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The impact of shopping center apps

How the successfully launch an app

Vankovka’s launch - strategies and achievements

Q&A

A few cases



The impact of shopping 
center apps



Average conversion 
from download to 
profile

78% conversion rate

In the first 12 months

71 post views

In the first 12 months

9,2 completed actions

In the first 12 months

12 app-days

In the first 12 months

3,9 influence mall 
visits 

Average cost 1 euro per 
download 

Getting the download



Brand performance survey - 
App users results

4,2x
More likely to have 
your shopping place 
on top of mind

2,6x
More likely to be the 
first place customers 
visits when they shop

3,1x
More likely to spend 
most of their money at 
your shopping place



The benefits…

Demographic and 

behavioral  data 

Know users 
preferences

Expand customer 
journey 

Leverage existing 
channels



How to create a 
successful

Launch



In-mall 
marketingNewsletter

Content

SEO

Social 
Media

Digital 
Strategy

Public 
relations

Website

APP





Acquisition



✔

✔
✔
✔
✔

❌

❌
❌
❌
❌

Performing channels

Channels not performingPerforming channels

Google app ads (Android)

Facebook app ads (iOS)

In-mall marketing

Events in the mall

Out of home (bill boards etc.)

TV

Radio outside the mall

Newspaper/Magazine

Any advertising on paper

Results of campaigns on Google: The best performing centers get downloads for a cost of 80-90 cents per installation. 
Average cost per downloads is around 1 euro.

(including malls with more than € 2500 of monthly budget)

Radio inside the mall



The message must be concrete and tangible

✅ The message works when there is a concrete call-to-action

The reason why to download and create a profile should be crystal clear for the customer.

❌ The message doesn’t work when it’s generic: 

”Download the app - collect points and redeem rewards”

”Download the app - get the latest news and offers”

”Download the app - be rewarded for your visit”

”Download the app - join our amazing loyalty program”



Instant Gratification



Instant Gratification

Download of 
app causes 
free candy



Interactive integrations
Redeem a free water from the vending machine, or try your luck with the gift crane – activated by the app. 



Exclusive rewards    and events 



New rewards every month
A concept which is easily communicated to both existing and new profiles is crucial for the ongoing engagement

CASE STUDY - Storcenter Nord



Make a visual 
impact















02 NIVY BRANDING



02 NIVY BRANDING



Web & App  

03 OMNICHANNEL



Social Media




