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Creative Director | Copywriter | Brand Storyteller | Product Marketer 
sesingkt@gmail.com  |  781-770-8869  | Cambridge, MA 02140, United States

PROFILE
Creative Director and Brand Storyteller with 15+ years turning complex product and business concepts into clear, persuasive marketing content and sales collateral. Led go-to-market content and messaging for South Africa's first digital bank (1M+ customers in 24 months) and directed integrated launch campaigns for financial services and consumer brands. Skilled at driving messaging conversations with senior partners, running content development end-to-end under deadline pressure, and keeping tone and brand consistent across every deliverable. Firm grasp on strategy and turning it into big creative idea. 
SECTOR EXPERIENCE  
1. Finance 
1. Healthcare & Wellness  
1. FMCG
1. Sports Betting & Sports Marketing 
1. Tech 
1. Destination Marketing 
1. Automotive 
1. Telecommunications  

WORK EXPERIENCE  
Executive Creative Director   
Metropolitan Republic
1. Launched South Africa’s first digital bank – Discovery Bank 
1. Launched South Africa’s first Discretionary Fund Manager – Cogence, in collaboration with BlackRock and Goldman Sachs.
1. Launched Discovery Invest International designed to help HNWI with wealth externalization. 
1. Led creative strategy and go-to-market content development across financial services and consumer brands, translating complex product concepts into clear, on-brand marketing collateral.
1. Directed integrated launch campaigns across digital, broadcast, experiential, and content channels for sports betting client – Bwin. 
1. 2023 Gold Effie in Performance Marketing.
1. Built and mentored a team of emerging creatives in a fast-paced, deadline-driven environment.
1. Led the South African Tourism COVID response initiative and collaboration with the Department Of Health 


Creative Director   
M&C Saatchi Abel
1. Led messaging and content strategy for Heineken and FMCG portfolios, working closely with brand and marketing partners at every level.
1. Drove a repositioning strategy informed by competitor and market research that delivered measurable growth for Heinken brand.
1. Built and mentored a team of emerging creatives in a fast-paced, deadline-driven environment.

Creative Director   
Ogilvy Johannesburg
1. Delivered multi-channel marketing collateral and campaigns for Africa’s biggest broadcaster – DStv.  

Senior Writer   
TBWA Worldwide (Johannesburg, Helsinki, Buenos Aires) 
1. Developed integrated campaign content for major global brands including Nissan.
1. Core creative contributor for Adidas 2010 FIFA World Cup ‘Kopanya’ campaign 
1. 2x D&AD Wood Pencil winner for City Lodge.
1. Deployed to TBWA Helsinki as part of a SWAT for Nissan 
1. Deployed to TBWA Buenos Aires as part of SWAT for Claro.  

TECH PROJECTS
Tinkadu   
· Entirely vibe coded by myself using Replit, Tinkadu adapts professional ideation techniques into engaging learning experiences that help young people build original thinking as a practical, trainable skill.
CORE SKILLS
1. Creative, Content and Marketing Collateral Development 
1. Creative Writing and Direction 
1. Brand Strategy 
1. Product Launch / Go-to-Market Strategy
1. Messaging & Positioning Frameworks
1. Cross-Functional Collaboration & Stakeholder Management
1. Brand Storytelling & Brand Repositioning
1. Pitch Leadership & New Business
1. Project Management — Multiple Priorities, Deadline-Driven
1. Digital & Social Media
1. Vibe Coding and Generative AI. 

EDUCATION
AAA School of Advertising
· BA in Marketing & Advertising Communications — Copywriting
CERTIFICATES
1. Coursera — Google AI Certification
1. Coursera — Vanderbilt University
