuring a structured transfer of responsibilities which will then sit with the Director of Fundraising. 
The postholder will participate in monthly Senior Leadership Team and Operational Group meetings, quarterly Risk Management Group meetings and quarterly meetings of the Board's Fundraising and Marketing Subcommittee.
Person specification
Essential experience and expertise
The successful candidate will demonstrate:
· Significant senior-level experience leading fundraising and income generation at a similar level to the Beatson’s, with a strong track record of delivering substantial and sustainable income growth.
· Evidence of developing and implementing successful fundraising strategies that have achieved ambitious targets and generated significant increases in income.
· Broad expertise across multiple fundraising channels, with particular strength in individual giving, supporter acquisition, mid-level giving and legacy fundraising.
· Experience developing and delivering successful fundraising campaigns and appeals; major appeal or capital campaign experience is desirable.
· Strong analytical capability, with experience using data, insight and performance reporting to inform strategy, improve effectiveness and identify opportunities for growth.
· Experience developing effective systems, processes and reporting mechanisms, alongside managing budgets, forecasting income and evaluating return on investment.
· A proven track record of leading, developing and motivating teams to achieve ambitious objectives and improve performance.
· Experience operating effectively at senior leadership level, contributing to organisational strategy, influencing decisions and supporting organisational development and change.
· Exceptional relationship-management and communication skills, with the credibility to engage effectively with senior colleagues, trustees, donors and external partners.
· Knowledge of relevant fundraising standards, ethical practice, regulatory requirements and governance.
Leadership capabilities and personal qualities
The successful candidate will be:
· Strategic and ambitious: able to identify significant opportunities, establish clear priorities and translate organisational ambitions into realistic, deliverable plans.
· Data-driven and commercially aware: confident interpreting complex information, evaluating performance and using evidence to guide investment and decision-making.
· Creative and innovative: willing to test new approaches, challenge established practice and identify opportunities to improve results.
· A credible senior leader: able to influence at organisational level, exercise sound judgement and provide constructive challenge.
· An effective people leader: committed to developing others, strengthening team capability and creating an environment in which colleagues can thrive.
· Collaborative and relationship-focused: able to build trust, manage complex relationships and work effectively across teams and with external stakeholders.
· Resilient and results-oriented: comfortable with ambitious objectives, able to navigate complexity and focused on delivering measurable outcomes.
· Values-led: personally aligned with the purpose of Beatson Cancer Charity and committed to ensuring fundraising activity reflects its values and the needs of the people it supports.
Desirable experience
· Experience within a health-related charity, medical research organisation or other purpose-led organisation.
· Experience leading major capital appeals or significant fundraising campaigns.
· Experience developing trading or commercial income streams.
· Experience leading integrated fundraising, marketing and supporter engagement activity.
Terms and conditions
Working hours: Monday to Friday, 9.00am–5.00pm, with hybrid working. A degree of flexibility is required to be successful in this post. 
Annual leave: 40 days per annum, inclusive of public holidays.
Pension: 7% employer contribution and 3% employee contribution, with a salary exchange option.
Benefits
· Cycle to Work Scheme.
· Rail/Zonecard season ticket loan.
· Access to an Employee Assistance Programme providing 24/7 confidential wellbeing, financial and legal support.
· Free flu vaccinations.
· Access to Occupational Health services.
· Access to Blue Light Card membership, offering discounts for NHS and emergency services.
· Access to Concerts for Carers.
Other information
This job description outlines the principal responsibilities of the role and is not intended to be an exhaustive list of duties. The postholder may be required to undertake other reasonable responsibilities consistent with the seniority and scope of the position.
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